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Beverage Decontrol Still Up In the Air 


Although some Washington news letters and 


press services anticipate the early ending of most 
price control regulations, progress reports on the 
A.B.C.B. petition for suspension of controls on 
soft drink pricing permit only the observation that 
tavorable consideration is a reasonable forecast 

A major obstacle to quick action is the rapid 
turnover of top-level personnel within the Office of 
Price Stabilization. On more than one occasion, key 
OPS men who have indicated that they favor sus 
pension of soft drink pricing regulations, have left 
the agency before action could be completed. This 
las necessitated starting all over, with a new set 


of officials to be interviewed 


Two Boards Now Regulate 
Pay for Driver Salesmen 

Driver salesmen who are not represented by 
unions have been transferred from the jurisdiction 
of the Wage Stabilization Board back to the Salary 
Stabilization Board, Unionized drivers remain sub- 
ject to the Wage Stabilization Board. Both, how 
ever, may be given increases in accordance with the 
Wage Board's General Wage Regulation No. 20 
The change is authorized by Amendment 1 to 
General Salary Stabilization Regulation 5 

The amendment permits payments of up to 15 
more to commission employees in 1952 than was 


paid them in commission in 1950. It forbids in 


creases in the commission rate, except by specific 


approval in individual cases 


Beverage Tax Continues to 
Hurt W. Va. Sales 

West Virginia's cent-a-bottle soft drink tax, now 
in its second year, continues to produce damaging 
effects on the State’s bottling operations 

The levy brought the State $757,597 in the first 
two months of the current fiscal year, compared with 
$551,671 for the same months in the previous year 
This, however, does not necessarily mean that bever 
aye sales in the State are now increasing. Tax Com 
missioner C. H. Koontz himself noted that compari 


ction figures are meaningless, inas 


much as initial collections were reported much more 
slowly than now is the cast 

For the first full vear of the penny-a-bottle levy, 
total collections were $600,000 behind the sum which 
the tax was expected to produce. ABCB has inter 
preted this to mean that soft drink sales in West 
Virginia for the year were off 16 million bottles ot 
2'. million cases, worth $2,400,000 if figured at 96¢ 
per case, or $2 million if estimated at an 80c whole 
sale price 

Incidental Note: West Virginia’s Attorney Gen 
eral ruled last month that the State’s soft drink 
syrup tax applies only to those concentrates which 
are sold for use at soda fountains. It does not apply 
to all concentrated products which are made for the 


purpose of mixing soft drinks 


Plant Help In San Francisco 
Seeking $90 Per 5-Day Week 


Another increase in labor costs looms for the car 
bonated beverage industry in San Francisco, Calif., 
and the immediate area, if the demands of organized 
plant workers and drivers are met. The old contract 
expired August 11 

Workers are now asking for about $4.00 a week 
more. Industry members say that this increase, 
along with fringe benefits, would raise wages to 


about $90.00 for a five-day week 


Bottiers Face Manpower Shortage 


Soft drink bottlers in several areas are facing 


critical labor shortage problem, an N.B.G. spot check 
reveals. The shortage is particularly acute in large 
metropolitan markets and in areas where an influx 
of high paying defense work has attracted thou 
sands of workers from their regular jobs 

A New York City bottler, operating six trucks, 
told N.B.G. that he was forced to replace three 


routemen ina single week 


Dr. Pepper Earnings Up 
The Dr Pepper Company has reported an increase 
in earnings before taxes of 17 for the first six 


months of 1952, and a 3 increase after taxes 


Sucrest, Following Other Big 
Refiners, Ups Sugar Price to $8.80 


Sucrest Division of the American Molasses Com 


pany early this month increased its price of sugar 
to $8.80 per 100 pounds. The move is in line with 
similar action taken previously by other big refiners 


neluding the American Refining Company 


Co-op Ads, Answering Anti-Beverage 
Attacks, Getting ‘Trial Run" 


\ series of six ne Wspaper ads, designed to answet 
mounting anti-beverage attacks, have been prepared 
by A.B-C.B. and are now available in mat form for 
ust by local or regional bottlers’ yroups The ads are 
being given a trial run in Rochester (N. Y.) news 


papers over the signature of the Monroe County 


Bottlers of Carbonated Beverages 


Monroe County Bottlers 


| wes ond gved to 

| OF CARBONATED BEVERAGES 


Two of the six co-op ads in the series. 


The six ads are “consumer versions” of some of 
the carefully worded science ads published in jour 
nals read by doctors, dentists, nurses and others in 
the health professions. Each of the newspaper ads 
is based on up-to-date research studies in the fields 
of medicine, dentistry, or nutrition. The advertise 
ments can be run with assurance that each state 
ment is backed by scientific evidence, Several of the 
new series invite the reader to write for booklets or 


references offering proof of claims made in the ads 


More Families Buying Soft Drinks, 
1952 Consumer Surveys Show 


Increases in the number of families purchasing 
soft drinks, plus other important market data, are 
revealed in a series of 1952 home consumption sur 


veys in specific markets recently released by a num 
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CONVENTION SCHEDULE 


STATE 


ATES 


DAYS 


Dennessece 
blorida 
Connecticut 
Pennssivania 
North Carolina 
Virginia 


CONVENTION-EXPOSITION, ATL 


Chattanooga 
Miami Beach 
Bridgeport 
Harrisburg 
Winston-Salem 
Koanoke 


HOTEL D 
Read House Oet. 
Sherry Frontenac Oet. 
Stratheld (et. 
Penn-Harris Met. 
Robert EF. Lee det. 
Roanoke et. 


12-13-14 
19.20 
19-20 
19-20 
22-23-24 
27-28 


Sun.-Tues. 
Sun.-Mon. 
Sun.-Mon. 
Sun.-Mon. 
Wed.-Fri. 
Mon.-Tues. 


ANTIC CITY, N. J. — NOV. 17-20. Mon.-Thurs. 


Missouri Joplin Connor Nov. 30-Dee. 1-2) Sun.-Tues. 
South Carolina Columbia Columbia Dec. 3-1-5 Weed.-Fri. 
Georgia Savannah General Oglethorpe Dee. 7-8 Sun.-Mon. 
Kansas Kansas (ity The Town House Dec. 7-8-9 Sun.-Tues. 
Massachusett. Boston Statler Jan. 12-13 Mon.-Tues. 
New Jersey Asbury Park Berkeley-Carteret Jan. 17-18-19 Sat.-Mon. 
Colorado (Colorado Springs Broadmoor Jan. 18-19 Sun.-Mon. 
New Mexico Albuquerque bl Fidel Jan. 22-23 Thurs.-Fri. 
Texas Fort Worth Jan. 25-26-27 Sun.-Tues. 
La.-Miss. Biloxi, Wiss. Buena Vista Feb. 1-2-3 Sun.-Tues. 
Wisconsin Milwaukee Schroeder Feb. 2-3-1 Mon.-W ed. 
Alabama Birmingham Thomas Jefferson Feb. 8-9 Sun.-Mon. 
California-Nevada Coronado Hotel del Coronado Feb. 9-10 Mon.-Tues. 
Oregon Portland Multnomah Feb. 13-14 Fri.-Sat. 
Washington Spokane Ridpath Feb. 15-16-17 Sun.-Tues. 
Arkansas Litthe Rock Lafavette Feb. 15-16-17 Sun.- Tues. 
Indiana Indianapolis Antlers Feb. 16-17 Mon.-Tues. 
Montana Butte Finlen Feb. 20-21 Fri.-Sat. 
Feb. 23-21 Mon.-Tues. 
W voming Casper Gladstone Feb.28 Sat. 
Michigan Mar. 2-3 Mon.-Tues. 
Iineis Chicago Sherman Mar. 1-5-6 Wed.-Fri. 
Nebraska Grand Island VYanees Mar. 5-6 Thurs.-Fri. 
Ohio Akron Mayflower Mar. 16-17 Mon.-Tues. 
New York New York City New Yorker Mar. 22-23-21 Sun.- Tues. 
West Virginia (Charleston Daniel Boone Mar. 23-21 Mon.- Tues. 
North Dakota Jamestown Gladstone Apr. 6-7 Mon.-Tues. 
South Dakota Apr. 9-10 Thurs.-Fri. 
Marvland Baltimore Southern Apr. Il Sat. 
Minnesota st. Paul Lowry Apr. 21-22 Tues.-Wed. 
Vice-President, Escanb ind H. A. Matts Se 


Wayne Nikula, Hougt 
Marquette 


Directors named were 
1 Ray Hirvonet 
Principal speakers at the meeting were A. Line 
eavel ABCB Technical Staff; ( \. Abele, Diver 
Frank Wegener, former Detroit 
ippiyman (Cand one f the four 
ers {f the oryanization and 


Michigar 


Howard Sprague 


Bottlers Association 


f the 


Drink Tax Misrepresentation Hit By 
ABCB; Pa. Bottiers Still On Guard 


\BCB last month directed sharp criticism at state 


exyislators who distort the facts —“‘either intentior 
Upper Michigan Bottlers’ lly on to misunderstanding their attempt 
Group Elects New Officers mpose special taxes on bottled soft drinks 
‘ ‘ tu iwmakers are misusing the mpilat ! 
i I Michisear New Hiawatha officers are shown above. Seated: Presi taxes relating to soft drinks which is nt he 
I t \ onvent dent Neil Maki. left. and Secretary treasurer H. A 
Mattson. right. Standing: Director Wayne Nikula. left Commerce Clearing Houst publication ed Pax 
and Vice-President Nick Bink, right 
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There's lots more to crown 


manufacturing than just mak- 
ing GOOD crowns. . . . Con- 
solidated's top quality crowns, 
the result of 48 years of ex- 
perience, are always right, 
always there when you need 
them. 


1952 


You'll be warmly wel- 
comed at our Booth 512 
at the A.B.C.B. Conven- 
tion-Exposition in Atian- 
tic City, or any evening 
starting Sunday, Nov. 16 
on "The Sundeck," Tray- 
more Hotel, where we 
hold Open House. Come 


and see us. 


Complaiut- ree 


“The other day | was asked how long 
we had been using Consolidated 
crowns, and discovered it is almost ten 
years since we started using them. 
This in itself hardly calls for comment, 
but it occurred to me that during this 
time we have had no cause whatever 
for complaint on quality, service or for 
any other reason which | think is de- 
serving of mention. This is a fine record 
and we truly appreciate the pleasant 
relationship that has existed between 
us.""—C. B. Elliot, La Salle Coca-Cola 
Bottling Co., Toledo, Ohio. 


From the first suggested sketch for your decoration 


through on-time delivery of the finest-made crowns, 


Consolidated's entire organization is working for you to 


help you produce fine beverages, perfectly sealed. A 


letter or telephone call will place us at your disposal. 
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Already a number of lorge bottling firms have 
changed to HERMAN Pallet Body delivery . . . 
because of the worthwhile time, effort and 
money saving advantages of this method. 


These same savings apply also to the smaller bot- 


MAKERS DESIGNED IN BEAUTY 
All HERMAN Bottlers’ Bodies ore beaw- 


tifuily styled and quality built . 
“Rolling Billboards” * that advertise the 
LOTS LOWER” 


goodness they corry 

*“Rolling Billboerd” copyrighted name 
your operation calls for deck type 
bodies, remember Merman 4-Wide and 
5 Wide Borttier Bodies are the standard 
of the industry. Whatever your require- 
ments BUY THE BEST . 
HERMAN! You'll be SAFE end 
you'll SAVE 


Write er phene collect — FRANKLIN $300 fer Literature and Detailed infermatien. 


OTTLERS Save TIME 
EFFORT and MONEY 


with 


HERMAN 
BODIES 


SEE US AT 


BOOTH 222 
A.B.C.B. 
CONVENTION 


tler. The bottler delivering with only a few trucks 
can also profit the HERMAN Pallet Body way. 


Get the facts .. . and you'll GET HERMAN ! Let 
us show you HOW MUCH a HERMAN Pallet 
Body can mean to YOUR business. 


HERMAN BODY C 4414 CLAYTON AVE., ST. LOUIS 10, MO. 
= BUILDERS OF FINEST ALL-STEEL, ALL-WELDED BODIES 
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n f the numerous parent companies making a bid 
1dded p vendor volume by exhibiting at the 

ent National Automatic Merchandising Association 
show was Dads Root Beer. Second from the right is 


ice president. Barney Berns 


National Bottlers’ Gazette 


| NVR | 
| } 4 


Published by 


KELLER PUBLISHING CO. 
9 E. 35th St.. New York 16, N. Y. 


VOL. LXXI No. 844 


PIONEER PUBLISHERS OF THE 
SOFT DRINK INDUSTRY 


EXECUTIVE STAFF: B. S. Keller. Publisher: 
M. J. Becker. Editor; S. R. Kaplan. Business 
Manager. EDITORIAL: J. E. Stevens. Staff 
Editor: A. E. Yohalem. Automatic Merchan- 
dising Editor: Bill Keller. Editorial Research. 
ADVERTISING: New York—Geo. R. Shear. 
Carl Field © Pacific Coast—Ned Brydone- 
Jack. 714 W. Olympic Blvd.. Los Angeles. 
Calif. Canada —Harry Bernstein. 135 
Yonge St.. Toronto. Ont. CIRCULATION: 
Jack Rayman. Circulation Mgr.; Frank 
“Happy” McKeown, Field Circulation Mgr.. 
600 W. Frey St.. Stephenville, Texas. 


Established 1882, by W. B. Keller @ Largest, lead 
ing, oldest bhettlers’ trade journal in the world 
Published monthly. Copyright 1952, by Keller Pub 
lishing Company. Al! rights reserved @ Publishers 
of the Spanish-language quarterly “El Embotella 
dor” for the Latin-American Soft Drink Industry 


——THE COVER PICTURE 


Three “sugar-less” soft drinks which 
are currently selling in the New York 
metropolitan area are pictured on this 
month’s front cover, forerunners of 
what will probably develop into a siz- 
able rash of beverages aimed at the 
diet-conscious consumer market. 
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editorial 


Competition Demands A Two-Fisted Approach To The Practice of Management 


y HERE is the bite of truth and sharp understand 


the stuatermnent that American 
entermy probably is vreal a competitive era as out 


ration is ever experier ead 


this premise the Amertean Management Asse 
elation ino its annual report to 
Industrial and business managements 
reasitiy numbers ite seeking help fraining 
education to enable them te improve their capa 
bilities and hie job oof manag nent os 
becoming imereasingh more complex and diftheult 

there i growing that manape 
moentis a profession science that requires detinite 
techniques and anoart requiring skills and tools 
performed by people possessing the quah 


heations and preparation. an acute awareness oft 


the full nature of their responsibilities and a desire 


to increase thei Competence 


The answer to the proble mois contained in) the 
italicized words above. All businesses. including 
the soft drink industry. already possess the mechan 
isms which provide help. training, and education 
for management executives. But like any other tools 


they are meaningless unless taken uy and put te 


work 


Over the past 150) years. American business bas 
fat outstripped is counterparts in any other coun 
try. An important factor in this development ha 
been our system of “business communications 
whi h ite ludes the Trost extensive network ot busi 
ness and trade publications in the world, and the 
good old American custom of holding meetings for 
business purposes. Both are major channels of com 


munication tlong whiel flow the ideas. the exper 


enees, the experiments too. of many the isands of 
people The business man. the bottler, has but te 
dip his mind into them to come up with the kind 
of information and guidance he needs to keep 
abreast with his industry and ahead of competition 
Vational Bottlers’ Gazette. for example. bor 
over seventy vears. it has mirrored and recorded 
the development of the soft) drink trade, has re 
flected for all bottlers to see the new and proven 
methods of production, merchandising and dis 
toibution. Rach month, inform interprets ima 
idds to the stream of useful data, dozens of ideas 
on every conceivable area of bottler activity. All 


the bottler has to do iw read and profit 


With respect to meeting our industry has its 
full share of those oon local. State and National 
levels. Many of these meetings can justifiably be 
ized for bad proeraniming but in spite ot 
this each has something concrete and valuable to 
offer and the most important is its function as a 
place to exchange ideas. About forty State associa 
trons will hold annual meetings during the next few 
months. It seems reasonable to suppose that) so 
potent a source of help as these many meetings will 
be utilized by the bottler who wants to extract from 


them the help and information he needs 


This is doubly true as concerns the national con 
vention scheduled for next month at Atlantic City 
N | The meeting together with its attendant 
Exposition, provides both a training school and a 
market place for bottlers who want te perfect the 


of being successful business met 


Like an ariny engaged im i wal where com 


munications and intelligence are vital to the vietory 


bottlers tog must employ these all important tools 
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not 


floors. as at left. Sugar 
racks to allew air space 
Also. the sugar bags 


walls 


sugar directly on 
ed on wooden 
and the floors 


the bags 
directly against 


be stored 


SUGAR to be kept in storage for an extended period of time (30 days or longer) should be protected with a canvas 


18 shown at the right side 


of the pile 
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THE sugar bags should always be kept closed and undis 
turbed until used. Torn sugar bags should be patched 
immediately 


The most expensive ingredient 
in soft drink bottling is worthy 


of proper attention and care. 


CAKED or lumpy sugar should be “worked over’ before 
use. This will prevent damage to the agitator. A rubber 
mallet is used here. 


WHEN lifting sugar bags—The “straight lift’ has caused 
numerous backaches. hernias. and other injuries. The 


right way. with the knees bent and straightened as the 


bag is lifted. is shown above. 


MORE SUGAR HANDLING, STORAGE POINTERS 


1. Avoid storing sugar near open doorways, 
elevator shafts, or other locations subject to 
draft. 

2. In sugar storage vicinity, keep all ware- 
house doors and windows closed and ventila- 
tor openings sealed when not in use. 

3. To avoid moisture absorption by sugar, do 
not store near any damp commodities. 

1. Rotate stocks. In using sugar, the old adage 
“first in, first out” should be adhered to. 


5. Sugar is very susceptible to odor contam- 
ination. lt, therefore, should never be stored 
where strong odors exist—such as near the 
garage area. 

6. For maximum safety, electric lights over 
sugar piles should be protected with a safety 
glass or cover. This will avoid contamination 
by glass particles. 

7. The storage area and sugar breaking tank 
should be located in separate rooms, cut off 
from the bottling department. 


CARE must be taken in pouring sugar into mixing tanks. 
Only the pouring end of the sugar bag should be placed 
into the mixing tank (left), not the entire bag (right). 


Further, never shake the bags while emptying. Dust should 
be wiped from the bag before dumping to help prevent 


contamination. 


| | 
4 
3 i 


Ginger Ale 


Its History and Development, with Information 


About Its Various Ingredients 


G 


‘ ilar 
} 
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il 
‘ ile pu ft dr 
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COMPARISON OF CHARACTERISTICS 
4, 
| 
j 
. DON'T store sugar below any ceiling subject to conden 
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Background of Ginger 


Ale ch a or cil 


12 Adver 


Makers of Quality Superb" Flavors 
INDIANAPOLIS 7, IND. SANTA ANA, CALIF. 


IF POSSIBLE 


area. This. too. helps prevent moisture absorption. 


a heater should be installed in the storage 
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( \ n iried truit of the hi 
rv ft epper It e adde 
strength to the beverage 


TOUGH FLOORS FOR TOUGH CONDITIONS 


Smith Dairy Products Co. 


TO AVOID toppling and other hazards. the sugar bags BLUE @ : 4 : , Bottling house of Miller Brewing Co 
should never be stacked more than 3 or 4 pallets high 


In your plant you can have dense, 

ductile heavy duty floors, showing no noticeable wear 
for long periods and involving practically no 

upkeep costs, even when subjected to abrasive traffic 
and shock. Such floors are constructed with 

Ferem, the “Biue Temper” component in the floor 
topping, replacing sand, stone and silica. Ferem is 
used in heavy duty floors, loading platforms, USED BY 
corridors and runways in newly constructed buildings, . 

or when replacing worn or eroded floors. hii. Breweries, Beverage Plants Chemical Plants 


Ferem is resistant to the corrosive action of chemical Distilieries industriel Plants 
Dairies Municipal Plants 
Packing Houses Paper Mills 
Canning Plants Railroads 


solutions . . . and has proven satisfactory 
under the wet floor conditions of many industries. 


HORN 


A.C. HORN COMPANY, Inc. 


Manufacturers of materials for building maintenance and construction 
EMPTY sugar bags should be piled up neatly—and away LONG ISLAND CITY 1, N.Y. © Los Angeles - San Francisco - Houston 


from the storage area. This not only facilitates handling 


Chicago Toronto SUBSIDIARY OF SUN CHEMICAL CORP. 


A.C. HORN COMPANY, INC. 

Long Island City 1, N 

Please send me [) complete data en 
PEREM FLOORS 

(0 free copy of your 


96- page Construction 
Data Handbook 


NAME 
FIRM NAME 
ADDRESS 
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21 ways of impressing the dealers that 
your salesman is the man from 


whom to buy. 


» fulfill this function well, he must meas 


pt rtain standards in deportment, appearane 
Sate driving habits. courtesy and consideration in parking ; 

j k edge of s product terest in the welfa 
ire necessary and important attributes of the successful ive Of Nis produ ind intere in tr welta 
routeman aft } omers 

the ( 
\ t t 
ty 


a} Iv 
Nothing is more disturbing in the maintenance of good “ pert 
will than sloppy “paper work the recording of orders ems and }t 
Full use of advertising matena in be made by the route ash. deposit credit and so on. And the home office will , Selig 
th { ef i 4 ttions. Here the do a better job if sales tickets are neatly and accurately 
botton fa store d ris putt ine made out 


| 
— 
= 
E 
+g 
a y been ynized in the beverage i 
dustry that the route salesman, as the contact mar 
| 
| { speak distinctly in a well modulated voice that 
ire business-like ind triendls but never 
49 owdy; refrain trom horse play : 
| ny ideas to dealers 
a a c<now their products, their packayves and Now 
ever Knock a mpetitor or carry tales about : 
— 
sonual interest n the dealer s prob 
exaggerated promises and remen 
the promises they do make 
14 National Bottlers’ Gazette 


Lemon- Lime 


Increasing in Popularity 


Survey shows this zesty 
citric flavor is 


now second only to Cola. 


Display material and point-of-purchase signs help sell 
soft drinks. but they will do a reverse job if the routeman 
neglects to replace them when soiled or out of date 


cd RECENT survey made | 


Newspaper Publishers ranks lemon-lime second in 


¥ the American Assn 


popularity amongst all soft drink flavors. Colas are 

still first but Lemon-Lime has passed orange and : 

root beer in popular appeal. The results of this sur + 

vey confirm personal observations of many bottlers 

The good routeman makes his presence felt but not heard r 


when he services a dealer. All the sales and service func 
tions. including the stocking of coolers, should be done 
quietly and unobtrusively. 


who have been noting the growth of lemon-lime in 


recent Vears 


10 


show unusual courtesy, not only to the dealer 


B-1 Lemon-Lime is well-known and publicly ac 
cepted in oa large part of the United States 


Throughout the bottling industry, it -is recognized 


as t Jation’s se 1 
12 are quick and concise outlining sales pro he Nation econd leading lemon-lime, A plu 
motion plans factor of 111 1 S. P. units of beneficial Vitamin 
13 avoid distasteful language and refrain from By is included in each 7 ounce botth 
; telling que onable stories 
14 sympathize with other’s problems— bu mia Franchises are still available. B-1 Beverage Com 
discuss their own 


1 
16 
I] 


18 
19 


20 


21 
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show by every word and action that they are 


proud of their company and its products 


do not complain if they must look around to 


find the empties 


make out sales tickets neatly and accurately, 
being sure proper credit is given for empties 
picked up 

keep displays clean and replace or remove 
advertising material before it gets out of date 
do not block dealer's driveway or parking lot 
entrance with their trucks or double park 
angle park, or otherwise break the law and the 
rules of motoring courtesy 

handle bottles and cases with a minimum of 
noise when delivering to stock room. If dealer 
is entirely out, put some in cooler and or 
on shelves 

always express appreciation for business re 


ceived from the dealer 


Clothes don't make the man. but your whole appearance 
if bad. can certainly deplete your commissions. You should 
dress as carefully for the job as you do for a social date. 


By giving the dealer every consideration, and helping 
him to sell soft drinks at a profit. the routeman assures his 
own success. 


pany, 2301 Hampton Avenue, St. Louis 10, Mis 
souri, invites inquiry. Territorial representatives 
are stationed at key points. A note to B-1 in St 
Louis will bring one of these representatives in for 


a Visit. A short talk with a B-1 man would prove 


profitable to many bottlers 


\ particularly good winter seller, B-1 is a won 
derful mixer and great favorite for the six-bottl 
carton home market, appealing as it does to vitamin 
conscious mothers. B-1 is bottled in 24 ounce and 
28 ounce sizes, A. C. L. or paper label, as _— as 
in the standard 7 ounce A. C: L. bottle. Bottlers 
who would like to be getting a substantial share 
of the rapidly increasing Lemon-Lime business are 
urged to contact B-1 Beverage Company now! (Ad 


vertisement) 


— 
are careful not to take advantage of the dealer's 
a 
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Bottler A Major Speaker 


} tance t , tural fo ttlers k Congressman Timothy P. Sheehan, also an Illinois bottler 
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WILL YOU BE STROLLING HERE? 
Heres a scene of Atlantic City's famed boardwalk 
along which several! thousand bottlers and supplymen 
will be strolling in mid-November 


Other Program Details 


Your crown can 
bottling ef hat 


be the key....... 


its important to vou 
es ot Hi Speed rowns for \ 
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With two panels named, several speaket 
: inced, and preliminary plans for entertainment 
nearing completion, the A.B-C.B. Convention-Expe 
1952 International Beverage Exposition. The four — 4 
; lay Exposition will open at noon on Monday, Nov ; 
three-d meet t 1 ‘con November 18 in the have no burt 
n roon the onvente hall and othly from | itch 
}’ SERS ‘ nereasingly popular ing of crown decorat 
ecent yeal the Convent ExXposit tom th leans VOU ca 
Wednesday n November 19, and another downtime, Yet, with all t 
Weparting re edures, the pane Arimstre office or trone Cork 
Current Problems” at the ger Company, Glass and ¢ 1, 6310 
eral sessior ttler group. In the past Street: 1. West 
{ ine ide five f the A.B.C.B 
ferent gions. The panel w ey 
peent roa out f hottler nterest A 
()} Pau (; ‘ Glaser Beverages | 
Seattle, Wast John F. Lear C. Leary & Com e 
Newburyport Mass John W Da 
. Pepper Bottling ¢ R ke, \V James T. Mur 

City; M. L. 1 ven-Uy y Com 4 RVISTRONG'S 4c-Seed CROWNS 
pau Mary e, 1. Firmage, Nehi Be 
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NEHI and PAR-T-PAK 


(Continued on Page 77) 


come ina 


variety of flavors! List of Exhibitors 


BOOTH 
EANHIBITORS VIE MBERS 


Aeme Steel Co. 


Aidmon Bottle & Supply Co. 563 
All American Fruit and Extract Co. 105 

The American Bottler 315 

American Coating Mills Corp. T50 

American Machine Works, Ine. 505 

American Manufacturing Co. 213. 255 

American-Olean Tile Co. 169 

American Partition Corp. 104 

Anchor Hocking Glass Corp. 159 

Armstrong Cork Co. 330 

Arthraft Manufacturing Corp. 550 

CORPORATION, COLUMBUS, GEORGIA Atlanta Paper Co. 651.753 
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- erage Co. of Utah, Salt Lake City, Utan; T. L aii 
W Royal Crown Bott y Company, Charles - 
\ 5 ton, S. Car.; Thomas F. Mansfield, Mansfield Bev 
erage Company, Newark, N. J.; Frank M. Richard 
, even-Up of Rochester, Inc., Rochester, N. 
Peoduction Probleme fn the Plant dle 
_ try su firms. Panel members are 
er r. B. C. Cole, Tech. Dir., The Seve 
| M 1) } stoin Chen t. Kir 
Ir klvn, N. ¥ Stephen J. Gullo 
Asst. V. P., Product Control Dept. Pepsi-Cola 
y. | y Island Citv, N. Haale 
e* mbus. Ga.: Dr. J. M. Sharf. Chief of ¢ ire Re 
‘ / \ arch, Rese h & Development Center, Armstrong te 
Cork Co., ter, Pa.; Dr. J. H. Toulouse, Chief 
Engineer, Quality & Specificati Dept. Owens 
4 ot G Toledo, Ob Harry E. Korab, 
mo A.BCB Pect Service Director, Washingtor 
-@ | e mplete change trom past practice 
jete \ iresses have bee cheduled for the general 
| mp | ‘ n on Wednesday morning, November 19. The 
: \ 
“4 \ co \ hange has been made to allow ample time for 
q ne oe? mn 
lt a { ( Time has a been reserved on the Wednesday 
try royram for presentation of the Medal of Industry 
dus / ervice to John F. Leary, Newburyport, Massa 
; in / 
3 ( / peakers for the general sessions and three : 
/ for the tect il sessions have been named, and 
the be announced soon. A first-day speaker 
4 : n the morning program will be the Honorable 
4 Timott heehan, as mentioned before 
On the ising day, the Convention-Exposition 
Committee will present a “repeater”, a man who 
q po \ has addressed previous annual meetings of the soft 
A 
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| 
\ ee | 
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ip 


Atlas Metal Works 

Automatic Pump & Softener Corp 
Beverage Co. 

Barg’s Inc. 

Barrett-Cravens Co. 
Barrys-Wehmiller Machinery Co. 


Phe Bevco Company, Ine. 


Bireles’s Division, General Foods Corp. 


Blue Seal Extract Co. 


Bond Crown & Cork Co. 310. : 


Bottlers Appliances Ine. 109, 
Bottling Industry 
Brockway Glass Co.. Ine. yg 
Brown Manufacturing Company, Ine. 
Burns Bottling Machine Works, Ine. 
Canada Drv Ginger Ale. Ine. 
Cardox Corp. 
Central Tool Co. 
Chattanooga Glass Co. 
Cherry Blossoms Manufacturing Co. 
Cherry-Burrell Corp. 
Cherry Smash Co... Ine. 
Chevrolet Motor Div.. 
General Motors Corp. 
Chocolate Products Co. 
Chrysler ¢ orp.. Dodge Div. 
Citrus Products Co. 
Clark Equipment Co., 
Industrial Truck Div. 
Club Co. 


Cloverdale Spring Co. 


O13 
562 


650 


The Coca-Cola Co. 309, 


Consolidated Cork Corp. 


Consolidated Siphon Supply Co... Ine. 
Pr 


Corn Products Sales Co. 

The Crown Cork & Seal Co. 

Root Beer Co. 

Phe Delaware Punch Co. of America 

De Lisser Extract Co... Inc. 

Diamond Alkali Co. 

The Diversey Corp. 

Dr. Pepper Co. 

Dr. Swett's Root Beer Co... Ine.— 
O-So-Grape Co. 

Bruce Dodson and Co. 

Dostal & Lowey Co.. Ine. 

Phe Double Cola Co. 

Dry lee Converter Corp. 

du Pont de Nemours & Co.. Inc. 

Empire Box Corp. 

G. ©. Evans Sales Co. 638, 

Federal Motor Truck Co. 

The Filter Paper Co. 

Firstenberg Bottlers’ Equipment Co. 

Flavorex Co. 

Food Engineering 

Foote & Jenks Inc. 

Ford Division, Ford Motor Co. 


Frontier Manufacturing Co. 
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610 
760 
2338 
2600 

165 

121 
509 
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No wonder these modern containers are the choice of pro- 
gressive bottlers everywhere. They deserve your support as 
the most distinctive sales-boosting bottles you can use 
because... 

They give you the advantage of color .. . the labels are 
on the glass itself . . . your quality brand secures lasting 
identity .. . they speed returns .. . they eliminate labeling 
operations ... and profits are sure to go up with Color-Prints. 


GLENSHAW GLASS CO., INC. 
GLENSHAW, PA. 


338 
304, 306 ~ 

554 

| 

extra-Value 
715 
205 a 
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129 
110 
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137 
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NO GUESSWORK... 


GAMBLE 


Every step in our Adver 
fising and Promotional 
Campaign is carefully 
detailed and thor pughly 


explained, step by step, 


MEDIA CAMPAION 


in this series of folders 


There are other folders 
too, wn thes series such as 
TRANSIT ADVERTISING 
SUGGESTIONS, NEWS 
PAPER ADVERTISING 
SUGGESTIONS 


RADIO ADVERTISING SUG 
GESTIONS, 24 SHEET AD 
VERTISING SUGGESTIONS, 
MARKET RESEARCH SUG 
GESTIONS HOW TO 
PLACE MORE VENDORS 


and others 


MR. BOTTLER: Get happy 

Get wise, Get ao SUN SPOT 
Franchise! Write, phone, or 
wire for detailed information 


foday 


SUN SPOT COMPANY OF AMERICA 
1500 RIDGELY ST.. BALTO. 30. mo. 


Caslord Container ¢ orp 


treme ral Hivelre fo 


Anderson Lumber 


(olenshaw Glass Ine 
Sugars. 


Products ¢ orp 


Grapette Company tne 


& Green 

Phe Heil Co 

The Herman Bods Co 
Hesse Carriage Co 
Hevian Process Co 
The Charles b. Wires 


Howard Kefrigerator 


Hurty-Peck & Co 


Hutehinson & Son. 


Ideal Dispenser Co 


International Harvester Co 


Interstate holding Box Co 


Keenline Equipment Corp. 


Glass Bottle Co 


KRohnstamm & Ine 


Vo & b. Kohnstamm, Ine 
hol-bFlo Kooler Co 


Archie Ladewig Co 


Laurens Glass Works, Ine. 


Job. Lavier Manufacturing Co.. Ine. 


A. J. Lehman Co 
Lester Laboratories, Ltd. 
Liberts (lass Co 


Phe Liquid Carbonie Corp 


Lucks Club Co. 


udfore rui Tne. 
Ladf it t Products I 


Majestic Siphon & Box Mig. Co. 


Marbert Products, Ine. 
Mason's Root Beer Co 


The Mathieson Chemical Corp 


The Mengel Co. 

Merck & Co. Ine. 

Metal Carrier Corp. 
Metal-Glass Produets Co. 
Geo. J. 
Miller Hydro Co. 

Mills Tnclustries, Ine 
Mission Dry Corp 
Mitchell & Smith 
Mojonnier Bros. Co. 
Morris Paper Mill. 
Mundet Cork Corp. 
National Bottlers’ Gazette 


National Cylinder Gas Co. 


Mever Manufacturing Co. 


National Fruit Flavor Companys, Ine 


National NuGrape Co 
National Rejectors, Tne 
Nehi Corp 


wt 
te 


229, 531 


Lis 
$32, 438 


Nesbitt Fruit Products. Ine 


Niagara Bottle Washer Mig 


i. K. Nic holson fo 
Oakite Products, Tne 


Obear-Nester Glass Co 305 
Orange-( rush Co 
Orange Smile Sirup Co 153 
Glass 230, 329 
Pal Ine. 216 
Penrith Akers Manufacturing Ine. 
Pepsi-Cola Co 507 
Phe Permutit Co. $44 
The Phaudler Co 664 
( has Ptizer A Co.. Ine. 355 
Polak & Schwarz Ine. 302 
Potter & Rayfield. Ine. 555 
Progress Refrigerator Co. 300 
Pure Carbonic Co, 637 
Radio Corp. of America, ROA Vietor Div. 120 
Kiver Raisin Paper Co. 143 
Riverside Manufacturing Co. 50 
s. and Produets. Ine. 516 
salient Flavoring Corp. 500 
scovill Manufacturing Co. 615 
Sellers Injector Corp. 203 
& Sethness Co. 317 
The Seven-Lp Co. 
Solvay Sales 

Allied Chemical & Dye Corp. 232 
Specialty Engineering Co, 653 
Spielman Company, Ine. 107 
The Squirt Co. 117 
standard-Knapp Div.. 

Embhart Manufacturing Co. 530 
Steel Screen & Paint Co. 567 
Sun Spot Co. of America 207 
Sunkist Growers 0 
Phatcher Glass Manufacturing Co., Ine. a7 1 
Powmotor Corp. lot 
Pru- Ade. Ine. 3660 
Prue Manufacturing Co. 201 
s. Twitehell Co. 332 
Union Sales Corp. 371 
van Ameringen-Haebler, Inc. 559 
James Vernor Co. 510 
Virginia Dare Extract Co.. Ine. 543 
Volekening, Ine. 
Walker-W allace, Ine. 737 
Warner-Jenkinson Manufacturing Co. 119 
Waukesha Foundry Co. 210 
Whistle & Vess Beverages Ine. oll 
The White Motor Co. Ltt 
White Rock Corp. 335 
Whitney Chain Co. 71 
Whittle & Muteh, Ine. 20 
The Woodstock Mfg. Co... Ine 211 
Wovandotte Chemicals Corp. 220 


Michael Yundt Co. 


618, 620, 622 
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| | : 
| 212 ; 
5 1O5 
130, 13.4, 229, 231 
222 
120, 122 
S16 
i 
338 
= 
| 
339 
121 
139 
hie tite 
Phe Juley 139 
120 
303 
305 
250 
| SALES PROMOTION 
Serues 9 106 
661 
219 
658, 660 
$02 
102 
337 
4 217 
639 
729.70 
510 
131 
f lol 
$37 
ITO, 472. 509 
f 334, 336 
‘ $50 
359 
$48 


Dad's Fountain Sales Climbing Rapidly 


t's Root Beer at ring 


This is one of six Dad's fountain dispensers located in 
the 90-foot-long snack bar of Chicago's Harlem Avenue 
Outdoor Theatre 


New carry home carton for the Donald Duck line of soft 
drinks features Walt Disney's famous cartoon characters 
and is ‘decorated in red. blue and yellow. The Donald 
Duck Lime Cola package is decorated in lime green. 
blue. yellow and brown. Donald Duck beverages are 
being introduced by General Beverages. Inc.. Chatta 
nooga. Tenn., in the United States. and by the General 
Beverages of Canada, Ltd.. Ottawa. in Canada. 
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Because Miller Hydro washes bottles better and more economically, it 
has long been accepted as the best bottle washer money can buy. Try as 


they would, others have never equalled its record for dependability and. 


low upkeep. Miller Hydro remains the logical first choice of bottlers 
im your plant et us 


everywhere. 


send complete information 


HYDRO 


yous « 
MILLER WYDRO conve accummcaon TABLES 


wYORO 


=a 
Cited by Dad is one example of the laryve ; 
ime one ign these lispensers s tne 
¢ t that ist itlet ch irive == 
DONALD DUCK CARRIER 
9° oe" 
i : Since 1913 
21 


Filler 
Prevents Coarse Ca 

free 


filling system. Air 


gas retention, 
coarse car whic 


this” 
control of your 


K. U. FLOOD 
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a Weisenborn. on July 16 in Mexie 
: | the board of the Zetz Seven-l Bot 
| AND PRODUCT STANDARDIZATION trad rticle appearing 
fleitil THE LIQUID CARBONIC CORPORATION 
F, South Kedzie Avenue + Chicago 23, 


REDUCE 


Delivery Costs... 


It's not enough to know what it costs to 
deliver a case of soft drinks; you can re- 
duce the expense by proper cost control. 


by A E FRIEDGEN sales These vardsticks are meaningless tor two Detailed costs for each truck provide for the quick 


Transportation Consulting Engineer. reasons (1) cost per mile on route trucks may vary detection of any cost that gets out of line so that 
is much as 1l0c a mile, all costs considered, due te anv trouble can be remedied in the incipient stage 
the different lengths of routes; and (2) conditions before it grows up to a serious repair bill. Thus . ‘ 
q SETTING U] ost ntrol system for tf ae different parts of the country cause considerable each montt each truck competes with itself by 
oHeveras t dered the better practies ariation due to roads and grades, weather, diffe) comparison with its previous month's cost, with its 
ise the years Vhich busines \ t od ence in- cost control of efficiency, sizes of chassis cost for the same month or period during the pre a 
ther u hen ised, body types, Variety of ‘products merchandising vious vear, and with the cost of other trucks covet 
ommonly used yardsticks should be avoided methods, mileage per route, ete. For example, the ny about the same mileage under similar route 
Phese are ——— t per mite I sii re fleet poundage on a particular route may be very higt conditions. Such data is of value to executives . 
t st per hundred weight or per dolla so a high truck cost would not be reflected in the and to fleet iperintendents, are a spur to the 
figure of cost-per-hundred-weight mechanics to do better preventive maintenance work 
In the figures presented, fleets have been chosen and are influences on driver to avoid cowboy dris 
Mr. briedgen. during more than 30 sears exper ing gwactives 
ence with all types of deliveries and contact with over Proper 
a thousand fleets. has studied the delivery operations een adjusted to an average of 50 miles per day per In taking up the various cost components, some of a 
of many bottlers and distributors. He has analyzed truck the causes of waste and also some of the preventive 
their costs and set up cost control systems and main- lo show in a simple manner the difference be steps to avoid higher costs of operation, have beet 
tenance methods to reduce costs. He has accumulated tween good and poor operations, it has been assume d cathe 
pony that a route averages $1,000 volume per week An truck each month are not ke pt the summary chart 
wasteful operations can be made ethicient, o profit: has been used in the computation, but should convince you that such data is vital in order a 
In this article, Mr. Friedgen point- out how the obviously the results would be more startling if a to secure the extra profits that are possible. It will : 
efficient control of the major items of delivery ex iow profit of 4 had been used also show exactly which routes do not justify thew e 
pense can be the equivalent of added volume and or The figures are based on total fleet costs. but suc costs so that steps can be taken to put those routes 
1 greater margin of profit. cessful cost control requires keeping separate costs on a profitable basis, double up or discontinue them 
To enable the reader to determine how his own for each truck. sub-divided or itemized. so that each 
article, the melted figures have been used to allow month's or period's cost analysis will sh ty how mu . Gasoline Costs * 
for quick and easy computation: vas spent on each truck for 1) gasoline 2) ol 
Average weekly route sale~ = 1.000 sundries tires ») chassis repair parts Phe first item to consider is fuel or pasoline, It 
Number of routes 15 6) chassis labor, (7) body repairs and painting has been found that a difference of 144 miles per 
Average miles per truck per day +O supported by data on miles per gallon, days used, vallon between the good and the poor operations, a 
Profit per route a depreciation, insurance, license plates, garaging results from differences in maintenance methods 
costs, et Inventory losses, the use of special fuels and ques 
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Tire Costs 


Cost Of Sundries 


SUMMWAR ¥ 


Waste per Koute per Year for Seven Major Ttems of Delivers Expense Caused by Lack of 


Proper Cost Control and Proper Maintenanes 


repairs and maintenance should be done 
rs own shop: it is more expensive to send 


out and less sut 9 control 
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4 fit to +} she ‘fact. "Thove wust be 
j i for met? t? tr the 
| 1) t} fore i t tin 
is | al 
| Where possit 
the work 
a4 


plan have you for spotting the driver who has re 


peated flats, curb wear and ruptures? 
Repair Parts 


Now we come to what is usually the highest cost 
factor, namely, chassis parts. The cost variatior 
here can be the profit on almost .6 routes in a 15 
route fleet. You must have some inventory control of 
parts carried in stock. From time to time, accesso 
ries are developed which in time become standard 
equipment. But the indiscriminate purchase of gad 
gets can prove very costly, especially where imagin 
ation: gets the better of common sense A gadget 
usually performs a definite function but can its use 
be translated into an actual dollar saving? Are you 
sending out repair work that should be done in your 
own shop? Some maintenance men degenerate into 
“sender outers.” Who decides what road repairs 


should be made and where Who approves the cost 


of these road repairs to say nothing of checking to 
see if vou actually got the “new coil’? Of course 
accidents play a large factor in the chassis parts 
cost The right safety svstem can avoid a lot of 


accidents 

Here, preventive maintenance is most Important 
There must be an inspection program. That does 
not mean a yearly overhaul. Regular inspections at 
intervals, which will vary with fleet conditions, 
might postpone overhauls for as long as four years 
A repair record will spot chronic failures, maybe 
the fault of the vehicle, of the driver, or even of 
poor maintenance There must be a battery control 
or you may be furnishing batteries for somebody's 
passenyer car. Can you spot the fellow who is abus 


ing vour trucks? Are vou using the right chassis 


for your load requirements and road conditions? 
Have the specifications for your new tr icks beer 
checked for the correct gear ratio and transmission”? 
Were the correct accessories installed on your new 


trucks or are you going to keep hanging these or 


so that as time yoes or you have a grand mongrel 


mess with no standardization of governors, filters 


shock absorbers, et 


Labor Costs 


Labor costs, as we all know, have beer steadily 


increasing during the last several years. The varia 
tion between efficient and inefficient use of yvarage 
labor can mean the equivalent to the profit on almost 
4 routes with a 15 route fleet. Higher wages and 
shorter hours mean carefully planned working 
schedules. There must be spare trucks for inspec 
tion. Idle men today are very expensive. The 
greaser’s hours must be such that they coincide 
with the time the trucks are available. There is just 
as much reason for planning here as there is for 


your plant shift schedules. As long as you have a 
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Desisned TO SERVE YOU BEST. es We'll See You 


at the 
NATIONAL 
BEVERAGE 
EXPOSITION 
Booth 350 
MUNDET CORK CORPORATION _ | 
Crown Division, 7101 Tonnelle Ave. 

North Bergen, New Jersey 


This modern entrance to our new home office and crown manufacturing plant typifies 
the up-to-the-minute facilities that are provided here to meet your beverage sealing 
requirements. With the latest, most improved equipment ...and many years of 


experience with bottlers’ problems . . . we can serve you to your best advantage 


There's a Mundet Office 
or representative near you 
*ATLANTA 
339.4! Elizabeth Street, NE 
*BOSTON 
57 Regent St (No. Cambridge 40) 
CHICAGO 
Wacker Drive 
CINCINNATI 2 
427 West 4th Street 
DALLAS 1 
601 Second Avenue 
DETROIT 21 
1440! Proirie Street 
*HOUSTON 1 
Commerce and Palmer Streets 
JACKSONVILLE 6, FLA. 
800 E. Bay 
KANSAS CITY 7, MO. 
1428 St Louis Avenue 
*LOS ANGELES (Maywood! 
6116 Walker Avenue 
*MILWAUKEE 
4834 N. 35th Street 
*NEW ORLEANS 16 
315-325 N. Front Street 
PHILADELPHIA 39 
856 48th Street 
ST. Louis 
3176 Brannon Avenve 
*SAN FRANCISCO 7 
440 Brannan Street 
*In Canada: 

Mundet Cork & Insulation Lid 
35 Booth Avenue, Toronto 


*CROWNS CARRIED IN STOCK 
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Chemicals you live by 


ro two will have the ime water | 


Water hardness varie from one location 


to another your own Water ipply varies trom 
one season to another 
That's why vou need water-engineered cleaners 


Diavwonp makes no fewer than 2O different clean 


‘ ompound 


Thats why vour Diamwonnp distributor is able to 
meseribe the combination tor best results in 
vaste tor Test operation ind maintenance of 

r equipment. And at lowest cost. Call vout 


lists itor for the cleaners that will give 


ORDER DIAMOND 
CHEMICALS AND 
TECHNICAL SERVICE 
from your nearest 


DIAMOND 


sales office 


DIAMOND CLEANERS AND WASHING COMPOUNDS 


DIAM ND ALEA MPANY CLEVELAND 14 OHIO 


CHEMICALS 


The cost to operate and repair a truck sometimes equals 
the profit on almos! six delivery routes. Preventive main 
tenance can save a considerable part of such loss 


ara setup, Why send work i ha 
pel! rmed it This ain be n 
very dangerous practice, especial the larger 
the Py vably the heapest estment to pul 
hase proj ind sufficient tools. It is Just a matter 
tin esp il vit! tne present higt 
pet rates This segment vour pavi 
SO ipervisio ill there is th 
yenera difference of executives to this part of tl 
‘ ¢ vhich may be out in back or detached 
from the pla The garage should get at least a 
the ittentior the plant staff gets 
Ther in be a variation in body repair at 
pa EK eq ‘ t to the profit on a 15 rout 
15 route fleet. Accidents play a large actor vod 
maintenance osts. This is especiall so Where the 
arance of the fleet is considered important 
iming that some of this body damage Is a neces 


sary evil, then have a follow up on the repairs s¢ 


they do not develop into major jobs Preventive 


maintenance here should include a painting schedule 


ine Washing plan is a must. Follow througt 


ng all minor body repairs at least at tl 


regular inspection intervals so as to prevent majot 


obs. Correct specifications on ill new equipment 


preventable damage 


s important to forestall much | 


This includes such items as rugged bumpers, rul 


rails and proper hardware. A real safety program 


vill minimize much body damage which is cost 
to repair, especially where trucks are considered as 
na idvertising value 
Other Controls 
There are other phases of cost control that relat 
yaurage space required per cub toot of payvioad 
the difference in cost of loading different types ot 
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_ NO TWO ALIKE! 
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| 
| 
q 
q | 
| 
| 
| 
| 
| 
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| 
vou the best service 
DIAMOND 
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rofits ca drop 
inder untavorable business conditions, isn’t it good 
commor ! oO make sure that delivery costs and 


ll-controlled as are the costs 


volume and profit remain good, wouldn't 


hose wasted dollars be we lcome as savings to boost 


Control System Quite Simple 


In conclusion, it may appear that cost control of 
deliveries and the right maintenance methods re 
quire an elaborate system of cost keeping and other 
records. That is not the case. The correct: system 
Is actually quite simple. It is the fundamental of 
that system that does the job, namely, to see that 
each truck is charged with the supplies and acces 
sories trom which it gets the benefit, so that at the 
end of the month or period, the costs of each truck's 
operation can be compared using the various items 
discussed, then analyzed and properly interpreted 

W hen you know your costs and vour fleet Super! 
intendent, mechanics and drivers know that you 
Know them, the fleet costs go down, inventory losses 
of gasoline, oil, tires parts, etc., decrease sharply, 
poor route volumes improve and profits increase 
Where the fault is partly yours through lack of 
proper equipment for quick efficient repairs, Main- 
tenance, et the cost analyses prove convincing 
and lead to providing whatever is needed to bring 
deliveries up to the standard achieved in the bottling 
production departments. Further, when the sales 
department is faced with detailed delivery cost 
figures show) th: Volume on certain routes 
does not justify the costs of operating them, the 

s department s likely to get busv and make 
routes profitable 

Whether vou like idmit it or not you are also 
n the trucking business with all of its own technical 
problems. Cost themselves are not the 
answer They only tell part of the story. It requires 

gineering-minded management, competent me 

service men to follow through. You can 
afford to p: he pri of inefficient de 


tions 
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Get both with 
Exchange... 


FINEST FLAVOR 
and 


ASSURED 
PERFORMANCE 


Those are the two big extras you 
get when you use Exchange Bot- 
tlers’ Orange and Lemon in your 
citrus drinks 

They’re full-flavored bases, made 
exclusively from fine California 
fruit known for its tangy, differ- 
ent essence and taste, Leading bot 
tlers across the country have found 
that this added taste appeal makes 
the difference between an average 
seller and one that’s tops in popu- 
larity 

And, in addition to this superior, 
natural fruit flavor, Exchange 
Orange and Lemon bases are pre- 
pared under exacting laboratory 
specifications to insure more con- 
sistent uniformity, greater stabil- 
ity, and longer shelf-life. 

For better citrus drinks, use only 
Exchange Orange and Lemon. 


Sunkist Growers 


PRODUCTS DEPARTMENT + ONTARIO. CALIF 
400 W. Modison Street, Chicago 6, Hlinois 
99 Hudson Street, New York 13,N Y 
318 Codiz Street, Dallas 2, Texas 


les, route layouts, the economical point at whict - 
not permit discussing in detail Z 
Ge 
1 
Sticking the seven items shown on the summary 
hart, it will be noted that the difference betweer 
d good and poor operation of deliverv fleets of 15 } : 
routes amounts to $481.55 per route per vear or a j : : 
total of $7,223.25 for the fleet per Vear That s d ¢ 
rs 
3 equivalent to the profit on 1.74 routes at & profit & ‘ p 
Or on woutes at prelit 
~ 
Lé 
: ~ 
Even if V0) a 
profits? 
E 
ACh 
4 
3] 
4 
. 
IT, 
ORAW 
“My 
/ 
livery in your business 4 
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WATER... 


basic problems and their 


by IRA M. MARKWOOD 
Ass't. Service Manager 
The Permutit Company 


alkalinity 


Carbon Dioxide relationship 
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the beverage and the alkalinity entering with the : 
; ae ea f acids and so reduce the flavor, and second, to 
a 
troduce what ~ tilled a buffering salt h will 
ter to noid the ta ew usually Nigner 
tna rable for the beverage Ir ertain rare 
tances, there might also be enougt f the salt 
formed rive definite taste te om ¢ the 
beveraye 
’ 
t 
4 - The pH of water, which is a measure of the way 
n which water will react (acid or alkaline is de 
lution pendent on the proportions of carbon dioxide and 
sa alkalinity in the water. Alkalinity is normally re 
ferred to in connection with water treatments as the 
4 
present in the water. The graph, Figure 1, shows 
re ; j s ‘ how the pH of water will vary in accordance to 
the ratio of alkalinity to carbon dioxide. Examina 
| é en that, when discussing a treated water suitable 
i for bottling, the total alkalinity is much more im 
“Se ypenera ire most suitable when they Nave i pH 
i ee oe water is inferred from the pH, more as a matter of 
eXpernence thal is the result of actua inalvses 
In a majority of cases, bottlers have found that 
a natural waters are insatistactory ! it least one 
Me espect ind, theretore, must be treated tor best 
results and consistent qualits The most satistactory ; 
456 > 456 86 2 32 405060 8010 
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The chemical composition of certified food « 
ord for all to read, But the production of th: 
form pure-dye strength, solubility and brightnes 
res equipment, skills and experience which few poss 


ot 


| 


as completely integrated production of certified 


c raw materials to intermediates to 


National 
trol of chemical and physical | Food Colors 


ited manufac turing operations 


an be consistently maintained 


To be sure specify National 


FIED COLOR DOiviSion 


NATIONAL ANILINE DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET. NEW YORK 6.N.Y¥ 


<)> BOSTON PHILADELPHIA CHICAGO CHARLOTTE SAN FRANCISCO PORTLAND. ORE TORONTO 
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SRape sovh 


WHY 
STRUGGLE FOR 


BUSINESS? 


Last year more 

people drank Grapette 
than all other 
grape-flavored beverages 
combined ... This year 
many Grapette plants 
(particularly those 

using the new bottle) 
report fantastic increases 
over the same period 


last year. 


| 
| 
\ 
My, 
THE GRAPETTE COMPANY INC CAMDEN ARKANSAS 
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FIREPOLISHED 


IRA M. MARKWOOD 


with WEDG-WALL Beverage Bottles 


eS Si Look for more sales now that grocers are pushing soft 
— - drinks the whole year ‘round. But hold on to the profit 
ny a, these extra sales produce by using an economical bottle! 
Choose Thatcher WEDG-WALLS — the bottles that give 
extra trippage and help you hold bottling costs down. 
Here's oo WEDG-WALLS are able to stand rough treat- 
ment inside your plant and out: 


EXCLUSIVE WEDG-WALL DESIGN 

Thatcher's wedge-shaped sidewall gives WEDG-WALLS 
greater strength — reinforces that area of the bottle re- 
ceiving the greatest abuse. 


2 SOLID BASE & WALL 
ee : These are molded together to form one sturdy unit and 
wae E insure a better balanced bottle. Glass in the WEDG- 
WALL heel is uniformly distributed with none of the heel 
taps found in some Rensebins bottles indicating thin, 
weak sides. 


——_ PERFECT SEALING SURFACE 

SOLID BASE ae, No sharp seams to chip or cut closures, no uneven lips 
ee eee to cause carbonation loss — because WEDG-WALLS 
have Thatcher's famous ‘'Fire-Polished Finish’. 


est only for very ’ Call in your Thatcher representative and get all the facts 
‘ eHtinuous y/ on this better beverage bottle. Or, if you prefer, write, 
wire or phone Thatcher Glass direct. 
pit r the ad 
. : MANUFACTURING COMPANY, INC., Elmira, N.Y. 


ELMIRA, N.Y. STREATOR, ILL. LAWRENCEBURG, IND fepresentatives in Principal Cities 
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fs | | 
‘ t tis | { 
the Permutit Co. He | / 
‘ st H 
a < engineer, holds | \ ) 
| | 
Geyrees and S al uetive memblse of numer is | 
socjet le aT y ther the America — 
tional Societ f Profess Enyineers | b 

ste at or a ati remove t irt 1dity al \ 
organic matter, or sterilizati ind de-alkalizatior 
te reduce the alkainits or equipmer 
combine ster atiol igulatic and de-alkaliza 
; The Coagulation Procedure | 
For coagulation, either the batch or continous 
svsten in be ised. In this process a coagulant 
3 such as aluminum sulfate or terrous sulfate is add | 
ed to the wate the pH adjusted to the best value : i, h 
for omplete coagulation und the resulting Wate! <7 
a filtered. When the water is to be used tor bottling z, 
t is custor arv to add chlorine in the form of hypo 4 
chiorite ¢ liquid rie ‘ depending the size of 
the so that ste? zation will be carried 
} at the same time. The finished water, after passing a 
nrougn filter and a 1 cal 
quality where de-alkalizing is unnecessary 
In the batch process the water is allowed to stand 
In tanks after tne nen als have been added and 
thoroughly mixed until the resulting precipitate has er 
settled and the water has cleared sufficiently. It car — 
then be withdraw? from above the solids which 
have settled out. In the continuous process, the 
water and chemicals are added continually, and the ‘e 
water and resulting sludge withdraw! through 
Sa separate outlets after the process has been con E : 
: pleted This process n uddition to having all the 4 
usual advantayes of a continuous process over the S 
: batch process, is much more rapid and requires 
much less space per unit volume ol ter 
In general, the batch process is 
“i small plants, where the cost « ; 
equipment is prohibitive. Once t 
: reaches about 175 to 200 yallons 
the higher cost of the equipment. Actually, the ; 
rea ost for the tinuous svVvstem s less thar 
31 


In the land of the Aztecs, 
it's “Tome Coca-Cola. 
Bien helada” 


Which means, of cours Drink Coca-Cola. Ice cold 
In Mexico, as throughout the world, Coca-Cola is wholesome refreshment 
welcome refreshment. It brings a touch of the U.S. A. to good neighbors everywhere 
just as it brings a friendly moment to Americans 


who work refreshed and play refreshed right here at home 


0G vs wat 


Adding Filtration 
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‘ ‘ \ t 
YY t worry whether the water comin; wires 
treatment +} sav? ated urbe ah ild be ised 


FRUIT 


so Conventioneers! This is your 
[nvitation to new sensational 


Visit the FLAVOREX CO. Booth 165 
oc ABCB Convention, Atlantic City 
a ce from November 17th to 20th 


At the convention, FLAVOREX provements in extracting and con 
t} These FLAVOREX folks makes available its newly advanced centrating the luscious richness of 
: i will be on hand to greet real fruit flavors. These improved the real fruit 
and serve you— real fruit flavors will amaze and a 
In tl FLAVOREX Real Fruit Flavors 
delight you for they now have 
are i yon tlers t ghout 
Harry Sachs more of the fresh fruity goodness re bottlers througnot 
© 1M. Weissel more body more downright the nation both in sales and in 
If © Thomas R. Gunning deliciousness than ever before brand prestige. Prove it to your e. 
® Arthur Neumann Come to the FLAVOREX Booth self. Be sure to stop by and sip the 
1¢ new, superb BLACK CHERRY 
165, and taste the exciting real ) 
fruit bottled drinks made pos See what you now may have to 
mmended @ Carlos Brau ‘ | 
sible by new developments and im spur your sales and profits 


Dave Hamilton 


e O. M. Fish 


~ 


The Ritz Carlton f 


Drop in any evening! 


Manufacturers of Fine Fruit Flavors 


peratior You're Welcome! 


302 S. Central Ave., Baltimore 2, Md. 


(Continued on Page 55) 
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the water wt mn thes ‘ js Sor 
jse they re petting t Vite 
itelv not the ist < e the dutv 
potable Sater for mmediate consumy 
Water of OW tree tron oryal lite 
wl h can be stored in bottles for a period of time 
nd> cap it. After standing for even a few dave 
tw be four t undesirable is ou Dever 
Selecting Equipment : 
the fact that mu vate has beer 
fairlv sa ete roma! ven} does not. by any 
% 
les ed to the that a mur pal watet | 
nanye ina t omes if tne Nrony Time il 
st Ke serious ttle? particular 
hot +} } ¢} ¢ 4 A 
ne na re t i tole tor the } Veekenad 
at thet hort re f time more thar i 
{ wate nait ny vaten ild have ost 
He e of the strongest advocates for the 
nstallat n ete Vule? tionit 
bottler ild tirst n ke ire that he 
t ‘ ‘ \ it} h the « i 
() e the « lloment hu } ‘ il 
t must ‘ ‘ te i? tuined re 
bv the 1 facturer. ( elessness and 1 
the perat of the ea rent result al 
adit ! equipme t quite Willing to 
SUPPL isel tne equ Nit? inv informa 
or mainte nee ft the equipment. For example if 


| 
i. We want NuGrape! That's the chant you hear 
everywhere! And NuGrape Soda sales are greater this 
year than ever before! 
Thousands of youngsters have actively joined in 
the big radio promotion that 1s sponsored by NuGrape 
bottlers and the National NuGrape Company 
; These represent only a small segment of the millions 
J that hear the strong NuGrape selling story 
P each week. For NuGrape bottlers, these outstanding 
‘a results have meant record sales... greater profits. 
: If you are interested in getting results . 
investigate NuGrape today! 
a Vending’ Future Viewed 
; Featured eaker at the recent NAMA ¢ 
( R. ( War Il 
‘ ( 
| \ 
| 
rk 
killed 
I 
National Bottlers’ Gazette 


VENDOR AND COOLER NEWS 


PLACEMENT 


SELLING 
DISPENSER 


FINANCING 


MERCHANDISING 


e cosTs 


SERVICING 


Aud Aang ont 
howe of the 


@ STAYS OUT OF TROUBLE has the @ STAYS AT THE BEST PLACES the 


at the same time 


tional selling ability . . . its dependa- 
bility, day in and day out... its 
CONSISTENT record of better profits 


for operators. 


lowest maintenance costs in the in heavy-traffic spots put there by 
dustry turns usual repair costs into Cole's National Location Staff and 
operating profits turned over to operators 
@ HAS A HEART an exclusive, pat- @ HAS FRIENDS EVERYWHERE . of 
ented hermetic-sealed cooling and fices in all principal cities field 
carbonation system virtually ends men always close by overnight 
out-of-order” losses delivery of any supplies ° 
@ DOESNT ASK FOR MUCH . prac @ GETSALONGINACROWD.. takes 
tically pays its own way under Cole's peak periods in stride keeps on . 
sensible finance plan . . . earns cash serving ice-cold drinks, one after an : 
for you, right from the start other without warming up.* : * Except, of course, when it 
comes to HOT drinks! Cole 
‘ The COLE-SPA Three-Flavor Cup Dis- + Spa does a big job in cold 
che penser itself... its smart, small-space, weather with hot chocolate, 
smooth sailing operation... itssensa- soups. Hot and cold drinks 


COLE PRODUCTS CORPORATION | 


World's largest Manufacturer of Cup Drink Dispensers 


Executive Offices: 39 South LaSalle St, Chicago 3, HL Offices in all prin ipal cities 
In Canada: Cole Products Canada Ltd., Toronto, 


(Continued on Page 38) 
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| Hot Chocolate 
RANGE re) 
» 
= 
nys and tactories rig end ts first rea 
opportunity lemonstrate the ‘ ime potent il 
and efficiency of mechanized selling Observed 
Mr. Houstor Wherever the primary appeal t 
customers Is enience r speed of service, vend 
: Ingo is a logical answer ind certainly this includes 
such spots as shopping centers, supermarkets, and 
drug stores 
at the NAMA Conventior ee spread or payes 
. 
Machines (A 
front nm the mmunity t is mperat e that he : 
ise end y equ ment t the yreatest amount | Se 
ipital will permit.” That's the way Mar Lev Be’ 
of the Royal Crown Bottling ( f Abilene, Tey < 
sums up his firm's ews on automat merchat é 
; dising. This plant uses selective Ideal ( Bloomingtotr . Pe ‘ 
ind Atlas-Varietes Dallas oolers t 
dispense Royal Crown Cola, Upper 10, and Neb 
flavors. With n hines set ata price eve 
ire it renta the equipme! 
tal » rie ‘ t i i’ 
bottler Lewis Qur selective vendors w yet 50 . i 


Beverage Units Get Big Play 


at National Vending Exposition 


COLE DEBUTS MULTI-PURPOSE MODEL 


IDEAL BOWS “COMBINATION COIN COOLER 


NEW LOOK” FOR SPACARB 


NAMA NAMES OFFICIALS 


National Bottl 


ers 


Gazette 


‘ahi SPACARR.... 
e Products Dick and A ‘ yave mward jirr . i 
M ts star | s Indiana salesman. New Multi-Pur 
| 
! 
° 
id { t \\ Bot \\ 
ved } New 


Star Salesman 


Maybe we're getting downright lazy, 


‘ ; but we'd rather let you sell yourself* 
Automatic P ' ther wing to it on Frostie Old Fashion Root Beer than 


Minnesy t y the firm t SUPERVEND FEATURES IMPROVED to whomp up a sales argument for you. 
ice al CARBONATION You see, it's the different taste of 
lavor ¢ ip SuperVends, featuring: te Frostie that makes folks buy it. All we 
ir ask is that you taste Frostie ... discover 
SCIONCE fee : re ty for yourself why it's America’s fastest 
ATIC. firm, t nat Vice-pre growing root beer. 


*Well we do have 


some feild men who'll 
be glad to give you 


facts and figures (and 


NATIONAL SHOWS 4-IN-] CHANGER, 
NEW PAPER CUP DISPENSER 


a taste of Frostie) at 


your plont any time 


you say 


Montreal :.. 


ginger ale extract 


Nationwide occeptance 


A SINGLE 
SIP SELLS! 


on excellent mixer 


Quicker filling 


doesn't foam while bottling 


12 FULL 
OUNCES! 


Carbonation lasts longer . 


no insoluble flavoring oils disturb the gas 
Centains required sugar color 


PRICE—$11.65 PER GAL. IN 8 GAL. LOTS 
WRITE FOR TRIAL GAL. TODAY! 


In 


329 CANAL STREET NEW YORK 13, WY. 


mondson Bivd 
Md. 


6426 Ed 
Baltimore 28, 


— 
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SIX-SELECTION CUP VENDOR PREMIERES + 
now ts SodaS} e cu 
ed et i the t ird 1 ! Kt this 
t meeting riety imer taste preferences - 
typical 6-choice select neluded cola, root beer 
| 
id Pepper and B-1 franchises for the Kansas Cit 
National Rejectors st Louis elect! 
‘ OV ‘ eal Kansa 
City mode The Vendo V-S one of the most ( bal 
videly used Coca-Cola coit oolet was displaved 
it the NAMA show witl cent hanger | 
ASTY 
whic s activated when patrons raise the delivery 
to remove their drink Also premiering wa R00 
Vendo’s new V-144, a fully-automatic 6§-case ma 
eMpovirlly a ree ny pris THE 
: Serie mproved papel Ip dispenser which is used Youll 
mact t love iT! 


_ Make the Ideal Booth Your Convention Headquarters 


& 


rs Red Peather Drive 


ABCB CONVENTION 


NOVEMBER 17 - 20 


Fartaries and Bent Sites Py SEE THE | 
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There is ble sews in store potters 


he-morme 


rece proper 


hignting and 


theatre wher 


ranged at from 


here beverape 


dispensed.” Included was the 
managements that ‘Inasmuch a 

we belreve it would be profit 
rage people with whom you 


encourayed to de velop a new low- con 
ated drink machine for installation 


atres and kewise in 


small 
large theatres, 1! type 
ration can support beverage locations 

orporated in the vendit 
two parent comy 

mav meet tt need 

for branded prod 

sill benefit 


on wit! 


‘ep Em waded 


» 
4 Beauty Shop Stops 
3 4 oolers mipeul | 4 
n iv ve Xe inder a drver. Sma bottle mact ‘ 
7 red for ict tlhets. and ‘ 
/ ik > \ 
- / veekly rental rate. sles, i 
\ thir soft dt k preferences and take home ‘ 
the wome ibsequently do ther 
hom 

4 
= Boost Vending In Theatre 
P + j endit i 

profit builder for motion picture theatres is noted 
' Cor Committee report mac » the 
peal, will add to the 
Hhe idea! line will be latreduced. Don't fol 
Dr Pepper ( During the 17-day period betwee 


Kelvinator Beverage Coolers! 


(NOW WITH STAINLESS STEEL LIDS) 


Choose any one of these practical plans to sell 
more bottled beverages... increase volume! 


;EASHORE 


SERVICE 
. a . At Jacob Riis Park one of New York Citys busy beach 
ReDist 1reas, Lyon In 1.400-cup vendors provid 


rink service. Geared t 10 


=— >... — peration. four machines are spotted around the Park 
= featuring Spur. Canada Dry Cherry and Orange. and 


Slight Dip in N.Y. Subway Vendor Sales 


be 


Whether you buy ! 
Kelvinator Cooler or 


100, you'll get— 


Time-proved financing 


nd 
Nation wide sales a 
service assistance 


Coast-to-coast 


distribution 


, 5-year warranty 


Wet or dry: operating 


coolers 
| For full information on the industry's most practical financing plans, write— : months ane not set available, th 
engineered and built 
cturer rom a voes of vending machines was 

ne manuta 
by ‘a <1.262.22 mpared t $1.266.281 paid last vear 

Soft dr ks thus retain their position of accounting 
Division of the Nash Kelvinator Corporation, Detroit 32. Michigan for iln ne-third il OMMISS1OI revenue 
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¥ 
q 
NSTALLMENT N a THE METER PLAN, for bottlers who wish to ‘ 
‘ t howed a ad it 
t s407.024 951. TI etu 
* 


TV. PC. OK 

Soft drinks and video make a good combination for 
relaxation. with a Mills (Chicago) coin cooler providing 
a supply of Pepsi-Cola in this company dayroom at 
Camp Kilmer. N. J. With GI's spending a good deal of 
their off-duty on-base leisure in such sites, dayrooms 
rank as good military vendor outlets 
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Many a happy 
bottler is 


REALLY ROLLING 
with 


Proving itself a great business builder 
in market after market—our “juice 
type" golden Orange No. 19 has o 
close-to-nature flavor just about 


everybody likes! 


It's typically Virginio Dare—a joint 
product of intensive laboratory re- 
search and careful study of consumer 
preference. Result: a great orange 
that's rolling up record sales every- 
where—the sensational Virginia Dare 


Orange No. 19! 


EXTRACT CO., Inc., Bush Terminal Building No. 10 
Brooklyn 32, N. Y. i 


‘ 
Prailers Up Mobile Market 
/ 
parks scattered avound the sountyy: Date. 
/ 
J 
1&5 erage familv of tw / 
\ 
| 
vetting i ‘ Bottlers nterested 
reachiny tl itlet hould heck the trathe 
nd ndividua traile. int letermine vnether IRGIN 
E 
tft enjovs a permanent r transient entete note 
the proximity of soft drink outlets: etc. Coole 
business, pl jing an auxihary supply of cold be 
erages. Standard vending site is the administratior —_— 
building; while the laundry, found in larger courts a 
has proven to be a yood spot for a smal ou oole! e 
is patrons of self-service washing machines ofter 
buy a drink while waiting for their wash to be : 
fered. Pict \ ~ 
iundered oolers “are popula 
ome iwe ers is retrigeratiotr 
storing soft drinks, et particularly when the 
home-on-Wheels is in transit on the open road | 
+ 
ae 4 
| 
41 


No. 3 in a series Make Your Business 


found a source of Extra Volume 
and Year-round Stability with — 


CHOCOLATE 
AY FLAVORED 
DRINK 


.. says L. S. Uzzo, 
Eunice Bottling Co., Eunice, Louisiana 


f 


Kayo's stability, steady sales, sure profits 
make it a basic beverage with leading 
bottlers from coast to coast! 


3 
Start Bottling Kayo Now 


Fauortte 

... write for full details! Chocolate 
Drink 

For Over 


1 November 17 
arters Shelburne 


20 Atlantic City N J 
Hotel during the show 
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2 | 
i 
q iar, 
4 
with KAYO Chocolate Drink FREE WAIER 
One example of good citizenship: Bireleys of Phila 
delphia offers “free water’ during a local emergency 
See us at Booth No 244 ABCB Eng Gears 
CHOCOLATE PRODUCTS CO. 
415 WEST SCOTT STREET + CHICAGO 10, ILLINOIS 
42 


yrow root 


Vac 
UU AL 

cirmic ace & 


Another instance of community service: Seven-Up of 


Fremont. Nebr.. donates part of its property towards 
the construction of a children’s playground 
Guild bellen business wilh A Borewag 


20 N. WACKER DRIVE, CHICAGO 6, ILLINOIS 
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TRU-ADE INC., 


(Continued on Page 45) 


1952 


October, 


2 
Manv firms are today yy motion preference 
to emplovees wh thoie homes in the cammunits 
ol ~ 
posts, within organizations having locations in a 2 
little work or time sacrifice as his part toward the 


Atom-proof Beverages 


Labels on Cott soft drink bottles advise consumers 


that contents are safe from atomic radiation. 


Story 


ane 


ef 
i 


om Tos 


7 + When Atoms Boom, You'll Go Pop 


Labels on Soda Bottles Reassure the Drinkers 


MURRAY RORINSON 


This is the page one three-column story that the “New 
York World-Telegram’ recently featured on Cotts 
atomic label 
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‘ 
#3 
Cr 
2 / 4 
+ 
| SAM 
Ag 
pe q ‘ the Cot? ‘ Coll > 
t} fir ttler t wt t} ton at 
tt i tner, that lead ra 
q ! ‘ yn ile Beverage Corporat New Haver ina the? 
‘ \t th n plant in Manchester, N. H the U. S. Government's printed statement i 
' 
ere approached for a trade ve story illet form that it was preferable n event ot 
k liq } inique ibe ind referred the matter t radiat to drink suids which had beet 
q 
| wake ‘ divert agency in Boston. Executive kept under tight seal. When this timely warning 
" t th John ©. Dowd Company, were wary at eared on thousands of his ginger ale botth 
it nfirming the development of the labe the New England and New York are maginatior 
= ! ensu fea. However, when the writeup in the New } ; in alert public press did the rest 
¥ ( ‘ pre i ‘ ippeared, it was de led that Cott Result nstantaneous publicity (mostly of a good : 
ort Ce ind a rare opportu \ 
itile imnists and ws Wi ! 
_ : : ss vn both in the trade and ou teeth to something different and to make f it 
‘ t rmatior i to whethet ro onot hat would. Thev sure stirred things up! And 
her Alth me we of caution had tncreased sales vell imagine John Cott rivinator. grit 
er atte roeithet nm the iffirmative on eyative It 
4 me ib ‘ is stated that the label was not being used in ans : 
rs Pup i ‘ the ‘ r advertising media, and this lead 
tin at he ‘ i i the onclusion that the vhole — 
uj y Was more or less a trial balloon affair im the ha” oniy one of the 
2 w ‘ ft shock pub t\ The future role ot the 
es ed will i ile teresting messayve is more r less left uy 
stow . 
i! hale \ t be dropped”? It all depends those : eman 
t, that est y fenuture that the itn Vas Note 
Big N. Y. Paper 
vere posit nt letern ‘ vhethe 
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busi 


iter 


smallest firm can 


ire across the top 


can hold it 


Tallure 


talk with its dollars 


these dollars are ay 


Presenting 


t thought or planni for po 
ito? sometimes proves hi 


reward OLlOW 


ness 
t always helps toward yood ci 


Clubs. Th 


uture 
loping in th 


schools and 


tomorrow 


andtfathers’ 
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} 


answered 


back 


ard 


tizenshiy 


is be 


‘ 


how 


Youth 


time 
things 


encoul 


CUTTING COSTS EVERY DAY 
IN LARGE PLANTS, SMALL PLANTS 
RCA 


Uncaser and Washer-Loader 
for Speeds of 80 BPM to 500 BPM 


24-WIDE washer with straight-feed RCA 
Uncaser and Washer-Loader Installation 


Ag 


32-WIDE operation (duplexed 16- 
wide washers) fed by one RCA Uncoser. 


RCA Beverage Equipment, Dept. 813 
Building 15 Camden, N. J 
Canadas ROA VICTOR Company 


Limited, Me 


information on the 


send me 
and Washer-Loader 


Please 


BEVERAGE EQUIPMENT SECTION 
RADIC CORPORATION 
of AMERICA 


PRODUCTS BEPARTMENT CAMDEN 


Name 


Company 


Address 


(ity 


(Continued from Page 43) 
everv emt vee that ft expects them tt york hard 
he noen ee knowe the firm far w he 
t KS W t mir ictivity Ne \ 
ffort mbine t ie the firm with its ow: 0 
Be A ¢ i} er After B ne H The 
firm’s tribution to the happiness and welfare of 16-WIDE washer, transverse-fed from f 
4 RCA Uncaser and Washer-Loader Wel \ 
ts employees during business hours should aiways } 
= = wei } 
inded hued t | Trice RCA ‘ 
That nterest nmnot help but reate more good 
tizenship among these employees, Willingness t 
end the fa ties of the firm for any worthwhile 4 . — ' 
endeavor is a common such practice. Encourageme! bh : 
by the firm through active participation in all worth 
These are the little th nys we can do; the things @ Feeds botties to w 
that pop up unexpectedly and are too @ Feeds cases! vey 
by It’s not our business, that’s a civic affair ~ i 
The prestige of even the often @ Releases employers tor better-tiked | 
put a drive of any civic nat the ‘el 
manner in which EDplied deter 
mines the result. ther vie contri 
o nation we will have in the ce 
termined todav bv what is deve or = j 
vill be apphed in our communit) : 
today is no different than in our gr 
ts encouragement to think clearer, do better 
strive for more accomplishments, has to be =_—_—>_<~ a 
i 
Fact is that the young generation of today has Say Po t 
sO many new things calling tor ts attention this 
matter of pood tizenship sometimes never yets a Tithe 
hearing 
ney In many communities business firms are earning 
x their own good citizenship marks by fostering this | 
- 
* nterest. With regular prizes and awards in their a | 
a: Zone_____ State 
local schools and clubs from the 4-H groups in their ROA ed, 
¥ rural areas to the school ciasses in their cities, thes 
re encouraging the vounyer generation to think . 


Thanks 


od t enship interest invwhere 
motives by disgruntled elements of our society that 


every act today must be undertaken witl he 


it's 25th Birthday ah sess mn at 


Our sincere thanks to the many progressive food 


whate od mot es mav e bee level 
processors who, sharing our vision, have helped us 

vitt ever nad a ym that fiTrMms payroll 
continually improve Fio-Sweet Liquid Sugar quality 


and service. As the only refinery devoted exclusively business firms and their executives there are al 
to the industrial user of sugar, we will always strive ways packs of 45 4 ping hounds waiting to pounce 
to deliver the very finest Liquid Sugars backed by un- 


matched engineering service. 


INDY in & sat. inent to ea 


—the only refinery serving industrial sugar vsers exclusively 


Y« 


“GET OUT AND VOTE.” 
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mmunities offs e avenue fa roach Other 
rt na +) red 
f things that make up a 4 i mmunity. Crood 
; 
whievement miik y better homes, et ths 
‘ mite nd euch rya itior 
in find its wn fa rite to eT 
ness practices whict ire entirely self-seeKing ind 
4 which can sacrifice the welfare of the community fot } 
¢ its own gall in never expect its example to spur “ 
itmost care One bad action in our community can 
$ ruin the practiced yood citizenship of a dozen othe 
4 
loes the iblic in weneral look tor busi 
a isiness men to set the examples, but every 
teach individual firm looks to its Manage 
ment tor the same leadershiy \ bad example by the 
tirm itself or even one of the mpany offitials i r 
‘ ee can take toward filling its role of good citizenship 
it the local community level where its effect must : 
first be felt before it can reach to the national 
tye idded many score thers : 
individual community in this land 
: oft ours 
When the primary responsibility becomes felt 
vavs and means of putting it to practical applicator 
Bbnkers 1, New York 
nevery readers own community Will appear shar| 
mad eal 
We must constantly kee; n mind that the wood 
tizenship of each individual in our own community 
in vVerv well be determined bv the vood tizensniy 
fevers isiness firm therein set up as an eXampele 
m diay ind day ou 
One ery important step for the immediate tuture 
r every bottler to encouraye Nis emploves t 
4b 


QUALITY 


EARLY AMERICAN * 


ROOT BEER 


“leh in f 


Dr. Swett’s Root Beer Co. 
1015 So. Washington St. 
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How To Use Statistics 


in Your Business 


Annual surveys, late reporting, inadequate ques- 
tionnaires, broad-based “averages” often make 
group figures misleading, but they still can be used 
in checking individual operations. This article tells 
you how to employ them. 


Fees ARCH companies, trade associa When checking your operating re 


\ 


ions and = the government 


business mManayemet! sales, mar ] 


ventory 


apital, cost of poods sold, ete We able concerns 


publish sults against group figures here are 
roup figures covering many phases the things to considet 
t 


Operating costs differ, some 


Ins, operating costs, net profits, in times widely, according to the volume 


turnovel ind investment done, the ize tow! r territory, the 


erage collection pemods, working profitable concerns and the unprofit 
Operating ratios de 
found that many bottlers accept crease as volume increases; the ratios 
“4s curate vardsticks lor profitable concerns average lowel 
ire the results of than those of unprofitable concerns 
In many in margins tend to increase with the size 
themselves for of the town or territory, but so do 

these business operating costs, particularly rent or 

whership expenses and wages; the 

net profit varies, it follows no pat 

ticular pattern, except that in the 

lower volume brackets, the ratio of 

bottler should Know how ap net to sales 


higher in the bigger 


ss figures be towns or territories Considering 
pendence on them these variables, if the figures in a 
operations may business survey are lumped without 
The word, classification, they should not be taken 


most abused too seriously as managerial guides 


iwuaye. One 


van” “the How Many Samplings? 
workers,’ 

“the aver , ‘he number samplings has 
and the ruc! do with value of group 
t reflec ‘ Many vey are based 

knows ai fev lings and they 

provide 

lependable 


Wide because 


ditions 


Some researc! reat 


surveys th 
sampling 

yrouped aACCOTOINR 
tions previously ment 
age figures will differ 
sifications as well as 
functions pertormed 

When samplings 

may vet results like 
in the last 
untutored in 

figures may 


ayverial efficiency if | 


different lor 


zations make 
on sizeable 


not 


ironed, The 


with these 


the Variance in 


limited, they 


the Gallup poll 


al eleetior 


of busines 
with his man 


follows them 


unreservedly. The Bureau of Cens 


does al 
eriny 


proft 


tabulated these figures 


ot figure 
maryins 


department 


one might ar 


rive at a more definite percentage for 


the averaye marygin 


by a vroup of | 


but if wor 
curate as i 

Its af 

ness 

mixture 
bottler should 
size sampling 
business sur 


ance. If it 


ind net earned 
or plumber 
nly more a 

rm ithe m ithe 

ndividual bus 


t balan 


ome idea 


made 


samp 


ures Wi 


: : 
/ 
A 
: > 
B 
- 
4 
D ‘ 
“ : 
ut it gives no r net 
=> Cause placing total de 
— 
cause plenty of ; 
vords in the English 
hears talk of the “average erage 
ge verage income of factory to the 
the average American,” overned by si/ZZZed 
4 | ve white collar worker.” « tion and optimism. The ; 
lebate goes on from there have SWE of the 
tion will that me that Was on any 
ces ee a hat the “average man” o1 ey he looks to for guid 
aye” anything else is, incl issonly a small 
ness figures is unWise to accept the {iv =___#«thout 
MEE Operating costs and con reservations 
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Annual Surveys 


Otten Mislead 


Disney's 


DONALD DUCK 


super salesman, known to billions tne world 
over through movies, TV, radio, comic strips. 
COPYRIGHT WALT DISNEY PRODUCTIONS 


... PLUS, AGREAT NEW LINE OF 
A. great New QUALITY FLAVORS 

Donald Duck Beverages will be bottled by a selected bottler 
Col drink| nk! 


in a given area. Selected bottlers bottling selected flavors. 
the improved 


2g a All franchised bottlers’ production will have: The expert guidance of one 
li ; of the nation’s leading independent consulting laboratories, fully staffed and 
(ua l : equipped for research and control of quality and flavor consistency. 
: This service, jointly retained by General Beverages, the creators of Donald Duck 
Control! | — soft drinks and by Walt Disney Productions, is of the very finest calibre 


and also offers engineering guidance in plant design and processing methods. 


Packaging that has been research designed for the greatest 
possible sales attraction and ease of handling. (1) Smartly 
designed bottles. (2) Colorful, attractive bottle crowns. 


(3) Sturdy, colorful easy to carry-home cartons and dispensers. 


Donald Duck Beverages will be PRE-SOLD with the 
full backing of a multi-million dollar trade name, 
Walt Disney’s Donald Duck and Intensive National 


and Local Advertising and Promotion. 


GENERAL BEVERAGES INC., 112 North Highland Park Avenue, Chattencog 
GENERAL BEVERAGES MIDWEST INC., 1015 South Washington Street, Peoria, illinois. 
CONTINENTAL BEVERAGES INC., 410 South Salina, Suite $02, Syracuse, N.Y. 
CONTINENTAL BEVERAGES INC., 52 Queen Street W., Ottawa, Ontario, Canada. 


Each bottler is to select the flavors to fit his own requirements. 


» vearly figures as guides 
to monthly performance. Of 
course, there are many bottlers 
who by-pass the monthly profit 
and. loss statement and check 
against group figure to size 
up their business efficiency on 
a vearly basis. This is not so 
misleading when making compar 
ative analysis, but it is) poor 
business policy to wait until the 
end of the year before you re 
view the results of operations 
Check your operating results 
monthly 

6 ~The forms sent out on sur 
veys are standardized, but the 
researchers have no way to tell 
that the figures entered are cor- 
rect, or how the reporting oper- 
ator runs his business. For exe 
ample, if he owns his busines® 
property free and clear, if he 
bought it years ago when prices 
and costs were lower, his owner 
ship expense will be much lowe? 
than an operator who reports of 
a business property rented du 
ing the past few years Nor has 
the compiling agency any way 
of knowing whether the concer® 
reporting is including repairs 
under overhead expense or 
charging this outlay to improve 
ments, capitalizing it to make 
the net worth look bigger ah 
paper. Some managements d® 
this to their disadvantage be 
cause they lose the deductiah 
for repairs on the income ta 
return. The compiling ageng 
does not know whether the 
operator is including his com- 
pensation under overhead ex- 
pense or not Many bottlers 
have a low salary ratio because 
they omit this charge, or they 
draw meager wages compared 
to another bottler, which will 
vary the salary expense ratio 
considerably, likewise, the net 


profit shown 


Basis For Comparison 
Important 
Accounting is not exact 
science because numerous es 
timates are involved in such ac 
counts, depreciation, inventory, 


insurance coverage, ete. Differ 
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on 


consider 


figures 


ng bone 
iracteristl n 


“in business 


average 


from the 


the light 


same 


business © 


which 


to the 


tactors over 
control, o1 


to 


no 


plicable all" 


de per dable 


are 
or 


reterence 


n period to period 


marygit 


ruge 


| would 


jewel 


artic 


maryit 


farm implements 


ld 


iid 


Were 
rations 


result would 


this 


and 


y fferent ‘ which v at tor. One bottler’s deviation from the 
{ 
hen the average re ompiled. If lisadvantayges r errors in manage 
Fa ) Shien margin, overhead expenses, net 
tlers from which the averages were profits, ete., are not exact patterns 
ed. he w have an erroneous yuaranteed to improve the profit pos 
urdstick wit hich to measure } tion of every operator in the same 
(al \ q results field who molds his business structure 
eo 4 paring his figures with those in sin 
=, 7 his age. A deviate from the aver 
: ‘ be } } 
2 e does not ret re that the child be 
rofit rat the stuffed or sweated to the prope! 
i tartir ‘ t for mpurative weignt or trimmed te the proper 
; f tudv and it measures the net result height. Such a comparison provides a j 
f the manayement \ Ir nter vhether his weight 
henge rofit as a percentage of sales i 
satished vhich is always 100 per cent. If the 
Theie 
iverage result shows that a grouy mu Is 
has obtained a small rate of profit it it the chara 
doe not necessarily mean that the eristh 
te neig es the othe r 
\ small rate of profit on sales mays tn 
Find 4 vield an attractive return vested 
are so on Nesbitt's. ipital if the investment turns ove? as 
names @ addresses of Ne: rapidly. Conversely mpressive to 
return on investment if a large it the 
Profits Are Many Things e retailers of 
Profits business are t om the the result not be subject to 
tan? loubt. If the bottle ke average ¢ 
maneuver unless it be the capture of his dollar cost of ope today witt 
los Angeles sold per month this vear against the 
ene node vuarving degrees tron irchases at . erage aad fer simt fi 
t iles at prices that neithe When one desires a guide to business 
2 rifics ime re lire rye management. one must have more thar 
: n ! rdequate tock tre f res tapped out dding n 
Nn. efficient use fs) ind persot chine tape He must have a lot of 
like sling” s, n Silve 


work can best 


nd the 


be done bv business associat 


They 


operators, can get them 


CON 
ering these areas are close to 
carefully, can 
bookkeeping 


make up averages that 


the figures 


yood prac 


tices, and can 


are fairly dependable for operators in 


i iimited area, although they may be 


of little use to those in another area 


confronted with different conditions 


‘ 


nyures 


should be 


Group compiled on a national 


basis reviewed with cau 


tion because they contain too many 


Variances to be used as an exact meas 
urement of any one bottler’s manager 


ial efficiency 


Store Sells 1,760 Goody 
Cartons—Iin One Weekend! 


A vivantic weekend sale 


suburban Minneapolis super market 


more than 
Root Beer 


recently moved 1,760 car- 


tons of 


Goody and Orange 

Drink 
Weekend 

Minnesota, 


stoppe a spy 


Hopkins 
Country Club Market were 


shoppers in the 


a mass display containing 


almost two thousand 


Here's part of the 1.760-case display that 
was sold by a Minneapolis supermarket 
in one weekend. 
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ina large 


cartons of the 


BOTTLER MARKETS CONCENTRATE 


Introduction of the grape-flavored bev 
erage concentrate. Pee Wee Punch. in 
a new 12 oz. decanter-style bottle has 
been announced by the Rochester Soda 
Water Co., Rochester, N. Y. Created two 
years ago as a companion product to 
their well-known carbonated drink, Pee 
Wee. the beverage concentrate in its 
new package is the first step in a move 
to increase the popularity of the Pee 
Wee name and effect larger distribution 
of the product. The new package con 
tains enough of the concentrate to mak» 
six pints of the beverage. Meta! closures 
and ACL bottles are supplied by 
Owens-Illinois Glass Co. 


Goody beverages. Customers purchas 
ing a 6-bottle carton of Goody Orange 
at the regular price plus deposit could 
also buy a carton of Goody Root Beer 
at a reduced price 

The 


day 


special sale began on Thurs 


morning and by 3:30 Saturday 


afternoon the huge carton display had 


been carried away by shoppers. Ads 
in the Country Club Market's local 
newspaper, grocery fivers and win 


dow banners were used to promote 
this special offering 

Cornell Wing 
Quaker-Goody 
“This 


promotion of 


manager of the 
Zottling Company. 
said, Was the most successful 
yoods we've con 
this The 
suyyested by the bottler to gain 
the 
Club Market outlets 
“As a 
Hopkins 
Alkire, 


are now displaying Goody 


carton 


ducted in territory.” sale 


was 
Country 


distribution in several 


result of the success in the 


market,” reports Howard 


manager, “all of our stores 


Root Beer 
Drink, Quaker 


and Orange 


and mixers, 


flavors 


Grapette and Lemonette.” 


George Grody 
George Grody, 57 


necticut bottler aie 


rece 
eukemia He owned nd mat iged the 
Pequot Spring Water Co Hartford 
which he founded 1922 


James M. Finley . 


James M. Finley 


southwestern rep 


resentative for Cherry Blossoms Mat 
ifacturing Co., St. Louis, died July 11 
Prior to his association with Cherry 
Blossoms, Mr. Finley was for mans 
vears connected with Penrith-Akers 
Mig. 


For Bottles 


...without Specks, 


M. J. McManus 


Messina J, McManus, to 


ond oldest bottle: 

the state, died August 18. He 
tarted the business in 1895 
Mr. MeManus 
Minnesota Bottlers’ 
1921 to 
Twin City 


1935 to 1947 


as President 
\ 


President 


served 


of the 


from 1926, and as 


of the Bottlers’ Associatiot 


from He was a member 


of the American Bottlers of Carbon 


ated Beverages since its ince ption, and 
its Resolutions 


1925 


served as Chairman of 
back as 


Committee as tar 


that Sparkle 


Spots, Dulling Film 


Solvay ANCHOR ALKALI is carefully prepared to 


wash bottles thoroughly to leave them sparkling 


clean and sterle 


ANCHOR ALKALI never leaves spots, 


And—because has special rinsing 


propertes 


specks, of dulling film, Ics economical to use too 


consumption per unit number of boutles washed ts 


extremely low Specify Solvay ANCHOR ALKALI 


A SOLVAY Special CLEANSER 


ANCHOR 
ALKALI 


SOLVAY PROCESS DIVISION 


Allied Chemicet & Oye Corporation 
6) Breodwoy New York 


BRANCH SALES OFFICES 


sekiom provide. In this article w ell-Known Cor of the 
have ered the ma factors that 8 - St Paul 
iuse ce itions in business figrures so a \ 
that the reade in make a more i! . — 
telligent analysis When comparing his 
vn recordings with average findings 
lary j \ ) x 
| perience figures are the best yard a 
The most dependable average figures 
: ire turned out for a limited section 
of the country, a @ 
‘ 
SCC 
j 
| 
ity 
am 
(3° 
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1 busine His a t ar 
| wouk p he place up from one from an eyesore into an eye please! 
ther. and then re-organize for efficient Phe back yard is where there 1s isually room tor 
Rig me sua think that wav al BIG improvements. We have heen ina lot of bottling 
hick e wood reas why they are plants, and at least two thirds of them had rear yards 
eanline yoes hand in hand with eft that looked like happy hunting grounds for Junk 
in't wet n n the wav of ect dealer nted Tences, } es of weathered cases 
t efflicrency filled with unused empties rusting truck parts, pel 
haps some antiquated bottling equipment all ae 
Where To Start posite there with the prospect of being used ayall 
y that we have tin ted terest u some day some never-to-come day If at 
wy f housecleaning, the cant be ised withi i re period time 
nis where t tart and how to proceed vhy not ink it. get rid of it? In rare cases We 
the , irk plug for such a have to replace something that was hastily dis 
vn t start with f office Most irded, but suct nstances are Tal outweighed by 
manage {! esses are Kel} hus the advantages of having clean and orderly sur 
have neither the time ! he clinat While the boss is touring the place with an inquit 
‘ ow places ‘ ‘ The average ng eve and a ready pencil and notebook, he will 
" everal time n h stuff ind ¢ vant to take a good look at eq lpment of ill types 
he can p y use or wal After the How about that conveyor that someone propped uy 
example . evening: Ol Su vitl box because the leg was broken; the broker 
hrowing hose se board the 
eu yt t ‘ he d truck that 
\ ned a ckers Ne et 
ti ‘ he ‘ the nat eeds epaint 
hinge the 
ere ‘ et n wit! yp wire 


wet clippel rant an 


© 
half muet yht as the should nad the lows 
— 
Don't Forget The Outside 
Phete the direct heautifvings 
ist rit 1 irroundings Phere 
ee! te e valid reason why places vhere we 
iv working es should be drab and ut 
5 yht Some tactories re irrounded with greet! 
4 E ICIENC Sta ts Wit C ean mess ns. flower garde! trees ind shrubbery It sa j 
; retty poe particularly for food or be erage 
» steal here they stay until some ve is Attractive appearance in be the 
} best possible advertisement for a business 4s well as 
e i man or womat Ever f vou don't go as far as 
ts the nds i \ 0 oft o \ t 
| he wre that flor He y Ford \ ted what he would do if yround i few t it f work wit! 
= 
ent vt ha i biwwer trash 
\ 
I b ‘ t ‘ ountry trast 
! he i! brust old 
‘ ting machinery and auton 
wkyard empty lot : 
» Contrast powe 
trust t thie the 
Belgian ther | 
) blen il 
‘ it 
’ 
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eat ind wel rae 


iluable filing space 
office operations, by d 


Office chairs, desks 
ind other equipment 
marred, or perhaps 
machinery. It 
desks have 


finished, covered wit! 


Is in 


after 


lazing how 


red surroundinys 


innecessary pieces of 


HDinets ove! i period 


obsolk 


copies of letters 


for over a month, and ever 


i inder the statute of limita 


re that most bottlers can save 


is well as streamlining their 


onating several large cartons 


of old records to the paper drive 


typewriters, adding machines 


are just as apt to get scarred 


repairs, as production 


much better life 


been cleaned out perhaps re 


new blotters, and, when desk 


J. T. HUNSAKER 


knock any plant to 


clean by keeping e\ 


lean and presentab 


there pitching. It's 1 


a salesman looks 


feels, the 


better he 


its knees 


Hunsaker, ex 
ecuti Vice-president 
Nesbitt Fruit 


had 


Products 
this to say recently 
about the importanes 


of plant clean] 


iness 

“One thing I cannot 
stress too strongly is 
plant cleanliness. Any 
letdown on sterilizing 
cause spoilage 


and spoilage 


will 
Keep all equipment 


top of it. Don't 


wres a chance to live 
s to men as well as machines 
for a route salesman to keep 
le when it’s hot and he is in 
ecessary, though. The better 
he better he feels, and the 


more he sells.” 


October, 1952 


tr & q 


A BEVERAGE 


A YEAR BEFORE ‘VOICES RODE THE WIRES”’ 


\ year perore Mr. Bell in- 
vented his telephone, we were busy 
making bottles 

Yes, we've been making beverage 
bottles since 1875. Today, years 
later, we have produced billions of 


beverage bottles to transport Amen- 


wane 


OWENS-ILLINOIS GLASS COMPANY «+ 


ca’s thirst quenchers convemiently 
and appealingly 
In these years we have faith- 


fully 


continuous researc h and 


endeavored to carry out the 
improve- 
ments that have kept Duraglas bever 


age bortles in the quality lead 


Qas BEVERAGE BOTTLES 
Look better-Last longer 


BRANCHES IN PRINCIPAL CITIES 


or 


TOLEDO 1, OHIO - 


So take advantage of our years ot 


expenence to give your product the 


fine selling package it deserves 


a sparkling Duraglas package. No 


one else can offer you the results of 


such long and broad beverage borrl 


manufacturing “know-how 
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aduring the rush and bustle of summer business 
And how about lubrication—have grease and oil 
ind neglect go hand in hand. People have a habit of LAN  - 
falling over things that are left around in the wrong 4 
places. Equipment that is kept running with make 
hift repairs deteriorates more rapidly Visitors 
t can hardly be mpressed with evidences of careless | . 
: housekeeping, and the same applies to the working F a: 
force. People work better, think better, feel better 
4 
How About The Office Files? 4 Tr ial 
It is amazing how many 
years read ot long avo about a big corporation . 
that stayed a clean-out ot filing cabinets and storage * Be 
it th th It that f old 
bon copies of letters, checkbooks, bank statements = 
> 
* Bottled soft drink food for 
- 
wive those Veast 
multiply 
Cleanliness applic 
It’s a devil of a j gd 
2 


Y Brilliant Printing 
V Increased Impulse Sales 

Solid Bottom Safety 
V Rigid, Moisture-Resistant Board 


Insist on One-Piece 
Solid Bottom 
Safety ! 
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Plan Of Action 
Is 
i r re ‘ 
t t tna 
seen k Ver 
i t is t eciea 
t mpat esig ird 
fe t is istan th head \ n 
t re require t be prese t SKe ‘ 
Nhe ind eact S 4 ‘ i tvVpewritte t 
nich or ne lear assignment is ed. Thes 
ynments rar ill the w from polishing 
! gy machinery and equipment, to renovating 
fice cabinets losets and desks. Plumbers, ele 
et ire Dbrougnt ! iweded to do strict 
i cal repal ork The owner of this business 
yes to serve an appetizing buffet lunct 
hes oft soft d ke ice n ‘ 
Ke These } isecieaninyg d Nave me ft t 
tradit il affairs with this particulay 
The emplovees, foremer and executives all take 
irt, and Seem to enjov the break from 1 tine ( 
the informal yet-to-gether at lunch time There is 
wavs a collective sigh of relief when the jolt 
ne, and the premises are spotlessly clean and ready 


ra tresh start on the following Monday mort 


Maintenance Should Continue 


. ind tall housecleanings are not to be cor 
fuses th ordinary, day-to-day janitor work 
maintenance No business can run. satisfactor 

ess Wuaste-baskets are emptied, windows washed 

‘ ally, floors swept or vacuumed, and mi 
hinery lubricated at regular intervals. A general 

t ‘ ip takes ire of the extra task and 
fix k that is usu V passed over the ro 

t he day by day. Elim on of superfluous 

t 1 re rds, and repa rk Of all types 
re re spect il yment This me 

‘ e orga from the boss dov 
t the projec tis ma yl \ 
day the work is 
t ne ry 
on his share i i m 
t ean ¢ nment and efficie 
} e easilv. That's hv it ivs t 
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Continued from Page 33 


BIG SALE 
FRUITS! 


The biggest sellers always are fruits . . . and to get 
BIG SALES~ . . bottle the most delicious fruit flavors 
this side-of-heaven .. . the Nifty line! 


Dee-Luscious 


BLACK CHERRY 


The fruity flavor comes from using choice fresh berries and other 
natural flavors. No artificial flavor or coloring. A real favorite! 


Dee-Luscious 


Nty BLACK RASPBERRY 


Fresh ripened berries make this flavor as tangy and popular as 
the fresh fruit itself. No artificial flavor or coloring 


Dee-Luscious 
A typical Coagulator-Dealkalizer plant complete with Ni Pp 
filter and activated carbon purifier INEAPPLE 
1.16 
A fruit-ripened luscious pineapple flavor, containing natural fruit 


juices and enhanced with natural and artificial flavor and color 
contains B S 


Bottled as Nifty—or Under Your Own Name 
CROWNS AND ADVERTISING STRIPS AVAILABLE 


| SEE US AT THE 
1 ATLANTIC CITY CONVENTION 
BOOTH NO. 560 


SALIENT 


A Coagulator-Dealkalizer installation (with motor cover b LAV 0 Q ’ N G C 0 RE e 


Gentiemen 


Please rush the following trial gallons. FOB. New York City 
removed) 


45 SUFFOLK STREET NEW YORK 2,N. Y. 


Gallons of Nifty Black Cherry @ $8 50 gal 
Gallons of Nifty Black Raspberry @ $12.00 ga! 
Gallons of Nifty Pineapple @ $5.00 gal 
® Attention Wis asin Bottlers 


Nifty Pineapple 


without Benzoste Soda 


hic er 
Michigan Bottlers State 


y Black Raspberry is approved 


the Board of Health 
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are beiny ned few sample Log Sheete « > 
beet thy ‘ or ‘ ‘ ‘ 
of 
| \ > 
>= ] 
A 
\)\ 
It i % 
| 
= 3 
aaj 
\ 3 > 
tes 
5 
3 peration of the equipment must be maintained in ia 
Water is the main ingredient 
bonated beverage It must be regarded as a raw ce 
eserves 
| 


Better Coloring 
with 


TRADE MARK 


BRAND OF 
CERTIFIED FOOD COLORS 


finished product deserves the tinest. secure Maximum sales and eye 
et ertified Food ( 


WRITE TODAY for new bootlet 
giving information on Sterwin's 
complete line of Food Colors 


SUBSIDIARY OF STERLING DRUG INC 


1450 BROADWAY, NEW YORK 18, N.Y 
445 Lake Shore Drive, Chicago 11, Ul 
PACTORY CINCINNATI, OHTO 

Branch Offices 
meas City We los tnecles, Minneapolis, Portland (Ove 


ous 


WORLD'S LARGEST SUPPLIERS OF VANILLIN 


ALASKA 


ALABAMA 


Pepper Bott 


ARIZONA 


Rosa, hi 

sugar dumpet 

Francisce 

since 1948 

nt disbursement 

peration is William 
McWhinnie 
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| 
the Anchorage ¢ st ge 
) 4 
ow bottling Dr. Pepper exclusive 
The Santa Rita Bottling ¢ 
x= WE I M 
es i ! has tee yranted a isar 
Phe Nesbitt Bottling Co., San Jose 
4 
q peers: x County for the Shasta Water Con 
j panv's lines Nel Bottling Ce 
g > Orange, has adopted a pallet system 
5 ind Nas added new trucks to its line % 
| The company also announced that A : 
; | Riederer has beer named sales and 
| route superviso? \ Cem filler and 
ipper have been installed by Barg’s 
Bottling Co... Brawley. Firm also has 
recently palletized its operations 
q | Nehi Bottling Co 
Shasta Wate 
has voted its first 
declaring a 20 
President of the 
4 Ippe Buzick John | 
Thac pure f } rs are manutactured by Sterling Hilton Dav Chem yeneral sales manager, has 
eader the r tor 2! year Their experie @ and know- been elected vice president n charge 
sarantee tha nroduction of top qualit ertified { f sales for the Pepsi-Cola Bottling 
: | fine Co. of Los Angeles 
COLORADO 
; 
/ Dr. Pepper Bottling ¢ 1 Sixtt 
\ve Durango, has started perations 
Co-owners are Fred Girard, in charge 
‘ far, 
200 / ft sales, and | G. Parkes, office and 
“Ong production manager. The plant build 
j ny ntains 4.350 square feet of floor 
Orgy” space. Bottling equipment ir ides a 
Model F Dixie. D & L 90 case soake1 : 
210 yal. per hr. water treating sys 
Roston, Buf t=  / ten M ~ iutomat wate? 
mut yas-fred bollet 


bottler 
briels 


CONNECTICL I n Boston and New England, and witt 


Mervit 


Cares 


impaign has already begun. Charles 

HIRES BUFFALO MANAGER 
M. Gee has been elected president o Charles B. Raymond has taken over the 
the Coca-Cola Bottling Co., of Balti managership of the Hires Root Beer 


\ operation in Buffalo. N. Y. He previously 
more. Mr. Gee had previously bee was associated with Hires plants in 
associated with Coca-Cola operations Dallas. Boston and Newark. 


October, 1952 


VALUES 
GALORE 


BEV-FOOD 
beverage 


food retrigerat 


4 cose BLV-MASTER 


§ 
— 


All of whieh adds up te lenge, 
treuble-tree service; better 


tors, they are enbeatably tow 


6 case BEV-COOLER 


Anthraft MANUFACTURING CORPORATION : 
“Quality Products for Over a Quarter Century” ‘ 
1125 EAST KIBBY STREET lime, Ohio, U.S.A.‘ 
Please send literature ond prices on: Bev-Cooler Bev-Food [ ] Bev-Master 
NAME. 
: 
STREET 
CITY & STATE 


VISIT ARTKRAFT BOOTH 550 AT ABCB CONVENTION 


have ne trame.) 
the Coca-Cola Export Corp. N. ¥ ‘ you this.) 
\ model K Burns Master filler with 
by the Riverside Bottling Elrick Gelinas ale 
Waterbury have secured a Hires franchise for be pe 
W. W. Conover has been names 
2 2 
Bottling Tan He ined the Seven-Up Bottling Co., Ine Kalis 
mn is ‘ mia il ‘ | its OW th 2. 
Coca-( Bottling Tampa North Main St.. with P. B. Staneill 
recently ele ite fiftieth ane active cnarye Coca-Cola Bottl Five-sided refrigeration 
ny Co.. at Kalispell, has been granted f 
t 8 woot pert tram the first hi, 
Dad's operation this state. Firn 
1OW A ilso recently named Robert Happ as Your coler baked en “@ondarite” 
Mrs. Jewe He lon, owner of the ee 
Dr. Pepper Bottling Co., Clinten, has 
purchased the Iowa Bottling Works 
ante; ewer sperating cest—yot, 
Marvin Winstead t Frederick, fo 5 
the bottling and distribution of B-1 
Lemon-Lime n tais territory 
introductory sales and advertising 
57 


DON BARRY 


The Carbo-Coole, s 
was originally insy 
Seven-Up bottling Plant at 
Des Moines, lowa, with a 
filler 


PENNSYLVANIA 
was moved to the Seven-Up 
Plant in Fory Dodge, 


Howard H. Art 
lowa, and 
'nstalled with pre- 


mix filler. 
different plant... 
different type of filler. 


but the Same CARB 0-coOLER! 


hown here 
alled in the 


Recently, iz 


ther: 
hid ath, 
staat plo ond 
ae minimen 
wk 
operatiog perts. 
Tie 


BROS. co. 
JOMNIER | 
Crico jo 44, 


ier 
‘ 


tind 
Sever 


SSI 

; HEY ADD I 

T MISSION 


itt 
the OF 


8810 nge Bottling Company 
M n Ora g t 
Fran! Pennsylvan tarted 
ranklin, Pe syivanida, recently starte 


4 0 on of Mission 

and distribution o 

C00 Deligiannis anc 
Mrs eligi 


+ 


look on 


atte 
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from Conventional to Fre-Mix | 
Wit, Lusk been named acting manager of the 
j ‘ t ‘ lames Vet ! peration at Buffal 
ot the Coca-Cola Bottling Company 
is ‘i Vas pre ously 
| | 
4 
| 
gié i 4% 
J 
ie 


LIBERTY.. 


Your 
BEST 
BOTTLE 


The Squirt-Nesbitt’s Bottling Co y! 
Spokane nas purchase the plant 
former OCcuy vy the Clicquot 
Club Bot ye 


Wallace Petrouske has beer imed 


issistunt sales manager of the Mis 

Sit Orange Bott Mil 

Yes, if you want the highest returns, get on the 
Thorp, has purchased a Model G Liberty Bandwagon. Liberty's Quality Bottles have 
Burns Master filler with one man re grown in popularity with bottlers through the years 
imn feed, and a Girton washer. Lyle You get better bottle appearance, increased tough 
\sselin manayes the operation 


ness and trippage with Liberty's FLAME-POLISH 
Process. Let your customers SEE what you SELL; 
and with LUSTRO-COLOR designs, you have a 


salesman and a return address on every bottle 


And when the Returns are all in, you will win — 


with LIBERTY! 


SEE US AT BOOTH 460, ATLANTIC CITY 


POLISH 
| 
S CON 
| Nes RETURNABLE BOTTLES 
2ING IN WITH LUSTRO-COLOR 
RE-PURCHASES PLANT SINCE 1918 . 


After having sold the Double-Cola Bot 


thing Company of Clarksville, Tennes 

see on January b. 1950. Edward Turner . 

has repurchased his interest and again 

is actively engaged in running the td 
business. Pictured with Mr. Turner are 

Mrs. Turner and their son, Jack Turner 


October, 1952 
SAPULPA, OKLAHOMA 


number of exclusive vendors \ +h 1 DURAB 
except Dr. Pepper, | been discon ~ ABiLiTy 
tinued bv the Dr Pepper Bottling RETURNAR 
4 
4 
* 


ALL KINDS OF WAYS... 


a 


AS INDICATED BY SURVEY 
'S FARMER AND PUBLISHED 
MID-CONTINENT BOTTLER, BOTTLING INDUSTR 


The Double-Cola Company of Willisville, Illinois. is 
using a bevy of attractive girls to attract attention to 
the Double-Cola sampling bar demonstrations in open 
ing its new territory. P.S.—Its paying off 


NATIONAL BOTTLER'S GAZETTE AND 
AMERICAN CARBONATOR AND BOTTLER 


Hires 


ROOT BEER IS THE NUMBER TWO DRINK . 


te March 1951. issue of Mid ftinent Bottle 


B Mogozne DAL nd ¢ the two big t ds of 
bee thes study jing to the wers? Wher t of bottled beer do you serve at home? 
r 
’ 
DAD'S 25.2 - 
2nd brand 21.1 ae Nancy Broerman, secretary to John P. Currin. Hires 
3rd brand 8.1 bottler of Batesville. Indiana. was honored as Queen 
4 of the 100th Anniversary. recently celebrated by that 
: ae 4th brand 22 5 enanenan city. “Miss Batesville’. as well as Mr. Currin, were 
5th brand iy — — particularly active in making the event a success. 
| 6th brand 17 ++ 
& 
7th brand 11 ae 
This reg st 
‘ ens per 


THERE MAY BE A DAD'S 
FRANCHISE AVAILABLE IN 
YOUR MARKET! 


Write, wire or phone 


DAD’S ROOT BEER CO. 


2800 North Talman Avenve 


Northern Bottling Company. Minot. North Dakota. re 
cently completed a highly successful sampling cam 
paign on Nesbitt's. according to plant manager Rudy 
Bich. This photo shows one of the floor displays used 
during the drive in a local supermarket 


CHICAGO, WLLINOTS 
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. TO INCREASE BEVERAGE BUSINESS 


Greatest Value 
On the Market 


MILWAUKEE 
PLANT 


SQUIRT IN BIG. NEW 


Squirt Bottling Co..-of Milwaukee, recently 
opened a new two-story. 24.000 square foot 
plant—six times larger than the previous 
operation. Company is headed by Mrs 
Lily Graves, shown at right with Will 
Huber. Squirt Company district sales man 
ager. and Don Hansen. sales manager of 
the plant 


A 


Particular emphasis on 
truck decoration has been 
the keynote of Society 


wall Here at last is a reasonably priced, 
kept fleet in Dayton. Ohio , 
Firm's effective use of the high speed heavy duty Beverage 
Hires national advertising SEE NEW P&R 
theme is evidenced on this f) Mixer that's built to give years of 
newly-added International MIXING MACHINE 
truck. The side panels are trouble-free service. It does a thor 
10 feet high. 18 feet long AT ABCB CONVEN- i : 

ough job of mixing even the heaviest 

TION IN ATLANTIC 


CITY es HANDLES Syrups after the bottles are filled and 


ALL BOTTLES FROM crowned. Each bottle is given three 
6 TO 32 OUNCES. full turns from top to bottom. Handles 
all size bottles up to 12 ounces. Satis 
WRITE FOR faction querentocd. 


INFORMATION 


FLOATING’ DOWN THE AVENUE 


All eyes were on this Seven-Up float during the recent centennial parade in Mankato 
Minn. The float, featuring a huge “bottle” of Seven-Up on a block of simulated ice 
was entered in the parade by the Seven-Up Bottling Company of Mankato. The large 
sun umbrella provided some shade for the Seven-Uppers who rode in the parade 


P.O. Box 1042 
Atlanta, Georgia 


October, 1952 
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y FRANK KOVAC 


Director of Dealer Traming 


standard Oil Co. of Ohi 


VERTICAL 
WATER TUBE 


BOILER 


Fast Steaming 


Refractory Baf- 
fles Retain Prac 
tically All Heat 
Units From Fuel 


Completely 
Insulated 


Fully Automatic 


Equally Efficient 
With Stoker, Oil 
or Gas Burner 


KISCO BOILER & ENGINEERING CO. 


$4 MO 


2414 DEKALB ST ST LOU 


al | 


Union 


J 
| is 


Union Acid Proof Caramel Color #125 


@ High Coloring Value 
Free Flowing 
® Uniformity 


@ Service 


UNION SALES CORPORATION 


8 


Stancu& Rerinine Co, 


The Sales Meeting-- 
An Important Selling Tool... 


. with which to fashion effective salesmen. There 
are basic principles in planning and conducting a 


sales meeting, which this article explores. 


The Human Aspect 


Wh 


¢ ROOT BEER 


7 


Get Details of the BUSINESS-BUILDING 


ROOT 
BEER 


Premium Plan! 


Aes 


Write Today 


Reserve your 


& W.D. SETHNESS COMPANY 


TERRITORY 


1926 SUNNYSIDE AVE. - CHICAGO 40, ILL. 
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(we 
ind other sual aids should invanably be used at sales meetings. Route 
h faster from than hearing the it ' the 
iH in we do th b effective 
pret t There we i t f onsider the f hun 
> 
Write Fer — 
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FOR THOSE WHO PREFER 
LIME-SODA TREATMENT 


COAGULANT REACTOR 


OUTSTANDING FEATURES 


Write for this Descriptive 
r te line of AquaMa pr 
ige tal Water 


AUTOMATI 
2412 GRANT AVENUE, ROCKFORD, ILLINOIS 


AquaMa v ad 
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There's Profit in Progress FOR you! 


room of 
in Progre 

ested 
Company 
Kentucky 


4 A! 


the tu ry)e fu th, ferict f +) tant 
ira ‘ ' super meone I think 2 
g work iit s which are energy re Salesmer ke e together wat Whenever vou find a human being 
empt vas pret the yreatest sense thes Kt a ual re vit? tow? ile that he doe 4 
Von being whe thev are n ta the yrouy Salesmet ke ¢ malre +} e anvone wt oks up to hin 
i ! i ‘ ‘ es ear i 1 le be kr A shom he mav fee iperior vou 
. ‘ shir it tacts are most yorous and exciting how well they have mopleted Tek have at fividual wt has almost 
‘ he eed rk ther words t ilar transactior r how we th. eased to be human at a 
is Phe satisfied a particular istomer. It Those concepts dwe it some 
eure ered iddre y the sale work ment meetit te at that 9) } 
4 t tra very muct ke the problen 
j itisfie j someone heat t t t th 
iro I e aton we we are 
tak ne sver lirect i act t rontabie vives them that social payment that 
i It thy j humart problem 
esma ne said tne thes ire Tor their as 
We inderstand what we are 
\ t j eXal the What better we i vou put t? t with ther fe worker 
ere ts use is a tramming aid to bring 
that there ire three } ies the wt ip toyvether” the er salesmet and tl mat that we ire dea sit? 
vorable to. a motivationa the second area in which salesmen are Mechanics of Meetings 
i i erned ind he calls pent when salesmer ire trequently 
with whic area, or the need brought together in a group in order Phe 
| 
he sa ke mprove or sovia lent ation and recog! that they. ised iles mee ind tend 
mi chally are yrit 
i j He SUVS ind triumphs ind gain a new discuss ome hen Bu first ‘ 
Numbet ‘ hy veho-ercor mo} rar ¢ 
| ore yreyarious nha he rut company ny scale meeting ind try to las 
A pet He eeds nave The third area Dr. Stevens calls th some the information about 
Offer your cu embossed, imprint for 
Profit in Progre { a ng sate 
there f re wanted Record 
Proere made coolers ad sate stock a 
Be sure you have an tnem for 
2 easons - fall fishing and 4 ‘ re Profit 
Just write that you'r : 
Est 1996 Loursvile 
Thorough Mixing your - 
g React Time 
a? 
Water Paths \ 
zat mplished After F Ha al 
bined wit jar Matte HERE 
Lime, Alun und Ch e Handled at j 4 


Meeting Aids 
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Noe ( Lysplay 
al 
1952 ABCB International 
Beverage Exposition 


BOOTH 
No. 558 


Nov. 17 thru 20 


ATLANTIC CITY 
Al as 


VAR FETEE coin venver 


STRATIFIED, CONTROLLED COLD AIR 


Step up ile with \ as 
Com Vendor. Gives vour « 


For All 
Roth 
thru 12 0 


erve drinks that 


lelivery 


COIN MECHANISMS: National Rejectors 3 simple 


Electrically or Manually steps. Customer 


Operated delivery 
mechanisms available in several combina 
trons of changers, both electrical and manual 
mcluding odd penny sales 


units) Changers 
and vendor 


mechanisms included in Na 


tronal’s nation-wide service program 


ATLAS METAL WORKS 


P. O. Box 5208 DALLAS, TEXAS 
Please send con 
about the ATLAS VaARIETEE C 
NAME 
FIRM 
ADDRESS 


\ 


moves selection from 
any one of- seven 
vending channels, 
along end cross-chan 
nel to release gate, 
which has been freed 
by operation of com 
mechanism, and out 


at single delivery 
port | 


t tage « j Gin ils many times we ¢ thy int meet rrect the mechat 
that it I ttle flex tv. You have ery much having the intage i xy and then wonder ist what did feficiency that had beet curing 
i, g ir stor efore vou use iniformity the presentat Wwe weoomt a} ind d \t the the use f var is forms vou have 
t Once it alesipene vou the material. You have an added ad ! Isl! f the meeting, sit dow: the ISiness Measure what you 3 
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When a bottler keeps his mouth shut, the customers 
usually figure he knows what he's talking about 


One of the sure ways for a fellow in a bottling plant 
to get into trouble is for him to start acting like the 
boss when he isnt 


} ; ) 1 that wu 


And bottlers who hit the ceiling when things go 
wrong usually never get up very high in the world 


lhe « p see heatt p nf 


: yr ends: pooth ore ain There are two times during the year when a bottler 
peer ned r 
pe ave an At \er of should advertise—when business is bad and when busi- 


Always remember: You can't get ahead of a com- 
to 
ne ener? se urpo8® petitor by trying to get even 
> fof Mf hottler keeps to the grindstone 
ve 
n “1a hie wits te 
“ne 
a not a et A young bottler is always willing to give an old bot- 
tler the benefit of his inexperience 


hie ee he ‘ 


One of the sure ways a bottler can cut his throat is 
y 
| } to start cutting prices. 


rent cag, COMPA ottler believe he 


And some bottlers feel that the way to give a cus- 
tomer a sound argument is to make a lot of noise 


The shortest re in the wu chery hottle 


ec 
And, remember, when you start running into debt 


you also start running into your creditors at the same 
time 


\ 


The safest way for a bottler to double his money is to 
fold it and put it in his wallet 


Worke ttling plant © like es 


he fhe nite 


And the bottler who plays with dice always has a 
shaky business 


The bottler who wakes up to find himself successful 
hasn't been asleep in the first place! 
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TROOPER MEETS 7-UP 


merican paratrooper was treated 
» first bottle of Seven-Up he had 
1 in four years when he encoun 
Pieter Strijder. new European Rep 
tative of the Seven-Up Company. 
msterdam. Holland. recently. The 
rooper is stationed in Germany 
was on leave in Holland. Strijder. 
zht. reports that Seven-Up sales in 
erdam are “booming.” The bever 
made its debut in Amsterdam 
er this summer. 


1952 


The bright sparkling SunCrest bottle 

is catching the eye of more and more thirsty 
people every day. 

SunCrest's fresh tangy flavor just naturally hits 
the spot with youngsters and grown-ups, too. 
Its wholesome goodness means more 
over-the-counter and take-home sales for 


SunCrest bottlers everywhere. 


For a real sales builder, investigate franchise 
openings in your territory today! Write, 
wire or phone for details! 
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When a bottier keeps his mouth shut, the customers 


usually figure he knows what he's talking about 


One of the sure ways for a fellow in a bottling plant 
to get into trouble is for him to start acting like the 
boss when he isn ¢ 


And bottlers who hit the ceiling when things go 
wrong usually never get up very high in the world 


There are two times during the year when a bottler 
should advertise—when business is bad and when busi- 
ness is good! 


he 


Always remember: You can't get ahead of a com- 
petitor by trying to get even 


wife he f the 


A young bottler is always willing to give an old bot- 
tler the benefit of his inexperience 


} 
‘ play a ‘ 


fever nthe ? ‘ 


One of the sure ways a bottler can’ cut his throat is 
to start cutting prices 
the hed f 
And some bottlers feel that the way to give a cus: 
tomer a sound argument is to make a lot of noise 
The fest ve n the wu whe ttle 


And, remember, when you start running into debt 
you also start running into your creditors at the same 


time 


The safest way for a bottler to double his money is to 
fold it and put it in his wallet 


the 


And the bottler who plays with dice always has a 
shaky business 


The bottler who wakes up to find himself successful 
hasn' + been asleep in the first place! 
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Louis Firstenberg 


uis Firstenbers 


ply business in 1892 when horse-drawr 
and “stoy 


per bottles” were standard equipment 


The late Louis Firstenberg 


in bottling plants. Today, the comp 


supplies rebuilt equipment to. soft 


drink bottlers throughout the world 


Mr. Firstenberg leaves control of 
the business to his son-in-law, Jack 
Coldberg Othe: Survivers are tour 


sons Fred, Clarence, Mevet and Har 


old ind a daughter Mrs. Jack Gold 


PARATROOPER MEETS 7-UP 


An American paratrooper was treated 
to the first bottle of Seven-Up he had 
tasted in four years when he encoun 
tered Pieter Strijder. new European Rep 
resentative of the Seven-Up Company 
in Amsterdam. Holland. recently. The 
paratrooper is stationed in Germany. 
but was on leave in Holland. Strijder. 
at right, reports that Seven-Up sales in 
Amsterdam are “booming.” The bever 
age made its debut in Amsterdam 
earlier this summer. 
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The bright sparkling SunCrest bottle 
is catching the eye of more and more thirsty 
people every day. 


SunCrest’s fresh tangy flavor just naturally hits 
the spot with youngsters and grown-ups, too. 
Its wholesome goodness means more 
over-the-counter and take-home sales for 
SunCrest bottlers everywhere. 


For a real sales builder, investigate franchise 


openings in your territory today! Write, 


wire or phone for details! 


Louis Firstenberg, 75, a pioneet 
beverage industry supplyman and 
inder of the Firstenberg Bottlers’ : 
Equ pment f Brooklyv: N ~ 
: died August 28 G 
Mr. Firstenberg started in the sup 
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Squirt Headquarters 
Claridge Hotel 


THE 1952 PARADE OF NEW SQUIRT 
BOTTLERS GOES ON-AND-ON!!! 


Quality of product... 
distinctive taste... 
progressive manage- 
ment... competitive 
marketing make 
Squirt one of the 
country’s most de- 
sired franchises. 


In city-atter-city . town. after 
town, more and more established 
bottlers and new bortlers are swing 
ing to the Squirt Bottling Franchise 
and there's a reason why 
Squirt stands alone as a refresh- 
a smooth 


ing sofe drink and as 


mixer dual qualities which 


uke st an assured seller in any 


competition; they broaden the 
variety of outlets for its sale, they 
make Squirt a popular carry-home 
product both winter and summer. 


The National Advertising and 
heavy local advertising is based on 
the successful and competitive 
theme —"Never An After - Thirst” 
all backed by action-packed sales 


promotion and merchandising 


Why not weigh carefully the 
advantages of a Squirt Bottling 
Franchize now while territory you 
want is available? Then act to 
assure yourself the security from 
ever-increasing volume and sub- 


stantial profits year-after-year 


WRITE TODAY 


SQUIRT BOOTH 147 


FOR FRANCHISE INFORMATION 


THE SQUIRT COMPAN Y 


202 So. Hamilton Drive 
Beverly Hills, California 


New Jersey Bottlers Complete 
Successful Bottle Return Drive 


WANTED! 


900 BOYS and GIRLS to make 
Money! 


Bring Beck All the Empty Soft Drink 

Bottles in Your Home—YO GET 
TO Se POR EVERY BOTTLE Re 
TURNED: 


Join With Your Friends in Hunting for 
« Empties Meke Money for Your (lub, 
for Movies, for Fum 


New Jersey Bottlers of Carbonated Beverage 


extra spending money” (see cut formed bottle 
! d-up brigades, gor from house-to-house to 
collect empties. Newspapers, like the Newark St 
Ledger and the Newark Evening News, featured 
many stories on the program 
It is reported that the campaign averted produ 
t-downs that would surely have resulted 1 


the drive had failed 


INDUSTRY'S SLOGAN FEATURED ... 


7000 — take some home 7 


WHOLESOME REFRESHING 


The Southern California Bottlers Association has launched 
a cooperative advertising program to increase consumer 
acceptance of bottled soft drinks. Advertisements. such as 
the colored point-of-purchase banner above. feature the 
trade's slogan. “Bottled Soft Drinks—Food for Thirst. 
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| New Jersey Bottlers of Carbonated Beverages 
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of | 
; 
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Proper accounting methods can mean the difference 
between success and failure these days. The bottler 
case histories discussed in this article* prove the point. 


It's a difficult job to keep a business going smoothly and profitably today—what with 
stiff taxes. complicated government controls. and rising costs. But good accounting 
methods can help make the task a lot easier 


, a business on an even keel 
and coming through with a_ respec 
table hit PUSS ot it any 
time 

But n these javs of stiff taxes 
rising costs, complicated government 
res Ss and ontrols and the 
shaky state of supply and demand 
tr ( netimes seems Insurmount 
atole 

ills niv one hase of the 
bus ess vets oint but left 
unatte it wreck tne whole 
struct f the enterprise. For ex 
“ample 

smoothly rur 
ning essee bottler told 
us the he yut mv distributior 
costs t eating tne heart out yf 
the business 

‘My problem is trying to devise a 
simplified cost system,” a Maine bot 
tler said. “I’ve just started in this 
business I I can't f re it what's 
wrong 

i, Florida, bottler com 


*This article was prepared with 


the cooperation of the {mertcan 
Inst tute of Accountants national 
professional ocleti of certified 
publi accountants 
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plains: “I'm pretty over-extended in 


credit now, but I'm tempted to bor 
like to know 


what's the best course to take 


row more I'd sure 


These and similar problems are the 


special meat of the Certified Public 
Accountant--a man who can accut 
ately be called your Business Physi 
ian 


Like an MD, he has had a number 


of other “patients” with the same or 
similar symptoms and he knows what 
therapy is required 

In short, he gets around He can 
bring to your business an objective 


point of view, free of conditioned 


reflexes, biases, personalities He can 


forest. —and the trees too 
He is equipped to treat a variety 
of business ills: record-keeping prob 
lems, shrinking working capital, credit 
difficulties 


troubles, and 


distribution questions, tax 


more 


Good Records Pay Off 
Take the case of William Corcoran 


an Ohioan who started a bottling 
operation back in 1947, and took in 
a partner who invested the same 
imount that Corcoran did They 
izreed that Corcoran “as active 


managing partner, should get a salary 


il 


The 
he fir 
i 
After a 

i sultutior 

The following fav he forme 
en a surpris tiscovery 

Corcoran,” he said, “you're abo 
oO vive up a good share slightly over 


this accounting error Corcoral 
vas ab t to lose $1,000 and his part 
er Was about t un an extra $1,000 
\fter the mistake had been ex 
lained, the two partners adjusted the 


SCHAEFER WOBBLE- 
TYPE NYLON BOTTLE 


BRUSHES 


By weighing the amount of Nylon 
used in each Wobble Type Bottle 
Brush, Schaefer brings you three 
important money saving advantages. 
Your bottles are cleaner 

2. The brushes wear longer 

3 You reduce machine bottle 

breakage. 

You can prove each of the advan- 
tages to your own satisfaction. Per- 
haps your bottle washing machines 
are not equipped with Schaefer 
Wobble Type Nylon Bottle Brushes. 


DESIGNERS OF BOTTLING SRUSHES SINCE 


Five-Gallon Bottle 


Long Stem Bottle 
Brush No. 135-B 


rushes — 


No. 131-BN No 


Revolvin 


BETTER 


BRUSHES 


— MILWAUKEE — 


If not, pay yourself many savings in 
production cost this easy way. Buy 
a half set of Schaefer's for each ma- 
chine now. Run them with the 
brushes you are now using. Com- 
pare the quality superiority of 
Schaefer to your own profit making 
satisfaction. Order now. Our de- 
liveries are reasonably prompt. 


SCHAEFER BRUSH MFG. CO. 


117 WALKER STREET 
MILWAUKEE 4, WISCONSIN 


Buy Schaefer...It’s Safer 


1910 


Hand Shaped Popetring Filling Machine 
rush Brushes for Outside | Brushes No. 117-A 
154-B Bottle Washing 
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0° Recor s Protect Profits srtially active, $40 a week. A 
profits above the salaries would | s what ha happened 
divided equally Their bookkeepe had beet record ¥ 
ng both their salaries a drawings 
other words withdrawal of ‘ 
capital Actually the salaries should 
have been charged to profits, in. the 
vay is a business UX Due 
5 ~ 
q 
o¢ 
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‘ 
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Don't Extend Yourself Today 


‘SMA 
1401 Lee Highway, Arlington 


from badiy 


Was ‘ 
york out a careful fin | forecast 
for Holman. Their conclusion If Hol 
man snapped the baryain-priced 
vending machine wouldn't get his 
money back for several months——and 
regular purchases and expenses wou 

impossible to handle 
So Holman passed 
the wcounting 
from then help with 
i) planning that he would 
how muck should keep at 
in order to able to take 
intaye of the rt bargaiu 


ight come along 


Bottler Saved On Trucks 


midwes 
replace his ele large del 
ucks which ie Ni been using 
thorough 
delivery routes made 
that he should purchase three 
large trucks and six small ones as 
replacements 
This was because i large part 


ul 


bottler’s business was made 
ively small orders to widely sep 
irated points Not only did this bottler 
save the difference n truck prices 


but ne perating, costs 


through t smaller trucks 


This Bottler Overpaid Taxes 


No more vexing —or complicated 
business problem exists than taxes 

For example A Texas bottler who 
had called in a CPA for an audit 
learned that he and his wife were 
entitled to a tax refund of over $500 

The CPA told him, “Your records 
show that your wife has worked in 
the plant for three ars at S60 a 
week, and vou and she aid federal 
social security and federal and 
inemployment insurance taxes on 
sulary the whole time Those taxes 
aren't due on a wife. They amounted 
to a little over $500 for the three 
years. Both you and she can ge 
refund. Ull bring over the refund ay 
plication in the morning.” 


Ben Conway, an Oklahoma bottler, 


Carrying too large an inventory is dan 
gerous. It keeps the bottlers money 
from working. and also ties up valuable 
floor space. 


did extremely well after the war and 
decided to use some of what he called 
“tax money” to fix up his plant 
He hired a contractor and asked 
him to give an estimate on the fol 
lowing work: repairing several bad 
spots on the roof, replacing the coal 
furnace with oil, relocating steam 
pipes, installing a modern electrical 
Wiring system, mending broken plas 
painting walls and ceilings, build- 
new storage shelves, and remod 
exterior 
The contractor gave 
mate of $12,000 for the ire job, 
which Conway believed he could de 
I income tax return, under 
heading of “repairs.” 
had gone ahead as planned, 
he would not. have been able to 
duct anything for repairs! 
Happily, Conway asked the advice 
of a CPA. They decided to have two 
separate contracts drawn up: one fol 


repairs and one for improvements 


Repairs Not Deductible 


From a tax standpoint, repairs are 
considered steps -necessary 
property in reasonable condition with- 
out appreciably adding to its value 
The Treasury Dept. would normally 
consider as repairs: fixing the bad 


spots on the roof, relocating the steam 


National Bottlers’ Gazette 


ite er inting system could have warned he did, for -it kept him {mes ‘ . 
ynt an int him of ser is danyer, as we is point over-extending himself < 
- it that a istomer whose account —_ 
we verdue, is often already a ewToR’ 
ine} ri ich over-extension of credit means 
jtat thy int Kiny i langerou is! hortaye ave 
A 
He ficient met ff ‘ Kut er-extension of debt may be 4 5 
> y wa equally harmtu Creorye Holmar a 
‘ 
that he might lose a i ith Carolina bottler nad a chance 
y too hard for pay to pick up a good buy in slightly-used = 
ending machines. But it would cost — 
ten redit ij nd him quite a in He was advised to 
ent krupt good ia talk it over with a CPA, It’s fortunate 
Accountants car ilso be valuable 
in il ily Zitny firm's d strit ution 
q 
2 
q 
EN 
uali a 
t 
70 


it Bureau 


Proper Records Earn Money 


pecially among 


Common cause of small business failure 
is an overload of accounts receivable. 
Bottlers should consequently maintain 
close control over the amount of credit 
extended 
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PEP THROW MONEY AWAY, PEPSICO 


BOTTLES ALONG ER PROMPTLY || BO~SO, ADE WORTH MONEY 


CARTOONS AID BOTTLE RETURN DRIVE 


Te help get those precious empties back where they belong. the Pepsi-Cola & O-So 

Bottling Co. of Coeur D Alene. Idaho. is using these unique cartoon advertisements 

Supporting copy explains that “for every case of our beverage that you do not 

return. you have thrown away $1.00 of your hard-earned money and $1.34 of ours 
. Please help us and yourself by returning your empty bottles Thanks. 


i, Veteran membe} 


Dou't overlook this BIG market! 


208,069 RETAIL FOOD STORES READY 
TO SELL YOUR BEVERAGES - - - 


your Beveraces stay “OUT IN FRONT” on 


FRONTIER RACKS 


CASH-IN ON PEAK SEASON SALES NOW! 
SELL MORE BY THE CARTONS AND CASES 
WITH DAY AND NIGHT EYE-APPEAL DISPLAYS. 


MANUFACTURING COMPANY 


~ DALLAS TEXAS 


WRITE FOR COMPLETE CATALOG 


pes, mending the Ken plaster and sing vour accountin and 
painting the walls and ceilings getting it into orde! Oo 
\ other ferme. 4 hy ase point is the tt ng « ‘ 
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sidered improvements of Sidney Ahrens, of > 
ihe repairs amounted to $4,400 Three months after al it 
Conway was able to deduct that $4,000 stalled a new accounti# for i j 4 BY 
from his taxable me hin Ahrens found that one of his ) ry 
Remember, if repairs are made as bottling machines had been producing > 
part of i venera mprovement pla 15 ess thal the thers ait? ivt 44 t A KR 
not Kept, they may ‘ nsidered hours. This was detected solely - = \ 
ductible st of improvements is not Ahrens had the bottling machine 
: You are allowed only to take annu examined and learned that the hose ; 
depreciation of then outlet had been carrying far too muct in 
It’s the bottler } makes yood vaste. The machine was repaired, and 
ise of a inting methods the vear the ieak which had cost the firn me 
round who benefits most or Maret tTnousands of Gollars was plugged 
j to take proper advantage of legitimate ften function more efficiently thar a 
saving opportunities. It doesn’t your foreman 
Want anyone to overpay. Constant It's in the 
Vigilance in such matters as assigt your tha 
: ment of costs iluation f inventory healthy, Insure that health by intel i 
and handling of  depreciatior vent use of sound accounting 
fhrougl f the A mean 
\lso remember this: When the CPA 7 wen 
sets up records and helps prepare the a aa 
tax forms, he's better prepared to dis | 
cuss the handling f. different phases passed away last month of a heart yr j 
ins onest difference of opinior attack N 
In many cases, es Amisano, will nem more the bus 4 ; 
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‘ Clown Bott St. Louis, died : 
itor 
Mr. the first Coca 
Cola bottling works at Topeka. He and 
a his family moved to Manhattan is 
A Ny when he purchased the bottling 
I 
se. . 
. a > 
York ~~ 
DistricMii@& sales staff, died August 
2x He was 49 
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Huntington (W.Va.) Bottlers’ Wichita Kansas, Bottlers NAME BRANDS JOIN IN FESTIVAL ... 
Group Elects Officers Plan Expansion 


Lots of popular consumer products. including Dads Root Beer. joined in the recent 
Chicagoland Music Festival sponsored by the “Chicago Tribune’. The Dads barrel. 
thanks in part to its temporary inhabitant. naturally drew plenty of attention. Com 
mented a Dad's public relations official It was just another example of Dad's 
inevitable presence wherever there is {un. entertainment. and in this case. melodic 
omradeship 


HIRES BOTTLER HELPS TOWN CELEBRATE “PROGRESS 


Pepsi Gets Matchbook 
Advertising Award 
NEW FALL DISPLAY ‘ | (ola Companys 
uble Col ottlera are installing this 
lorful nev Display as part of 
in idvertiaing program of 


new display ut thei utlets 


jhout the year 


As anyone can plainly see. the Hinner Bottling Company of Woodstock. Ill. was a 
major participant in the city's recent Centennial celebration. The Hires float was 


viewed by thousands who lined the streets during “Woodstock’s Century of 


Progress 


D. F. Hahn 
} Haht 


BIG TRANSPORT CARRIES 28.800 BOTTLES 


‘TAKE ST WOME FRESH 


‘ FAMILY DRIMA/ 


od 


James J. O'Shea 


ime O'Shea, \V 


SUN SPOT BASEBALL CARTOON 

This is the second in a sernes of cartoon 
point of purchase signs currently being 

diaplayed by Sun Spot bottlers. It is on 

ardboard 15 « 10. easeled and non othe eld of industrial 1 i { Used by the Des Moines. lowa 7-Up operation to serve its 8 branches is this 34 ft. 
easeled, lithographed in “ir lors. The trailer hauled by a Mack diesel. Capacity of this unit is 1.200 7-up Family Packs— 
eame cc oon is alec eprod: ed on Sun 

28.000 bottles. It has hauled as many as twelve loads in a week. 
Spot Baseball Visor Caps 
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New Coffee Drink 
Bows In N. Y. Use Berghausen’s 5 Case Beverage Truck 


WITH 10°° PNEUMATIC TIRES 


CARAMEL COLORING 
It’s Safe 


a you will see why M/W 


CARAMELS FOR ALL PURPOSES or the 


Colas Root Beer + Other Beverages Priced from 
847-55 


Write for complete 


BERGHAUSEN CHEMICAL 


MITCHELL AVE, MOELLENBROCK & WILKE 


DEPT. $-3, WASHINGTON, MISSOURI 
CINCINNATI 32 +6 OHIO 


i this 
Follow UNDER-DEK action on oa permitting 


ne 
Finge 
loading oF unloa 
to protrude to occup 
odies 5- 
"Pat No 2495447 UNDER-DEK 


Place Your Order NOW 


K 4 E Write or Wire 
CARRIAGE 
COMPANY 


KANSAS CITY, MO. — 


y working sp? 
conversion. 
letized, 


Shoppers at the Kollner Super Market. Hollis. N. Y.. sample 
Scotfee. new « soda just introduced by Schneider 
Beverages. George Reda (right). the store's assistant man 
ager. looks on while Miss Marie Thurston serves customers 


October, 1952 


(ALL JOINTS ) 
eins troduced to N \ i ng 
York Long | enect alance ELECTRIC ( 
i nf te nr k everayes SOR M id 
rom treshiv ‘ f Meds Man D 
unable 
AN . 
t the the) rediente cROSs [ Yr 
> ivor of ted wa | 
ndefinitely y 
: Mr Louise Sel er Kelach. oreaident af ¢ 
st year came up with a= 
Old } catalog and price (iat ROLLER 
Scott ee tself “In r use Flavor 
nt iT basting wit a f 7 
tS} ind Quarter easpoon of 
Ves Simmered tor 1S minutes over low heat 
hy ia rts the new ind nm K may De 
ised Tor baste for both chicken and veal. For _ 
Mr Kelsch also points out that “Scoffee’ may ly 
2 
erved with milk r cream, in ice ream sodas 
ind milk shake n be served “as is \ 
It pacKayed in two sizes. The 16 ounce no e = 
deposit, no-return bottle sells at 2 for 27¢. The 29 mer : sf 
fone 
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Canadian Column... 


Big New Plant Opened 


New Sun Crest Bofttler 


Using Artesian Well Water 


You can bottle 


lower cost per case 
with a 


ABCB CONVENTION 
IN ATLANTIC CITY 


NOVEMBER 17-20 ¢ BOOTH 155 


\ 
\ 
Sd 
= 
Visit ua at the | 
Hires Improves Position 
The Hires ¢ td. of Montreal, ha 
74 National Bottlers’ Gazette at 


one the 
reasons is its 


TROUBLE-FREE 
320 BPM! 


/ 


The Super Cem 50 has just about every advantage a bottler could ask for. 


IT’S FAST. . . turns out 6-ounce bottles at 320 BPM . . . and has comparable 
speeds on other bottle sizes. 


IT’S A MONEY-SAVER .. . economical to run. .. easy to operate and maintain. 


1v’S SMOOTH... runs hour after hour, day after day, without stops 
or time-consuming delays. 


IT’S FLEXIBLE . . . easy to change over on bottle sizes and flavors. 
Put all these Super Cem 50 features together and you have what you want most 
in a filler . . . bottling at LOWER COST PER CASE. 


Get complete information on the Super Cem 50 from your Cem Representative, 
or write us direct. 


CROWN CORK & SEAL COMPANY 


Machine Sales Division + Baltimore 3, Maryland 


October. 1952 


NBG Canadian Rep on the 
NBG's Canadian representative, Bernste 
lerwent an eve operation. He now 
frie Canadia everage fustry 


Quebec City Bottler Dies 


Col. J. S. O'Meara, one of the owners of Ciaire 


City, Que, Canada, died of infirmities Aug 6. His 


ineral was held Saturday Aug. 


It's a Cola—That's For Sure 

What factors are responsible for the increasing 
sales of P---i-C--a? The Toronto publication, “Mar 
keting’, which sometimes likes to play it coy when 

comes to naming the products it discusses, re- 
cently expounded on that question 

“One reason for mounting sales of a well-known 
soft) drink” Ma-ket-ng said (without) naming 
P---1-C--a), “is the removal of the paper label from 
the bottle. An applied colour label, built into the 
bottle, is now used. The change imparted an air 
of quality to the drink and it was weleomed by 
dealers who kept the bottles in cold water. Where 
water had previously soaked off the paper labels, 
gumming up the cooling system, it now has no 
effect on the new labels. Another change weleomed 
by dealers was the reduction in bottle size for sale 
at ball parks, playgrounds, racetracks, etc., where 


the larger size filled up a person's stomach so he 


wouldn't buy peanuts and popeorn, too.” 


| 


DISTRIBUTION—LONDON STYLE... 


Stubby as an English bulldog. this doughty little delivery 
truck maneuvers well in the narrow. crowded streets of 
London's West End. The truck is a unit in the fleet of the 
Seven-Up Bottling Company (London) Ltd. The British 
operation, managed by George Coddington and owned 
by Fuller. Smith & Turner. Ltd.. began production last 
Spring. The truck pictured here has a capacity of 100 
cases. 
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i ending ine 952 Sales for the same 
eriod in the recedil vear totalled S&8.707.61 
\ Net profit for the nine-t nth period was § 
N 
} Gentical period a& Vear 
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When a miss like this ae 


We 


rated second looks... 


was first attracting 


attention! 


TODAY 


it’s a ANY BRAND 


household c 


CARTON OF 
word 


America! WITH 5.00 OR OVER PURCHASE 


This IS loss-leading! 


lhe 


Al/ / / 
/ MICHAEL FITZPATRICK 
7-lU'p Bottlina ¢ 


in Ts 
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| 
Coca-Cola which sells for $1.35 per case 
98 ngs enclosed are only a few of the one 
| 
ty. 
er 
J 
purchase f $5.00 the dealer would give a carton 
: ‘ ( ( ree j t t 
) 
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research 
beverages 
ibject ‘Do 
blems ll liscussed 
Professor of Biolog 
if Technology, Phila., 
a study which 
wide freedom 
and beverages. From 
st animalis 
choose wisely between Various foods, st 
h to assure ith and growth 
il speaker, John M. Blatter 
ner-Jenkinson Manufacturing 
ll] talk on “Insoluble Matter 
s in Soft Drinks". His ob 


istrated with a color slide film 


Entertainment For All 


ntertainment plans have been 


ention-Exposition Commit 


bottlers, supy 
ires already arranged in- 
Tuesday night 

d floor show or 

vovember 20. Both will be held 
Luditorium 

some completely 

who attend 

be tun 

ft drink bottlers as 

The ladies will have the 


with a special program 


October, 1952 


For complete details on Meyer 
Dumore Bottle Cleaners and 
Meyer Dumore Syn-Cro-Mix 
Fillers write for Bulletin SY-125 


In 1913 McComb Coca-Cola Bottling Co., McComb, Mississippi, in- 
stalled their first Meyer washer. Again in 1926, due to increased pro- 
duction, Meyer Dumore equipment was put into operation. Again as a 
result of the efficient operation of Dumore equipment another repeat 
order was placed in 1934. In 1937 expansion problems were met with 
Dumore. Then again in 1950 a 5 compartment, 16 bottle wide Meyer 
Dumore Bottle Cleaner and a 24-8 Meyer Dumore Syn-Cro-Mix Filling 
Unit were placed in operation to meet present day high standards of 
production. 


Meyer Dumore Bottling Equipment can bring you corresponding benefits 
in faster production, sparkling clean bottles, uniform products and uni- 
form filling. Meyer Dumore Bottle Cleaners and Meyer Dumore Syn- 
Cro-Mix Fillers are designed for specific production requirements. Tell 
us of your needs now. 


(Continued from Paye 18) 

lrink industry's national trade association. He is 
Clayton Rand, editor, author, columnist and world : 

i traveler. His observations concerning the state of * 
the nation and the world are always keen, enter 

propaganda 1s be given by Dr. Leon A. Greer ay 

bers \ ite Director of the Laboratory of Ay @: 

i phed Phy gv, Yale University. Dr. Greenberg 
Know About Your Product”. Dr. Greenberg’s labora 
: 

McComb Coca-Cola Bottling Co. : 

Only a few of the entc ec? gn OF 
n the ballroom of ; 
Several other teat a 
new, are under cot 4 
iplenty when the 
semble at Atlant \ 
planned just for them 4 
Eastward Bound Via New Orleans 
§ Special cars bound for Atlantic City via New & R ys 
6 
Orleans are being rranyged tor Cahtornia bottlers 
ri? 
vv W.B. Trueman, Vice-President of the California pars a 
ind Nevada Manufacturers of Carbonated Bever pg o 
iges. The specials eave Los Angeles on the 
evenings at New Orleans. The West Coast party j 
bie 77 


into the rome | 
> () Q 
Instead of Only 6! 
‘ Service Club Meeting 
ith thi 
with this 
light-weight, solid fibre 
E How many of your bottles is Mrs. Housewife picking for 6, 7 and 8 ounce bottles the meéting: have been made Paul J. MeM 
* (also available in other sizes) 40) Milk Street, Boston 9, Ma 
up with her free hand? The more she takes home the ‘ ‘ B 
more she uses! Mi 
: The center handle of Gaylords convenient carrier I 
- makes it easy for her to lift 24 bottles and she 
doesn t have to worry about snagging her nylons rout 
\ t ‘ he flers 
Made of water resistant solid fibre (pioneered 7 ms. N erthels ¢ 
by Gaylord for beer cases) these carriers eet 
stand up tor 50 + 75 ps They stack , 
and load perfectly 
| 
the m diss yt bilitre Ry 
{ ' tr. which B.C.B.H } 
t weigh t ‘ Ne 
2 | h tie 


ONE BOTTLER HAS USED OVER 


250,000 


GAYLORD CARRIERS THEY 
HAVE BEEN TESTED AND 


PROVEN IN ACTUAL Beverage 


q 


ef : 
GAYLORD CONTAINER CORPORATION ° General Offices: ST. LOUIS chan OVER MASSACHUSETTS PLANT 


New York + Chicago * San Francisco * Atlanta « New Orleans © Jersey City .- Seuttle * Indianapolis * Houston « Los Angeles . in Grey and Elrick Gelinas (left to right in p 
raph) recently to over t interest GGA Bott 
- zraph) recently took over the interest of G& ot 3 
aklond « ‘ Detr . ort Wo inc h ty © Portlan: 
tumbus Fort Werth Tampa  Dollas Cincinnall Des Moines » Okichoma City ( Adams. Mass.. and signed a new Hires Franchise 
Greenville + St. Lovis © San Antor * Memphis * Kansas City + Bogalusa * Milwovkee * Chattanooga * Wesloco * New Haven * Amarillo for Northwestern Massachusetts. The new owners re 
Appleton Hickory Greensboro Sumter Jockson Miami Omaha Mobile + Philadelphia « Little Rock Charlotte Cleveland port that sales have rapidly increased during the 
E. relatively short period they have been bottli 
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Dr. Pepper Oil Well Contest ; 
Still Reaping Gains . WE NEVER COMPROMISE ON QUALITY ... WE NEVER COMPROMISE 


pper Co Dallas 


Texas Gov. Allan Shivers. second from right. hands 
papers entitling Mrs. John Smith to royalties in forty 
four East Texas oil wells which she won in the Dr. 
Pepper jingle contest. W. W. Clements. right. vice 
president and general sales manager for Dr. Pepper 
Company. along with other key personnel of the com 
pany. were on hand for the presentation 


COTT FRANCHISES FIRST TEXAS PLANT 


Uncle Jo Bottling Co., Fort Worth. will be the first 

Texas plant to produce and distribute Cott soft drinks 

NEVER COMPROMISE ON QUALITY... WE NEVER COMPROMISE ON QUALITY 
pany official, and on the right by Mike Healy : 
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‘ officials stated it was one of the greatest AMATI ON. 
NEVER COMPROMISE ON QUALITY . . . WE NEVER COMPROMISE ON QUALITY... WE 
COMPROMISE QUALITY .. NEVER OMPROMISE ON QUAL ITY WEE 
Governor All ee PROMISE ON QUALITY . . + WE NEVER COMPROMISE ON QUALITY... WE NEVER CO! 
MPROMISE ON QUALITY . WE NEVER CO 
} NEVER COMPROMISE ON @ \ ITY... WH 
ER COMPROMISE. ON QUA WE NE 
{PROM BUALITY . { E NEVER COh 
‘ 
4 NEVER COMPROMISE EVER COMPROMISE ON QUALITY... WE 
4 COMPROMISE ON QUALITY Al In, ON: QUALITY. WE N 
id (PROMISE ON QUALITY... WE NEVER COMPROMIS Y... WE NEVER COQ 
NEVER COMPROMTCR ON ANAT TTY WE NEVER aM Ty, 
WE 
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NEW 


(NS 


e field -vear-old bottling machinery manufacturers 
tf Atlanta, Ga., Carroll Cros Treasurer and Sales 
Manayer, has announced 200 COKE BOTTLERS USING ALLEN EQUIPMENT 
i The new mixer reportedly incorporates all of the Over 200 Coca-Cola bottling plants in the U S. are now 
aua and Compressed Air Filters on their 


\ new Quart Beverage Mixer, with a capacity 


e232 0 rher priced ma nes. Its using Allen CO 

tent rheconghies carbonators and fillers, Allen Industrial Filter Co., To 
fing mechanism completely synchronized with ledo, Ohio. reports. The units consist of three chambers. 
The first extracts solids and vaporous oil by means of 


ne ‘ tem through the conveyor limit 
absorption. The second removes organic odors. The 
ter ‘ 1 does not ot ) bottles 
third extracts carbontines, yeast spores, mold and bac 
erter tena 


with the Oakite Steam-Gun. 


it cuts cleanin time in half! Saal ‘ in be maneuvered through the narrowest aisles, It 
e imranteed per rmance, heavy duty ball Dearing 
| " veighs less than 200 pounds and is equipped with 
nd the absence f compheated cams that could - | 
‘ 5. ol j tr t rubber-tired wheels to provide maximum portabil 
yet out idjustmen 
cul equipment cleaning time from itv. Unlike fuel fired “steam” cleaning machines 
The mixing proces s accomplished | riving 
b | i pl inp j na tit 
46 hours to 4 We stripped 6 coats ot whict depend on hot water and large quantitte ot 
ene ‘ everal WD ‘ rns from top t ho 
ror solvents under pressure for their cleaning action 
paint from washer and filler in 46 hours tom after! ny and crowning. Five complete turns } | 
the JC-10 uses steam from the built-in high pres 
ire provided for t-ounce bottles, 4 for 12-ounce " 
| sure Speedylectric Boiler 
tor 4 ince he machit CO 
These are three typical reports trom bottlers na e accommodates all-size 
bottle ip Installation is relatively 


ple Corrosion-Resistant Coating 
The Potter & RayGeld Quart Beverage Mixer will Impervious to Acids, Alkalis 


be exhibited at the A.B.C.B. Convention in Atlantic 
new corrosion-resistant synthetic coating for 


who use the Oakite 481 Gun, the rnstrument 


A that cleans and rinses at the twist of a valve 


Combines heat, force, powerful detergent to 


remove all soils, no matter how heavy or how ; f — 
wood. masonry and metal surfaces ts annoure ed 


by The Monroe Company Ine Cleveland. Known as 


Jet Cleaner Improved Pozcote”, the coating contains inert synthetic 


hard to gee at. Eliminates handbrushing, 


scraping, scrubbing 


Livingstone Engineering Co.. Worcester, Mass resins and, unlike oil paints and varnishes, It Is 

] SAVES 9 WAYS! the has announced important design changes and im impervious to water, acids, alkalis, alcohol, syrups, 
. Oakite 481 Gun can'c be provements in its Speedylectric Steam-Jet Cleaner oils and grease 

heat for cleaning conveyors; 1C-10, a small, portable, all-electric steam cleane1 The product is said to stand up as a floor coating 

i! ind ster zer. Unit now features higher operating under heavy trucking and foot traffic. It can be 

hiling, capping, and sealing pressures (to 150-psi) and closer finger-tip control used indoors or out, and will not crack or peel from 

equipment, loaders, floors if ateam-detergent mixtures temperature changes. Available in black, aluminum, 

Lops for fleet maimtenance The JC-10, requiring only 26” x 17” floor space lear, white and a complete assortment of colors 


and paint stripping, too 


FREE Booklet F4l76 cells all 


about Oakiute Steam Detergent 


Cleaning —about Oakite meth 


ods for complete plant sanita 
non, Write Oakite Pr 
Inc., 20 © Rector Sc, New York 
6, New York 


nducts 


INDUSTRiag Clean, 
'N 
G 


OAKI ¥ E SPECIALTY ENGINEERING. TRUCK BODY MAKER. IN NEW PLANT 
Ma ct Construction of Specialty Engineering Company's new $500,000 plant at Torresdale Ave. and Pennypack St., Philadelphia 
N has been completed and nearly all of the machinery and equipment installed. President L. F. Ashford, right. has an 


nounced. New building has a production area of over 50.000 square feet in which Specialty Engineering will con 
tinue manufacture of Zephyr Steel beverage truck bodies. used by soft drink bottlers both here and abroad. 


Te 
mernoos* 
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Liberty Glass Expands Plant 


Approaching its 35th Anniversary as one 
nation’s outstanding glass container manufacturing 
Liberty Glass Company process of 
modernization of it factory facilities at 
Sapulpa, Oklahoma 
Enlarged and improved in an expansion program 
completed during the last five years, according to 
George F lins, Jr., President, the Liberty plant 
current improvements will further increase its ef 


qiency and production capacity at a cost in excess 


of $500,000 duri 


TOWMOTOR ADDS DIESEL-POWERED FORK LIFT 


Towmotor Corporation is now producing four of its most 
popular fork-lift truck models with either gasoline or 
diesel engine. Extensive tests of the diesel engine se 
lected for these Towmotor applications proved it capa- 
ble of developing unusual power for its size and weight. 


American Corporation, which will be the sales out 
let for Diamond chemicals in Latin-America and 
other countries in the Western Hemisphere outside 
the U. S., and Diamond Alkali International, Inc., 
which will serve all other areas of the world. Offices 
and facilities of both new companies will be at 122 
East 42nd St... New York City. S.S. Savage has been 


elected president of the new export companies 


Offer Baseball Stars to Help Sell Soft 
Drinks 


\ promotion program through which bottlers 
could utilize the names and likenesses of nationally 
famous Major League baseball stars is offered by 
Players Enterprises, Inc., Empire State Bldg., New 
York City 

Under the plan, participating bottlers could, for 
example, place cardboard baseball player picture 
hangers (of various sizes and shapes), on their 
bottles or cartons 

Licenses will be granted to only one bottler in 
each area, Players Enterprises states, and will be 


offered on a “first come, first served” basis 


Atlanta Paper Opens N.Y. Office 


The Atlanta Paper Company has opened a New 
York City office at 745 Fifth Avenue. The sales 
representatives attached to this office, which will 
handle the metropolitan New York area, the Middle 
Atlantic states and New England, are Albert T 
Williams and William J. MeDonald, J1 


PERFORMANCE 
CREATES CONFIDENCE 


ndustrial plants 


than 9600 | 
Damp-Tex t 
maintenance 


dy 


More 
have selected 
surface 


o solve 


their we! 


lems. 
prob known as The 


ur most 


widely 
Enamel, 's Y° 


method of 


Damp-Tex, 


Wet Surface 


eliable, onomi al 
' ‘ 


storming ding 
into lasting P 


y, damp, unsant- 


tran orcelain- 


tary surfaces 


like beauty at low cos 


You too, may use Damp-Tex with absolute 
confidence because through the years, it has 
rendered completely satisfactory service to 
its many users. For you it will resist rot and 
rust, and corrosion from moisture, steam, 
alkali, gases, etc, retards fungus growth 


(with new improved factory pre-treatment } 


Complete specifications and details available from 
Towmotor Corp., 1226 E. 1S2nd St.. Cleveland 10, Ohio. 


You can use it on any paintable interior wet 


or dry surface, changing interiors into glisten 
ing porcelain-like’ beauty. Dries 


"In-Line" Conveyor Gate 
Removes Accident Potential 


The Metzgar Co., Grand Rapids, Mich., is intro 


ducing an “In-Line” conveyor gate that has the 


overnight 
tainting oder, Available in 
white and colors 


Write for Folder "NB" 


entire counter-weight assembly well within th 


side frame of the conveyor. This construction re 


Now, for equipment and 
A 
moves 4 serious accident potential because it elimi 


metal surfaces subjected to 


extreme alkali and acid con 
nates ie shearing action that is present in con ditions. Brush or Spray. Cost 
structions which use the gate’s frame to support the arene Se par eer 

Write for information 
counter-weights 
Space in the aisles on each side of the convevor 


also gained by placing the counter-weight 


inside the frame, as all moving parts of the ; 


is 


sembly are kept under the conveyor and well within 
the outside frame. The gate is available in opening 
lengths of 5 ft. or less and widths of 114%”; 15” and 
18” in both wheel and roller types for use with 


standard width conveyor lines 


DISPENSER FEATURES NEW CARBONATION METHOD 


A new method of carbonating water is featured in a 
new line of Supercharger carbonator equipment, pro 
duced by Carbonic Dispenser. Inc. of Canfield. O 
Under new carbonation method. ordinary tap water 
foamesces at high velocity in pressure tank containing 


7 OR, DRY SURFACE ENAMEL 
CO. gas. Special jet intake nozzle toamesces and re Ma v 7, 


circulates the body of water stored within the tank. g 


This action causes breakdown of water surface tension. . 
forms countless bubbles, filled and surrounded with STEELCOTE MFG. (0., St. Louis 3, Mo. 
STANDARD PAINT & VARNISH CO, WINDSOR, CANADA 


; Two Subsidiaries Will Handle 
Diamond Alkali's Export Trade 


Diamond Alkali Co., Cleveland, one of the nation’s 
leading producers of basic chemicals, has formed 
two new subsidiary companies to handle its rapidly- 


increasing volt if export sales 


ire the Diamond Alkali Inter- 


CO. gas. No refrigeration is necessary. yet continuous 
100 or $00 gallon hourly production is assured. 


G. 4. WOOD & CO. LTD., TORONTO 
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Roller Turntable Adds Versatility RUBBER-FORTIFIED PAINT 
To Conveyors in entirely new water tree finish. fort 


tr. is being introduced by Bruning L 
re. Md. Walls finished with Bru-Tone are 
e hour, under normal conditions, and ar 
their optimum in scrubability within 24 
lication. smudges and stains attendant 
in be safely and easily removed 


Threadless Sanitary Fitting 


CROWNS 
vou ccd them? SUNSATION® AMAZING FRESH ORANGE TASTE 


... SALES INCREASING STEADILY! 


Because “SUNSATION”™ (4 oz.) has that fresh orange taste, it is welcome 
in homes and enjoyed by the entire family. That means steady yeor- 


round volume for you! Be convinced. Let us send you FREE samples 


cece" ESSENTIAL PRODUCTS CO., Inc. 


optional 59 Fulton Street Established 1895 New York City, N. Y. 


Gave Your cases | ZEPHYR BODIES 
| 7 ECONOMY TESTED 


ae Hi-tensile, rust resis- 
Metal Partition tant steels and 500 to 


CASE REPAIA 1000 Ibs. less weight 


offer savings on oper- 


LOS Quick Jo /asta/l ation, repairs and 
Fconomicol Camples FO YOU maintenance. 


UPON REQUEST FREE CATALOG 


Penn Cork & Closures, Ine. »METAL PRODUCTS CO. 
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4 new Right Angle Gear Drive, which offers 


WASHER MAKER EXPANDING FACILITIES 


To meet stepped-up demands for new bottle washing 
equipment. Archie Ladewig Co. of Waukesha. Wisc. 
is expanding its entire facilities. The company an 
nounced that its new office building is nearing com 
pletion (above), and that an addition to the manufac 
turing plant will be undertaken shortly 


Fork Truck Catalog Tells How to 
Choose "Right" Unit 


Catalog i new eight booklet color 
eleased by The Baker-Raulang ompany, descr bes 
nd istrates that manufacturer’s line of fork 

ks 

) yu tut 1 the italoy i etior 

H Select the Right Fork Truck fo 


Gives So Much PROTECTION 
against FOOD-SPOILING 
BACTERIA! 


Oissolwing Action 


2 Water Softening Action } Penetrating Action 4 Romsing Acton 


on « 
Wwerre. DIVERSEY CORPORATION 
1820 Roscoe Street, Chacage Miners 
T DAY Canada The Owersey Corporstvon (Cameda) 


+ Creat 
Lamesnore Road Port Credit Ontane 
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Barry-Wehmiller Mact 


AWARD WINNER 


Two of the first three 
prizes and an honorable 
mention in the decalco 
mania class of the an 
nual Lithographers Na 
tional Association com 
petition were awarded 
The Meyercord Co., Chi 
cago. decal manufactur 
ers. Second prize win 
ner. titled Coca-Cola 
Sprite was a Meyer 
cord-produced window 
sign for the Coca-Cola 
Company. 


PORTABLE LOADING RAMP UNIT 
CUTS HANDLING. LABOR COSTS 
A portable loading ramp unit. with push button control 
has been introduced by John B. Illo Engineering Co 
Los Angeles. Eliminating costly standby time of trucks 
and men waiting to load or unload. and the unneces 
sarily delaying of trucking equipment, it can be in 
stalled in 5 minutes at any loading dock. and its hy 
draulically operated dock adjusted to any truck bed 
height in a few seconds. Available in two models 
manual and electrically powered 


“Flying Saucer" Advertising—A New 


Promotion Medium 

“Sky Rocket”, a new concept of visual mass 
idvertising was recently ntroduced by Inter 
itional Division A RAC 614 West 5&Sth Street 
N. ¥. 19, No The new medium is actually ar 
ierial projectile fired from a strong fibre tube, and 


led about 400 feet into the air where it 1s 


CARAMEL 


for ALL 


WEST COAST: 


CARBONATED BEVERAGES 


PLANTS: LONG ISLAND CITY — LOUISVILLE, KY. 
H. R. LAIST COMPANY 
RIALTO BLDG., SAN FRANCISCO, CALIF. 


Manufacturers of WOODEN BOXES 


OF 


TIOGA AND MEMPHIS STREETS 


PHILADELPHIA PA 


COLORIN 


MAXIMUM COLORING STRENGTH 
GUARANTEED UNIFORMITY 
EASY TO MIX 


D. D. WILLIAMSON & CO., Inc. 


5.39 FORTY SIXTH AVENUE LONG ISLAND CITY 1 NY 
1901 PAYNE STREET LOUISVILLE KY 


Is The Extract 
We All Vote For 


DeLisser's October Nominations 


GINGERS (628 CREAM 
TRUE FRUIT Cherry ood Raspberry 


Booth 270 8 


ABC 


Fu ne of Soda Water Flavors. Write for Samples & Prices 


ULC! 


a 


THE GINGER HOUSE’ 


New Gear Drive Speeds Production Barry-Wehmiller Moves N. Y. Office - ” 
fi vide application as a ecting right angle unit ounced that its New York City Sales Office is now - , 
: ny equipment, has been introduced by Johns taffed by E. King Graves, Assistant Sales Manager . % Bes 
Ge & Manufact y Company, & Parket Paul H. Spelbrink and Chet K. Ferns, Eastern D \ 
steam turbines and electric motors, either for pr Conveyor Bulletin Describes 11 Models 
ict cessing firs rntect Further letails aq 
f t Standard Conveyor Company has announced the Uniead and put 
iva i rom Mmpans pow tecemed deck o pice font of 
iVatiat ty ta new onvevor Bulletin wh } 
ludes data and specifications on 11 standardized 
nveyor Lopes w sent Tree request 
to Stundard Convevor Co., ¢ Indiana Avenue. Nort} 
St. Paul, Mint 
— 
all 
| 
: 
V-step procedure tor making the most logical fork 
| 
Copies are available on request to Baker-Raulang 
( Baker Industrial Truck Div 1230 W so St a 
Cleveland 2, Ohio 
5 
| 
"1669 5 
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Conveying Equipment Data 


PORTABLE TRIPOD STAND FOR CONVEYORS ... 


New Tripod Conveyor supports with casters produced 
by Speedways Conveyors, Buffalo. N. Y.. provide quick 
and easy movement of conveyor sections. The conveyor 
does not require bolting to stand hence can be quickly 
set up. Available in three models: small. medium and 
large. Special stands can be supplied for special height 


Automatic Pallet Loader 


Lamson Corporation, Svracuse 


shed a 1l6-page illetin which descr 


“CUSTOMBILT” ... for YOUR BOTTLE-WASHING REQUIREMENTS! 


why NEAGAKAS 


with over 20 veurs of spectalize 


There 


Bottle washing problems differ” Thats 
ton ade 
bottle washing requirements 
ed tomer near 
vatlable in several capacities and sizes 5 ’ 
{ : new line of lightweight port 
ndle any size fron ‘ 

stor filters solutio ict of MHS 

Engineered materials handling juipment. TI 

tures i at d 
full details, write Mect ical Hand 


WOOL Nane venu troit 12,.Mict 


ASHER MFG. co. “Ee 
TOLEDO 35. OHIO "Go-Getter" Lift Truck 


Operates In Narrow Spaces 


eg Revolvator Company of North Bergen New 


narrow space, and hen 


| ALL ES the width of 
@ Permanent gredvations in 
TTLIN ft with pract 
CASES 


@ Withstands repeated sterilization cometere SCREENS 

} PEADY TO PRINT 

$) 8s Larger Sizes in Proportion eoch $10.00 

YOUR PRICE 8) 100 1258 19) copy and Trade SQUEEGES $1.50 
ty py STENCIL PAINT any color $3.00 


ORDER NOW WHILE THEY LAST!!! be printed Write For Quotations On Special | 


CONSOLIDATED SIPHON SUPPLY CO., INC. 4 
New York 13, D’AUTREMONT Studios DAYTON. O10 


22.24 Wooster Street { 
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‘ rie 
\ Cleve 12. O} 
hie ' Cor tt Dent 2 
4 . 
ex 
‘ ‘ ‘ \ new 18-page catalog describing tw init f the 
a Master Line of Industrial Trucks, the Jacklift Elec 
q ty ind the Master Jackstacker Truck, is now avai 
4 
\ pe wd, peed method pra 
ret ‘ plained in fu \ Dy in be obtained by contacting 
q ' ted Laboratories, | the Lewis-Shepard representative or by writing eC 
lirect to Lew hepard, Watertown, Mass 
is Suy NY. has pul 
its newly 
ii developed automatic pallet loade! Pictures and 
: ry sketches show the unit in operation and make cleat 
; 
| 
re 
= tel 
el 
f 
im 
st 
‘Go-Getter” is said to lie in its 
h incorporates a “Hi-Straddler” 
Kiiv no overhang. If one uses 48 : 
q ‘ ‘ in aisle as harrow as oft. wide cal ‘ 
| be ised, since the aisle need be niv 2 ft. wider : 
| than the load lengt} The base of the machine e 
f straddies the pallet and the torks are thrust unde) 
the pallet to de the lifting. A nivale: ave ak 
operator s fingertips 
‘ 
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Fork Truck Operator Manual Available 


PLANNING BIRELEYS 1953 PROGRAM 


Top executives of Bireley's and its adver 
24-pagze book ts whead formatior t tising agency. Young Rubicam. recently 

hut als ’ gathered in Hollywood to plan the com 
: panys 1953 Program. Seated around the 
table (left to right) are Pau! Lensky. Ray 


raw i} il yostach Huntley. Sam Felder. Lloyd Lisk. Dick Pear 
son (advertising manager), Herb Ward 
. (marketing manager). Ed Bowen (sales 
manager), Ray Curtis, Jack Baron. Clarence 
tructors Way—all of Bireley'’s. Standing are Charles 
n Hyster Company, 2902 N_ Laster. George Allison, Ted Pittenger, Ed 
Smith (vice-president)—all of Young 
(lackamas St Portland &, Oregor rv tron Rubicam. and Dale Roberts of Bireley s 


O-So Grape Adds 17 Bottlers; 

Dr. Swett s, 7 Sanokt, Indian Spring Beverages Co., Fall River W. Va ind W. R. Maddy, Frostie Bottling Co., 

The O-Se Grape 1) Swett’s Root Beer Com Mass.; Po J. LaPave, Queen City Bottling Co.. Vir Huntington, W. Va 


ers ich imes nters onder fottlin Co epsi-Cola 


Dr. Swett’s Root Beer bottlers are 


Co Athens 


Prulock, City Club Bottling Thomas 


Neal J. Harman, Pepsi-Cola Bottling Co., Panama Also, Ted J. Smith, Nesbitt-Hires Bottling Co ville, Ga, Messrs. V. Bonel & J. Morris, Centerville ; 
City, Fla.; Dwight H. Mateer, Oskaloosa Beverages Russell, Kans Charles J Andalora, Jamestowr Bottling Works, Centerville, la.; C. C. Bailey, Bailey i 
Oskiuloosa, | Norman J. Hicks, O-So Grape Bottling Co., Jamestown, N. ¥ J. Ho White, O-Se Bottling Co., Eureka, Kans Henry Fortier, Hyco 
Bottling Co., Jefferson, la.; G. L. MeDonnell. Knox Grape Bottling Co.. Oklahoma City, Okla.; Leon Jeverayes Co., Fall River, Mass.; Milton Ziff, Gray's 
+ Beverages Co., Knoxville, La; Lester Campbell, Solinger, Nesbitt Bottling Co., Corpus Christi, Tex Soda Co., Holyoke, Mass.; and Messrs. Percy Aaron ' 
O-So Grape Bottling Co., Decatur, [l.; Edward J Max Shapiro, Pepsi-Cola Bottling Co, Harlingen & Bertram Bevry, Crush Grapette Bottling Co i 
lex James Jacobs Jacobs Bottling Co Poe Seattle, Wash : 


a name you can depend on for... 


QUALITY CARAMEL 


SETHNESS PRODUCTS COMPANY. | 


1300 W VISION STREET 


COMPACT 
Designed for limit 
ed space areas is 
Lewis - Shepard 
Products (Water 
town. Mass.) new 
Model “M’ elec 
tric fork truck. Unit 
can perform right 
angle stacking in 
less than 6 toot 
aisles. It reported 
ly costs about one 
half that of stand 
ard electric fork 
trucks 


CHICAGO 22, iL @ 41-15 29th STREET, LONG ISLAND CITY, N. Y 


OF BOTTLING SYRUP | FOAM. RETARDER Dependable Equipment 


THAT QUICKLY PAYS FOR ITSELF 
Bottle it taste MorBert ODORLESS COLORLESS 
on your bottling line with excessive foaming? The low initial cost of Fowler bottling equipment plus long 


vis e great Cola. Send doliar to: MarBert Products, Inc., Try owr new FOAM RETARDER will solve By we, years of dependable service add up to savings that are more 
roblem ive you uniform filling height in your finis' rin , 
“19 E. Lombard St., Baltimore 2, Md. < < oss FOAM RETARDER will not ring or settle. Use 1 on to than equal to the purchase price of these appliances 
(Offer is good in US. end Cunade ely.) ‘Syrup 15-22 gallons of finished syrup for complete details Cove Peiating Machine : Cooler Polat Remover, 
only, MarBert is regularly sold as concentrate. 


Case Rebanding Machine & Syrup Pump 
You Can’t Buy a Better Concentrate Than 


MarBert Cota 


be Puller 
R © bo Write today for full on these appliances 
1952 


October, 


truck operators has been issued by the Hyster Com OF 
o~ 
‘ 
: The new O-So Grape bottlers are 
Since 1880 
re, 
ii 
3 
| 
| 
| ens, ba 4 
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NAMES IN THE NEWS 


World 


A Ni S THE CON Dr. Enuf—Mark Chemical Co. 


ed the Mark Williams 


the Richardson Corporatior 
fvanced Leor 


firm to 


Like so many famous labels from 
coast to coast, the attractive body 
and shoulder labels of CALSO WATER, 
bottled by Calso Water Company of 
San Francisco, are applied by the 
World Twin Tandem Labeler pictured. 


Tandem, triple Tandem, 4-Unit, 5- 
Unit or more — capable of deliv- 
ering 350 or more bottles per 
minute. 

continuous production — the 
Tandem unit system means full 
production at all times (when one 
labeling unit is shut down the others 
may be stepped up to keep the 
bottling line going without a hitch 
—no other labeling equipment can 
offer this economic advantage). 


Why not find out what the World 


company more 
Still remains active business 
honorary cnhairmat 
Mr. Benham had been 
wer of the 
ined the 


treasurer 


ot the board 

president and general mar 

1924. Mr. Hewitt, who 
n 1917, was vic resident and 


the \ It w 


company since 
The World TANDEM has the versa- 
tility to meet the beverage industries 
requirements whatever they may be: 
label application—body labels— 
body and neck labels — body 
labels, neck labels and foil; ap- 
plied precisely, cleanly, steadily, 


company 
Tor 
that 

Creorgde B 
assistant treasurer to 


} 


as also 
announced 
Chuede has beer trom 
treasurer. Ron Tayli 


wen ed Vice 


avahceada 


president productior 


Was re-named vice 


nd sales manage Darid H. Benhan 


president 
was elected 


day in and day out 


capacity 


= production to suit both 


present and future needs — twin 


Tandem Labeler means to you in terms 
of better labeling and more of it per 
day at lower overall cost. 


preside! secretary 


and 


WORCESTER 3, MASSACHUSETTS 
DIVISION OF GEO. J. MEYER MANUFACTURING 


MILWAUKEE, WISCONSIN 


New York Phiiceiptia Chicago Sen Franciece 
Sali City Beattie Portiend Montreal 
Vem Sydney, Australia 


Loe Denver 
Toresto Winniper 
Wrilingten, Z 


F. W. HEWITT 


L. L. BENHAM 
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a . | ral et } \ arn ‘ 
; € PG ae : rink, a food supplement, and also as a mixer “with 
w hedy stat ng qualities for the person who likes 
i ester, N. Y., ha » fron 
i the presidency of the chairmanship of the 
hoard, and have appointed Frederick W. Hewitt as 
president 
a rf Durbin Richardson, who was one of the founders 
3 and whe 
ER vas names 
| 
“3 
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Circumstances alter cases 


."" Beverage cases 
are no exception. Their size, shape and construc- 
uon features are determined by the physical charac- 
teristics of individual bottles 

“Custom-made” beverage cases are correctly 


designed to suit your needs, thus reducing break- 


age to a minimum 


THE GREEN COMPANY uc. 


265 PostRoad Dorien, Connecticut 
(Plant Bellows Falls, Vt.) 


When soft drink bottiers need quick service on Americon 
pre-assembled interlocking partitions that do a better job 
in protection, display, and packing time, there ore 5 plants 
ready to ship promptly 
WESTERN PLANT 

Box 312, Merced. California Bound B 
Phone | 964 Phone 9.3100 


EASTERN PLANT 


Monroe 6/962 


Angele 


PARTITION CORPORATION 
Ne 30TH ST. UPTOWN 35100 MILWAUKEE 10, 


October. 1952 


B.1 NAMES 


Appointment of Chester 
G. Bond as Sales Pro 
motion Manager has 
been announced by 
Oliver C. Thener. Presi 
dent of the B-1 Bever 
age Co.. St. Louis, Mo 
Mr. Bond. who replaces 
G. R. Fitzgerald in this 
capacity. has had six 
teen years of sales and 
management experi 
ence in the beverage 
business. 


NAMES IN THE NEWS 


Diamond Alkali Co. 


Managerial appointments it two important 
rranch sales offices of Diamond Alkali Company 


Cleveland, were announced recently by W. H 
Connell, Director of Sales 


Effective November 1, Rarl J. Mills will become 
manager ot the Chicayo branch sales office, succeed 


ing the late Charles W. Klaus, and John W. Kennady 


will be manager of the Southwest District 


embraces the states 


Canada Dry Ginger Ale, Inc. 


transfers of division manayers a 
operated plants in the U.S 


OD. Gates, formerly division manager at 


division manager at Greensboro, No C., until 


ayo 


On the West Coast, Monte Ba formerls 


ayer at Los Anyeles 


office, which has its headquarters at Houston, Texas 
The Chicago office supervises Diamond sales acti 
ies In a nine-state area. The Southwest District 
of Texas, Oklahoma, and Kansas 


“Pilpaco 


“PRODUCTS 


For Your Syrup Room 


660 
banitary Stainiess Stee! P th your wate ytaintess Steel Stor 
imaliware and syrup with a Common age and Mining 
glassware Sense Disc Filter av Tanks Many styles 
erage 300 GPH and sites in stock 


Other Filpaco Products for the beverage plant: 
Filter Presses, Transfer Pumps, Conveyors, Portable 
Agitators, Filter Paper, Filter Cloth. 


Write todey for further information 


We will be pleased to discuss your Filtration Supply and 
Equipment Problems without obligation 


FILPACO INDUSTRIES | 
The FILTER PAPER CO. 


2414 S. Michigan Ave. Chicago 16, Ill. 


Wilbur M. Collins, vice president of Canada Dry, 
has announced a number of re-appointments 
t 


four company 


ester, N. Y.. has been named division manager 
Detroit succeeding A R Schaedel The Rox hester 
post will be taken by Will n W. Mitchell, who 


plant was transferred to a licensee several months 
iwer at Portland, has been named to head the Seattle 


division. J. S. Lockard, formerly division manager 


it Seattle. has been named assistant division man 


The Best 
in Flavors 


is still a smali part of your total cost. 


Join the growing number of bottlers 


who have learned to rely on 


“ANOTHER MASTERPIECE FROM 
THE HOUSE OF GREEN" 


Direct ail 


W. W. MITCHELL MONTE BASS 


correspondence to 


Specializing in Fiavors for Bottlers 


| 

I> 

@\\|///7e 

| 
NOW. 4 
ot 
4 
Ky 
om 
WAS 

2400 Buchanan St = 
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the TACKER 


‘Pays to Use! 


TIME’ A wg p with PMansen « speed us 
SAVES and ow aching 
‘ ; 
STEPS! Seif contained, holding scores of tack-¢ 
taple ae rianser a 
‘ 4 . wee tar with as 
|MATERIALS! Baio jn. accurate driving 
16 DIFFERENT MODELS / BOOKLET 
80 STAPLE SIZES 
' 5056 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS 


ay mean EXTRA 


su BEVCO 


High Quality COOLERS 


stno 


roe 


...and get Extra ‘BID’ BUSINESS 
in SCHOOLS... INSTITUTIONS, Etc. 


the BEVCO company, inc. 


3316-28 5 BROADWAY + ST LOUIS 18 MO 


THEY FIT IN YOUR LINE 


NEW FROSTIE FIELD 
MAN 


The Frostiie Company 


Baltimore. Md.. has ap 


pointed Fred Joseph to 
represent the ompany 
in New York and New 
England. Mr. Joseph. a 
2l-year veteran in the 
soft drink held. once won 
firat prize as the top 
Coca Cola salesman in 


the country 


fOINS FOOTE & JENKS 


Foote & Jenks. 68-year 
old flavor producers in 
Jackson. Mich. recently 
mnounced that John 
Doyle is now represent 
ng them in Texas, Okia 
homa. Arkansas and 
Louisiana. Mr. Doyle has 
en years sales experi 
ence in the southeastern 
soft drink industry 


FAIRBANKS VICE 


PRESIDENT 
Edmund T Flanagan 
has been elected Vice 


President in Charge of 
Sales of The Fairbanks 
Company. N.Y.C ma 
terials handling equip 
ment makers 


HIRES UPS HEALEY 


Frank A. Healey has 
been named Eastern Di 
vision Sales Manager of 
the Charles E. Hires Co 
according to Marshall 
Lamason. Hires franchise 
head. Mr. Healey previ 
ously served Hires as 
New England Sales Rep 
resentative 


PORTABLE ELEVATOR 
PROMOTES 
William Caudell. Jr. has 


been appointed Sales 
Promotion and Adver 
tising Manager of Port 


able Elevator Mig. Co 
Bloomington. Ill. Mr 
Caudell will also con 
tinue as Sales Manager 
of the Refrigeration Divi 
sion. President W. A 
Matheson reported 


Some of the utstanding 
features of the PRIESAND 


stainiess steel! tank 


@ Bult to ASME. Code 
U.69 specifications 
@ Safer Safety valve 
built into the head 


@ Lightweight—single wal 


onstruction. eliminates use 
lining 

@ Durable—built to outlast 

any tank on the market 

@ Attractive polished 
ean to stay clean 


Liberal trade-in allowance on your present old, tin 
lined tanks toward the purchase of these new stain- 
less steel tanks. ORDERS FILLED WITHIN 3 WEEKS 


Priesand Bros., Inc. 1804 East 40th Street 


Cieveland Obie 


NICKEL 
ALLOY 


LINE 
FILTERS 


SANITARY 
AND BRINE 


VALVES 


FITTINGS TUBING 


uc. THOMSEN & SONS, INC., KENOSHA, WIS. 


Sanitary Equipment for the Processing Industries 


ATTENTION, BOTTLERS! 


While at the ABCB Show be sure to 
see the 24-wide Ladewig Washer at 
Booth 250. Inspect every feature — 
compare the “Ladewig” with any 
other make. It is today’s top dollar- 
for-dollar value. Ask the man who 
uses one! Write us for full details. 


ARCHIE LADEWIG Co. 


Waukesha, Wisconsin, U. S. A. 


Nationa! Bottlers’ Gazette 
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lynn Stone Filter employing 


| surfoce fttering stone 


high 
provides on exceptionally 9 


quality of filtered water with © 
v 
eelotively fast flow. It is equipped 


ich 
with o cleaning mechanism whic 
it 
cleans both surfaces of the filter 
ly. 
stone quickly ond thorougn'y 


is mode in four sires copecities 
65 to 350 gollons per hour 


Ask for cotolog on the Lynn 


Filter, also on the rapid flow type 
Volve Quorts ond 
d by 


Bowden Single 
Minchor Filters manviocture 


Sectiono! View, No 5 lynn 
Self-Cleaning Stone Filter 


YGEIA FILTER COMPAN 
20 DENTON AVE. DETROIT 11, Mi 
}20 D 


For over 30 years... FAMOUS FOR 


GINGER ALE 


MONTE CRISTO - --- THESCO 


two favorites with bottlers who want the best! 
A Full Line Of Distinctive Quality Flavors 


THEALL & PILE, INC. Stree 


The World’s 
Best 
TRADE MARK REG. Opener 
STATIONARY 
BOTTLE 
OPENERS 
Eliminate loss of 
bottles and contents. 
Prevent danger to 
the public. 
Have long life. 


Brown Manufacturing Co., Inc. 


HOW IT WORKS NEWPORT NEWS, VA. 


October, 1952 


NAMES IN THE NEWS 


NESBITT’S DISTRICT 
HEAD 


Nesbitts Fruit Products 
Inc.. Los Angeles. ha 
named James H. Elliott 
as district supervisor in 
Colorado, Utah. Mon 
tana, Wyoming. and 
eastern Idaho. Elliott 
formerly National Sales 
Manager for a citrus 
concentrate manufactur 
er. has spent twelve 
years in the bottling 
business. 


IN HEIL SALES POST 
Joseph F. Heil. Jr.. be 


comes Special Sales 
Representative in the 
expanded sales program 
recently launched by 
The Heil Co. Milwau 
kee. Wisc. Mr. Heil. third 
generation of the family 
in the company founded 
by his grandfather, will 
report directly to John 
Barclay. General Sales 
Manager. 


MOJONNIER 
APPOINTMENT 


Mojonnier Bros. Co. 
Chicago, has appointed 
Joseph W. Nisonger as 
Sales Manager for Mary 
land and Washington. 
D. C.. with headquarters 
at Adelphi. Md. Firm 
manufactures Carbo 
Coolers, Syrup Coolers 
and Water Coolers 


CORN PRODUCTS 
NAMES 


Robert G. Ruark has 
been named Executive 
Assistant to Dr. E. W 
Reid. President of Corn 
Products Refining Co.., 
N. Y. C. Mr. Ruark joined 
Corn Products in 1944 
and most recently served 
as Assistant General 
Manager of the Chemi 
cal Division. 


ROVING FOR FROSTIE 


Probably the best 
known representative of 
the Frostie Company. 
Baltimore. is Michael A 
(Big Mike) Norton. He 
travels throughout the 27 
states in which Frostie 
now has distribution 
helping new bottlers 
open territories, and 
acting as “trouble 
shooter’ for old bottlers 


when I'm washed, filled and 
crowned on Buckner’s 
Reconditioned Equipment!" 


Fillers, Syrupers and Crowners 
LIQUID 12 Spout Red Diamond 
Model F DIXIE—Automati« 

14 Spout 
Cem Spout 12 ic omp —-pints 
LOUD 32 Spout (low pressure and half pints 
UID and CEM 40 Spout MEYER 8 wide 5 comp 
(all sines) 
MICHAEL YUNDT wide 
mp. halt pints 
Bottic Mixers MICHARL a 
EM 12 Head MOJONNIER Cerbo-Coolers 
LIQUID Head 280 gph 1000 gph 
Water Filters, Water Cooters, Purifiers—all capacities 
Complete Syrup Room Equipment 
ete Bottln 


We buy ond sell all types 


omp — pints 


A vadlable “ te Today 


of bottling equipment 


_ BUCKNER EQUIPMENT CO. 


Liquid Handling Materials and Equipment 
Dept.NB 2524S. Wabash Chicago 16, Ill, 
Phone DAnube 6-1344 


Wise buyers always insist 
upon quolity. That is why 
leading soft drink 
bottlers everywhere choose 


Vaughan bottle openers 


VAUGHAN MFG. CO. 


World's Largest Manufacturer 
of Can ond Bottle Openers 
3211 Carroll Ave, Chicago 24 
A HALF CENTURY OF QUALITY AND SERVICE 


LYNN SELF-CLEANING STONE FILTER 
wth Double Filtering Supaces (NEVER L1E DOWN 
OW THE JOB 
: Filter That Uses Both 
ghan) 
4 
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AND GENERAI 
INFORMATION 
kD ADVERTISING 


1 Wanted 


t 


ertise erts wi 

the established 

ertise new produ 
acceptable 

the right t 


advertisement 


nns 
ertisements ippearing 
s are bona fide. In an 
ng same, please take notice that 
sent t the box num 


ww address given by 


assumes 


FOR SALE 


FOR SALE 


Materials 


xie sem: automatic 
machine as beer 
NEW ROCHELLE 
Latayette Avenue 
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IN LA PARTS—A e eauit 
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wh ALI t er ome FOR SALE.--4 w e M1 w er, good con 
: | ee 12 spout Liquid Re ) with va 
a ecrvice are Ed able ec lrive excelle t 15 hea 
| tors reserve ge or | enna Mixer ; 2-60 ga cainress stee: at 
| t Mr. M. COHEN, 324 Christopher Ave 
reject a tred N. ¥ +-TI 
@A | M 1 Ave FOR SALE.--I)ixie tomat gph 
e ator; 4w2c Meye wa 
th & R” wate r; e ry 
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ANNOUNCEMENTS ADVERTISING ANNOUNCEMENTS 


EXCELLENT OPPORTUNITY FOR SALE. 1% FOR SALE. 20mm AIDMON BOTTLE & SUPPLY CO., INC. 
FOR TOP-NOTCH SALESMEN aan 7615 Third Avenue Brooklyn 9, New York 


To represent monufocturer of a multiple flavored bed t 0 “TRADING POST" SPECIALS 
automatic bottie vending machine dd 
Must hove background in the bottling industry : 2000 cases 7 ot. O-So Grape beftties. 
We have no objection to the handling of related lines 
Territories te be arranged FOR SALE 600 gr. 7 oz. ACL green 
CENTRAL TOOL CO.. INC FOR SALE ‘ ol, 3000 cases attractive 7 ox. flint sodas. 
1712 Main Street ‘ Hartford 5, Conn am : 2000 cases 8 oz. ACL steinies 
mea at ‘ 5000 cases ACL 10 o2. sodas 


1000 gr. plain 12 o2. flint and green. 
3000 cases half-depth 28 oz. soda bottles. 
FOR SALE ; 500 gr. select shape 32 oz. bottles, fl. ande. g. 
10,000 full-depth cases 32 oz. plain bofties. 


FOR ALI : = ’ Check with us for real savings on your spe- 
cific franchise bottle requiroments. 


10 FOR SALE. W MACHINERY LIQUIDATION 
\ 12 spout Red Diamond filler 
FO SALE : 24 spout Red Diamond filler 

We are liquidating several Beverage plants $4.70 3-ton and 5-ton York coolers. 
—including Dixies; also 12 to 40 spout com- KO ( \ 24" Peerless filters 
plete lines at 50°. of new price. Bt - Labelers, Water Treating Equipment, Etc. é 

We also stock stainless steel tanks new 

mmodiote Belivery “ammonia. compre ALL EQUIPMENT IN EXCELLENT 

PHILADELPHIA MACHINERY COMPANY wn . CONDITION 

3034 Boudinot St. Philadelphia, Po. FOR SALE 
ly t y ‘ Soda Water Tanks —Biock Tin Tubing — 
195) FOR SALE TT Syphon Tops. Get Our Prices First! 
tor geod condition, wide: xr. ¢ wins RELIANCE LEAD SOLDER & BABBITT INC. 
; 399 Genesee St. Buffalo 4, N. Y. 
700 gross, 8 oz. Tall Flint Sodas, New ones sot, ‘ We , We Will Buy (And Sell) At Any Point 
300 gross, 7'/> Tall Flint Sodas, New SALI oO KOPPELMA a 
SALE { y Quantity of Emptied 10-Geiion Grapette, 
30,000 Seles Emerald Green Ales = Double-Cola, and Pepsi-Cola Metal Cans; 
ranting led 1051. 8050 SI aed Also Wooden Kegs, Barrels and Stee! 
10.000 cases, 12 oz. Export Shells, paper parti ‘ POR SALI Orums 
10.000 cases. 12 Steinie Shells. paper parti ‘ BUCKEYE COOPERAGE co. 
3,000 cases, B-!, ACL Emerald Green Bottles on 
& Boxes 24 to '/2 depth case 
30.000 cases, Used 2 doz., 12 oz. amber select M * 
We buy al! surplus botties and Crowns r t MAIN STREET GUFFALO 14 
PENN BOTTLE & SUPPLY COMPANY KOPPI 
5619 Cherry Street Philo. 39, Penno ( 
FOR SA 


OUR NEW YORK WAREHOUSE 


Equipment for immediate delivery f.0.b. ware 
house in Brooklyn. (General offices are still in 
Buffalo) 


Model F 
Burns Automatic Model G 

New never used Liquid 250 RO Cerbonator 
Reconditioned Liquid 100 RD Carbonator 
Reconditioned Liquid 1000 RD Carbonetor 
World Rotary Automatic Labeler 

Ermold 8-wide Autometic 

Meyer S-compartment, |6-wide quarts 
Meyer S-compartment, l6-wide pints 
Meyer }-compartment, 8-wide pints 
Reconditioned B-wide, 2-compartment pints 
3—100-gal. syrup tonks 


FOR SALI 


FOR SALE ‘ 4 FOR SALE 


1250 gross capacity, weight, emeraid green 
sodas with initial on shoulder, packed paper crate service 

artons. 2.000 cases |2-o2. capacity flint export shape beer 

bottles, packed 24 peper fibre board boxes; 7,000 cases CO 518-15 
12-0. capacity emerald green export shape beer botties 

750 cases 32-02 capacity siphons 


Also several other washers, fillers, crowners, 


4 + 
Approximately | 0 we - a lig eg v ye FOR SALE All of these items less than 50 cents on the 
depth—no partitions—for | 4 dollar, Write Buffals for details 
Wilstach & Dalton Sts., Cincinnati 14, Ohio \ 


Phone: Cherry 6227 Serming American Industry for over 30 Years 


October, 1952 


‘ 
> 


On Modern 
For Immediate Delivery ! 


A Real Bargain... 


for a Complete Bottling Line! 


et te y t ‘ ting 
Em 28 Me W ast M 
art Head EM Mis 6 
. ating Table A ting Bott 
eyors. Turns and Bottle Inspect 
Hy, Already Crated Ready for immediate Shipment 


Here is @ partial list of FIRSTENBERG 
FACTORY REBUILT EQUIPMENT 


World Rotary Labeler, Variable Speed 
28 CEM Filler & Crowner 

500 GPH CEM Saturator 

@WOIC Liquid Superkicen Washer 
Dixie Model Filler & Crowner 
Loomis-Manning Water Filters 
36° Diameter Rotary Acc. Table 

24 Spout Liquid Red Diamond 
12WP4C Meyer Dumore Washer 

5 HP Potter & Rayfield” Cooler 

90 CPH Sturdy-Built Sooker 

250, 1000 GPH Liquid Carbs 
4W2CO Liquid Superkicen Washer 
40 Spout Liquid Low Pressure 
6W4C Heil Bottle Washer 

Jumbo Mode! Auto. Crowner 
10 HP. Liquid Stainiess Cooler 

20. 40 Spout CEM Fillers 


64283086 646 930070 9 


We have many more units available 
t Write w whet you seed for prompt 
quotations! 


“IRSTENBERG 


BOTTLERS’ EQUIPMENT CO.INC. 
301.307 Powell S?.. Brooklyn 12. New York 


In business for over 60 years. 
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WANTED TO BUY 


Hertling Outfits, Hettles, Hoses, Machinery, Materials 
WANTED TO BUY HP Liqu Hi 
we ta tee! wate 
it 


NA Th 
VANTED 
WA O BUY 
WA ED TO BUY 


uy 


WANTED TO BUY 
NANTED TO BUY ‘ 
‘ Ke 
NA TO Ff 
\ 
== 


HELP WANTED 


Foremen Helpers, Practical Bottles, Saleemen 
HELP WANTED Flav emist, able to 
n ate met a exces ally fine tm a fruit 
« end; must 
ae y st a bonus 
® ar erate sala \ B 


HELP WANTEI 


HELP WANTED 


HELP WANTED 


HELP WANTED 


SALESMEN WANTED 


sale anage expe enced 


M e W r e 
ca 

pening te 
ew k h the wides 
COMPANY. D ¢ ATLA 
COMPANY, IN F 

Mas 10 


HELP WANTED 


HELP WANTED A re 


Box 


HELP WANTED M 
M 


HELP WANTED 


\ 


HELP WANTED P 


( OM 
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WORK WANTED 


Situations — Salesemen, Bottlers 


POSITION WANTED \ 


ou 


POSITION WANTED 


ISITION WANTED 


Foremen, 


Helpers 


Note these BOTTLE SPECIALS for *" 
year-round production: 


400 gr. new B-or ACL, oz weight soda bofties 

20000 cartons % 86 oz. plain emeraid green, select 
shape sodas 

00 cases We 


Numer 


O-S srape ACL Bottles 


wes 


ous Other Lots 


Write—wire—or ‘phone 


Il. BASKOWITZ 


BOTTLE COMPANY, INC. 


1301 Grand St., Brooklyn 11, New York 
HYacinth 7-1775 


It’s New! It’s Improved! 
A-1 COLA BASE CONCENTRATE 
“The Cola of Superior Flavor” 


write for free sample to 


CLOISTER LABORATORIES, INC. 
325 W. Huron St. Chicago 10, Ill. 


FOR SALE 


000—<cases 12 Ox. Brown Export Botties 
6,000—<cases 12 Oz. White Export Bottles 
7 000— Wooden yy Cases, paper partitions 
1,000—Aluminum Half Borreis, Peerless Taps 
1.000—Acme Stee! Quarters, single shell 
1,500—Lee Steel Half Barrels, 1947's, 48's, 49's 
2—World Labelers, for qts. and pts 
1—12 Wide Sooker, for qts. and pts 


GIRARD MACHINERY & EQUIPMENT COMPANY 


134 S. Second Street Reading, Po 


NEW PARTITIONS 


All Types Direct Factory Shipments And Quotations 


Buy—Sell—Exchange 
BOTTLES AND SUPPLIES 


M. WALSH s201 sth ave. 


IMMEDIATE SHIPMENT 


1—Liquid Washer, 8-Wide, 3-Comp. Quarts 
1—Meyer Washer, 8-Wide, 3-Comp. Quarts 
1—Meyer Washer, 12-Wide, 5-Comp. Pints 
1—Liquid Washer, 16-Wide, Quarts, 3-Comp. 
1—Liquid Washer, 16-Wide, Pints, 4-Comp. 
5—World and O & J Rotary Simplex Labelers 
4—Liquid and O & J Rotary Duplex Labelers. 
6—World and Ermold Semi-Automatic 
Labelers. 
1—Infilco 12" dia. Filter with 12" Hydro- 
darco Purifier, prac. new. 


PERRY EQUIPMENT CORP. 
1419 N. éth Street Phila., 22, Penna 


FOR SALE 


10,000 Wood Cases, full depth, 20c each 
3,000 oz. Shelis, full depth, each 


3,000 6 os. Shells, full depth, 15¢ each 

30,000 10 & 12 on. Shells, tull depth, 20c ea 
30,000" NEW 7 & 8 os. K.D. Cartons, 30c ea 
7,000 32 of. K. D. Certons, 30c each 
70,000 NEW 12 os. K.D. Cartons, 30¢ each 


100,000 12 os. Partitions, 4c each 
3,000 cases Dr. Swett's 10 of. ACL Bottles 


BISON BOTTLE COMPANY, INC. 
28 WASSON ST BUFFALO 10, N. Y. 


National Bottlers’ Gazette 
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Get Pfizer's 


money-saving citric acid 


with the water squeezed out’! 


ACID 


@ Pfizer Citric Acid Anhydrous is your old standby 
Pfizer Citric Acid in a form that will save you 
money. You'll find this acidulant meets all the 
requirements of purity of the U. S. Pharmacopoeia. 
In fact, it differs from Citric Acid U.S.P. only in 
thet it contains no water of crystallization. (Which 
accounts for 8.58% of the weight of the U.S P. 
product.) 

Since the anhydrous material does not ‘dry 
out,”’ you won't be troubled with variations in 
acidity from one batch ‘to another. In addition to 
this convenience, consider the savings you'll make 


ently 
nis directior 
ional association, and on shipping and storage charges...10 drums of 
sf OPS to relinquish the anhydrous contain as much actual citric acid 
the way. We need and as 1} drums of the U.S.P. You save 81/2 Ibs. ship- 
ping weight for every 100 Ibs. of Citric Acid U.S.P 
you formerly used. 
Add up these advantages of Citric Acid Anhy- 
drous and contact Pfizer today for your require- 
: ce crops uf, i ments. It's a smple matter to revise formulas. If 
down more strongly the undisputed position o you wish more information, write for Bulletin F-201. 


the 


time 


630 Flushing Ave., Brooklyn 6,N_Y 


Branch Offices. Chicago. til; Son Francisco, Calif; Vernon, Calif 


the grocery store as the most important 
ifteen different cities 


rded eleven “firsts ais the 


Manufacturing Chemists 


for Over 100 Years 


7 
fe ke g pulse of the soft drink industry | 
tions sponsored by sor the parent 
for their franchise ttlers. In an effort to su] ’ 
port the Nigh peaks 1 the iles irve we 
ne Mpany vay a lifetime income tron 2 
We royalties; another Nad as its top prize a 
Calitornia orange t everal more a 
premium and refund eas to make sales “bigger 
and better than ever to steal a phrase tron 
the me es. Not to be itdone or outsold, bottlers ! A 
f independent nes re meeting these thrust 
with promot their own, All of which add 
rob 1) nyu } this x oa ea. 
ndustry to ts present statur niv te af 
great indust! pu re, 
: make this the foundation for a much more impos = 
: ng structure. Oh happy days to come! 
SELLY 
62 
All is not peaches and cream, of course. Mar 
many sections. We've had reports of plants actu 
illy shorthanded because they simply could not } 
yet mer for Variety t reasons. Other bottlers ; 
ire contending with the roblem of upyradir 
the effectiveness of both production and sak 
staffs, s is to pet a r snake trom their pay ‘ 
Contrary to r usua rse, we here pandet 
re blowing in the directior f decontrol of soft x 
: 
—_ 
| > 
ee the yrocery store f 
bee primary place of purchase. And such percent J 
Le ages! St. Paul, 85 Omaha, 84.7 Washing : 
\ 
merits every consideration and not a little favor * 
tisn But please. nrice itting’ ® ] ] 


for you. 


Beat your competition 
with the best ginger 
money can buy. Select 
from a group. Well-aged. 
Pleasing blends and bou- 
quets. Backed by 68 
years’ experience. 


Buy now. 


F@DTE € JENKS 


JACKSON, MICHIGAN 
Ginger Specialists Since (S84 


You'll be rewarded with 8 
better sales when a Foote ; 
& Jenks’ ginger is battling 7 


